Development Trend of Tourisrm

iIndustry in Global

e tourism busi-
ness has been
globalized and

spread all parts of the
world regardless of po-
litical systems or un-

even development.
More and more interna-
tional organizations

have come into being in
order to improve cooper-
ation and coordination
between tourism compa-
nies. The following are
some of them:

- United Federation
of Travel Agents’ Asso-
ciations (UFTAA) ema-
nates from the Univer-
sal Federation of Travel
Agents’ Association cre-
ated in Rome, Italy, in
November 1966. It was
originally founded as a
result of a merger of two
large world organiza-
tions, FIAV and
UOTAA. At present, it
represents 75 national
associations worldwide.
It also has some 2,500
unofficial members who
are tour-operators and
travel agents.

- World Association
of Travel Agencies was
founded in 1949 in
Geneva with sugges-
tions from French and
Swiss travel agencies.
Its headquarters pro-
vides information, as-
sistance, promotional
actions and manage-
ment of business devel-
opment for its members.
It has over 100 mem-
bers in more than 50
countries.

- Pacific Asia Travel
Association (PATA) was
established in 1959. Its
membership  includes
governments, airlines,
road transport compa-
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nies, travel and hotel
agencies, ete. Its goals
are to encourage devel-
opments and provide
support to its members
in Pacific- Asia by hold-
ing annual meetings,
publications, training
courses, etc. PATA says
that the flow of tourists
visiting PATA member
countries rose steadily
over years.

When standards of
tour services are inter-
nationalized, training
employees becomes a
must. Moreover, provid-
ing tourists with neces-
sary knowledge is also
of great importance. In
many countries, schools
help pupils get ac-
quainted with travel.

When the tourism
business develops glob-
ally, capital and human
resource are accumu-
lated in certain multina-
tionals that supply all
services and produce
various goods needed

for tourists. The follow-
ing are some of them.

ization

by MEcon. NGUYEN DUY MAU

- Pullman Interna-
tional Hotel has some
250 hotels in 36 coun-
tries with some 30,000
rooms. Its growth rate
is very high and it could
build three hotels a
month.

- Thomas Cook is one
of leading travel agen-
cies with over 400
branches in more than
70 countries. It orga-
nized successfully the
first around-the-world
tour in 1970 and became
the first issuer of travel
check in 1974.

Characteristics of
the capital accumulation
in the tourism business
are:

- Monopoly: giants
can cut prices of air tick-
ets and hotel rooms.

- Division of mar-
kets: According to the
UN, 16 out of 26 multi-
nationals have close re-
lations with airlines
controlling 34% of ac-
commodations of inter-
national standards in
developing countries.

- Technical ad-
vances: mergers, acqui-
sitions and branching
allow formation of hotel
trusts.

- New tourism prod-
ucts: tourism products
are more and more di-
verse.

The World Travel
Organization predicts
that the flow of tourists
to Pacific- Asia will in-
crease by 8.2% a year
and reach 438 million
visitors by 2020, and
83% of them are from
Pacific- Asia. Up to
2010, it's estimated that
some 778 million visi-
tors will come to Viet-
nam, equaling 0.74% of
the world market. Visi-
tors from Pacific- East
Asia will amount to 245
million by 2010, or
23.4% of the world mar-
ket. Their have a ten-
dency to visit famous
and beautiful places,
and relatives or friends,
and go to neighboring
countries and remoter
places®






