NGHIEN cUU & PHAT TRIEN

Su ra doi va phat trién ciia Marketmg
va mdt s ham y cho nghién cifu Marketmg tai Viét Nam

NGUYEN DINH THO & NGUYEN THI MAI TRANG

: Théng qua mot téng két so
| luge qua trinh hinh thanh va
_ phét trién clia marketing, ching
~ tanhan thdy tuy rang marketing c6
~ lich stthinh thanh va phat trién con
'~ kha khiém t8n so véi cac nganh
_ khoa hoc xa hdi khac nhu kinh t&
~ hoc, tam Iy hoc, nhung nén tang Iy
thuyét clia né da kha viing chac.
~ Tai Viét Nam, Ianh vuc nghién cidu
_ trong marketing con rét non tré so
- véi cac nudc trong khu vuc. Trong
| dao tao vé lanh vuc nay van tudng
"ty nhu vay, chit yéu ching ta ldy
nhiing mé hinh, Iy thuyét
~ marketing phat trién & nhiing nudc
' phuong Tay, khac rat nhiéu véi
nuéc ta vé mic do phattrién va van
héa (hai yéu t6 anh hudng rat
manh dén hoat ddng marketing)
dé giang day cho sinh vién.

Tmng cée nganh khoa hoe xa hoi thi
© nganh markeling ¢ I& Ja mdt trong
" nhiing nganh non tré nhat. Su xuil hi¢n
ctia marketing chi bt dAu (it nhitng ndm
© 1900, Bai viét niry nhiim muc dich cung
| cip mot biic tranh Eng thé vé swrra doji va
phat trién marketing cling véi céc ham ¥
chia nd cho cédc nghién cdu trong lanh vie
nay tai nudc ta.

Sira ddsi va qué trinh phat trién clia
marketing c6 thé khi quét hod thanh hai
thdi k¥, thdsi ky tir du the ky 20 dén diu
thip nién 60 va thdsi k¥ wr thip nién 60
dén ddu th€ k3 21. Thai ky 1900-1960 a
thdit ky ma markx,ung duge xem la mot
nganh ting dung cia khoa hoc kinh 1€ va
thdi ky (i 1960 wd di 1a thoi ky marketing
12 mdt nganh ng dung clia khoa hoc
hanh vi.

Marketing la mdt nganh khoa hoc
kinh t&

Bartels (1965) chia cdc giai doan
phét trién clia marketing trong thdsi k¥ o
1900 dén diu thip nién 60 ra lam sdu
giai doan, do la (1) khim pha
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(discovery), (2) xdy dung khdi nitm
(conceptualisation), (3) ng hdp
(integration), (4) phit wién (devek
opment), (5) danh gid lai (rcappraisal),
va (6) xiy dung lai khdi ni¢m (reconcep
tualisation).

Giai doan khidm phd (1900-1910)
la giai doan danh diu sy ra doi clia
marketing. Trudc thdi ky nay, hanh vi thi
trniding va thudng mai dudic gidi thich dia
chii y&i vio quan diém vi md clia ly
thuyét kinh t€. Khi nganh khoa hoc quan
tri phat trién thi céc viin dé kinh (€ rong
khu vire w dude cht § dén. Nhung khoa
hoc quén tri chua quan tam dén hoat
dong phan phdi. Vi vy, § twing
marketing ra ddi. Tuy nhién, marketing
& thosi ky nay chi duge xem nhu Ja mot
Kkham vin cling mdi chi 13 ¥ wiing han la
cic hoat ddng marketing.

Giai doan tir 1910 d&n 1920 duge
goi |A giai doan xay dung khdi niém vi
nhitng khdi niém cd bin clia marketing
ra dofi va cling c0 trong thdi ky nay da lam
nén ting cho sy phat trién clia marketing.
Cic déng gbp vao markeling trong giai
doan nay 12 nhitng nha tién phong trong
kinh € ting dung ctia khoa hoc kinh
doanh (applicd economics of business

Anh Hoa Tan

science) nhu Cheringlon (1920), Shaw
(1912),vv.

Ba tm'Bng phdi marketing (school
of thought %) d ra o trong giai doan
niy, dé la (1) 15 chiie (institutional), (2)
chie ning (functional) va (3) hang héa
(commodity). Trubing phdi & chdc téip
trung vio vige phin tich céc (8 chiic lién
quan dén qué rinh marketing (trong giai
doan nay la kénh phén phdi). Truding
phat chifc ning chi trong vio cic hoat
dong marketing, va trudng phdi hang
héa chii trong va cic dic diém cla sin
phdm (Sheth & ctg. 1988).

Giai doan (Sng hdp (1920-1930) la
giai doan dinh ddu sy ra doi nhing
nguyén 1y cla marketing. Hon niia hai
Janh vifc mdi clia marketing I3 ban budn
va nghién ciiu thi trniding cling xudt hién
trong giai doan nay. Pac lru'ng nhat clia
giai dogn nay 1 sy phét tién ctia lanh
vue bén 1¢ véi nhiéu Qi lidu, vi du nhu Fri
(1925), Sehgman (1926), vv. Thudt ngit
nhd quin tri marketing (Lyon 1926)
cling ra ddi trong giai doan nay. Ldﬂh
wic quiing cfio cling dat dude mic téng
hgp cao vdi cic tic gia nhu Moriarity
(1923), Vaughan (1928), vv.

Giai doan tiY 1930 dén 1940 dudc
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goi la giai doan phdl trién cla
marketing vi cdc linh vuc cia
marketing dudc phét trién theo chiéu
rong va chi¢u sau. Pdc biét Lrong giai
doan ndy la sy phdt trién cla
marketing theo hudng dinh lugng.
Nhiéu khéo st dinh lugng duge thuc
hién dé kiém dinh lai cdc gid thuyét,
cdc ddnh gid mang tinh dinh tinh,
hinh thanh trong cdc giai doan trudc.
Phuong phédp nghién cifu mang tinh
khoa hoc da hinh thanh trong nghién
citu marketing va nghién cifu thi
trudng véi sy dong gop cltia Brown
(1937).

Giai doan tif 1940 dén 1950 dugc
goi [a giai doan danh gia lai. Pong gép
chi yéu clia cic nha nghién ciu
markeling trong giai doan nay 12 cling ¢d
lai va tdng quat hod cic khzu ni¢m
marketing thube trutng phai vé& chic
niing va to chiic, dic biét Ia dong gép clia
Duddy & Revzan (1947). C6 [& diém
dang ghi nhan trong thdi ky nay la s thai
nghén cla trudng phai quan tri trong
marketing véi dong gop clia Alexender
& cig. (1940).

Giai doan tir 1950 dén 1960 dugc
goi 12 giai doan tai xay dung Khdi niém.
Trong giai doan nay, mtso & diém ndi bat
cha marketing duge hinh thanh. Mot 1a
suf tap trung nhan manh vao khia canh
guan tri cha marketing. Khdi niém
marketing hon hdp (marketing mix)
duoc st dung d€ bicu thi vai trd quan tri
thong qua vige quan 1y céc bién
marketing dé i d6 dat dugc muc tiéu da
xé4c dinh trude (Bartels 1965). Vai trd
clia nha quan tri mdrkcm}__ va chic ning
hoach dinh dugc nhiin manh véi suf xudt
hién cfa nhiéu @i ligu vé qun i
marketing, vi du nhu Buskirk (1959),
Howard (1957), McCarthy (1960), vv.
Piém ndi bt thit hai trong thdii k¥ nay la
marketing duge hi€u nhu mot qué trinh
mang tinh @dng thé va quan hé lin nhau,
dic biet a tdc phdm cta Alderson
(1957), cing véi sy xufit hig¢n ctia xu
huéng xa hdi rong markeling.

Xu hudng x& hoi trong marketing
duge dién dich theo nhiCu céch khéc
nhau, N6 c6 thé la vige phan tich
marketing stf dung nhimg phu’dnv phap
nghién ciu dugc phét rién trong cdc
nganh khoa hoc xa hoi khic; n cling o
nghia la vi¢c cong nhan thi truting khong
chi phin anh cdc yéu 10 kinh (& ma cdn
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phan &nh nhiing y&u 8 vin hod xa hdi.
Thém vao do, khéi niém xd hoi trong
marketing con ¢6 ham § 1a qua trinh
marketing (Ong thé khong chi fa cong cu
dé doanh nghiép thoa mén duge nhu cau
clia khéch hang méa né con la mdt cong
cu gifip Xa hoi thod mén duge nhu cau
tiéu dung ctia né (Bartels 1965).

Y&u 16 van hoa xa hoi cling tao nén
xu hudng xem xét su khdc bigt cla
marketing & nhitng qudc gia khdc nhau,
din d&n sy hinh thanh cba khéi niém
marketing so sdnh (comparative
marketing) véi tdc phAm cla Bartels
(1963) & dau thap nién 60, va day 1a khéi
diém cho viéc phét trién cla lanh vuc
marketing quéc (€ sau naty.

Tém lai, trong giai doan tir 1900
d&n diu thap nién 60, ba truding phéi dau
tién clia marketing da xuat hién (18 chic,
chiic nang, va hang hod) va sau d6 thém
hai truding phii nita (quén tri va xa hoi)
cting bit dau hinh thanh. Marketing &
giai doan nay dua trén hai tién dé
(axiom) chinh (Sheth & Gardner 1982).
Mot 14, marketing vé cd ban [a mdt hoat
dong kinh (€ va n6 1a mdt nganh con clia
khoa hoc kinh (&, Vi vily, cic quan diém
marketing (t8 chdc, hang hod, chic
niing, quan tri, X hoi) déu gidi han trong
hanh vi kinh t€ clia c4c thanh vién tham
gia (con ngudi, 6 chitc). Hai 1, chi) thé
clia cic hoat dong marketing trong thi
truting 12 cde nha marketing chit khong
phii Ia ngudi liéu ding. Tuy ring,
marketing trong thdfi k¥ nay cong nhin
viéc hi€u biét hanh vi tiéu ding thong
qua nghién ctu thi trudng A diu cin
thiét, nhufng né chi duge xem nhut 1a mot
yé&u & dau vao cho viéc thiét k& céc
chuong trinh marketing.

Diém ddng luu ¥ trong giai doan
nay [a sy xudt hién tic pham clia
Alderson ( 1948) nguti dit nén mong
cho 1y Lhuyet vé markeling. Nhitng o
widng clia Alderson thé hién qua nhiéu
bai viét va dudc tong k&t lai trong tic
phim Marketing Behavior and
Executive Action dugc nhiéu nha h0(.
thuy& marketing cho r'mg day Ia nén
tang cho mot 1y thuy&t tong quat cha
marketing  (general  theory  of
marketing) (vd. Blair & Uhl 1976, Hunt
& ctg. 1981, Smalley & Fraedrich
1995), tuy ré ring Alderson thra hé dé C’lp
dén mot 1y thuyét tong quit vé
marketing trong tic phim clia minh.

Khong ai c6 thé chdi cai vé dong
g6p xuat séc clia Alder*;on trong 1y
thuyét mdrkclmg Péng gép quan
rong nhat clia Alduson cho marketing
¢6 16 12 1y thuy&t vé loi the khic biét
(differential advantage) ma cho dén
ngay nay, khi néi dé€n marketing thi
ngudi ta nghi ngay dén 1di thé khac biét.
Nhiéu nha Iy thuyét va thuc tén
marketing ¢on cho rang, n€u chi ding
moL 1 d€ dién (4 marketing thi ¢6 1& o
khéc biét (differentiation) la thich hgp
nhat. Tuy nhién, 1y thuy&l ctia Alderson
1a mot 1y thuyét kinh t& tng dung & d6
thi#u hiin cdc y&u 6 hanh vi nén nd
khong con thich hdp cho cc hoc thuyét
marketing hi¢én dai (Blair & Uhl 1976).

Marketing T2 mét nganh khoa hoc
hanh vi

Bit diu tir diu thap nién 60 td di,
nhidu nha 1y thuyét va thuc tén
marketing da bit diu nghi ngd vé tinh
phti hop cha hai tién dé marketing
(marketing 1a mot lanh vife clia khoa hoc
kinh & va chii thé clia cdc hoat dong
marketing la nha marketing) va tim céch
thay d6i chiing bang nhitng tién dé thich
hop hon. Va ciing tr d6, nhiu truding
phéi, huéng G&p can mdi ra doi.

Thit nhat Ia syf thay the tién dé trao
ddi kinh (& (economic exchange) béing
tien dé trao d6i gid tri (exchange of
values) véi cic déng gép clia nhiéu tic
gift, vi du nhu Kotler & Levy (1969),
Baggozi (1975), vv. Kotler (1972) goi
giai doan ma marketing chuyén tif khoa
hoc kinh & ¢ng dung (applied
economics) sang khoa hoc hanh vi ting
dung (applied behavioural science). Sy
thay d8i naty dan dén suf ra ddfi ba truding
phai m6i, d6 la (1) marketing vi md
(macromarketing), (2) béo vé nguti tiéu
ding (consumerism), va (3) hé thng
(system approach).

Trutng phai marketing vi md lién
quan dén trdch nhi¢m clia marketing doi
v6i xa hoi. Hubng nay da kich thich
nhiéu hoc gid marketing va hang loat
dbng gbp trong lanh vuc nay ra doi. C6
hai hudng nghién citu chinh tao s cht §
clia cc hoc gia.

Huéng tht nhat cho rang
marketing 12 mot hoat dong clia xa hoi
va nhin marketing vifa chi phoi xa hoi
vita chiu xa hoi chi phoi. Tién phong
theo hudng nay ¢ & la Fisk (1967),
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Grether & Holloway (1967),
Holloway & Hancok (1964).
Holloway & Hancok phat trién mot
hé théng cdc y&u t& vé mdi trudng
cia marketing nhu xd héi, nhan
chiing, tdm ly, kinh &, phép ly, dao
dic, canh tranh, ¢cong nghé. Grether
va Hollaway kéu goi cdc nghién cifu
vé tdc dong clia cdc chinh sdch nha
nuée vao viéc ra quyét dinh quén tri
va hiéu ting cia cdc qui dinh phap 1y
vao chifc ning marketing. Fisk tién
phong trong viéc phin biét gilta hé
théng vi mo va vi mo ctia marketing,
DPéng gbp ctia Fisk di dinh hinh cho
cdc wr wdng markeling xa hoi sau
nay. Thit hai la tdp trung vao muc
dich phét trién kinh (&, ki€m sodt dén
s8, phan phéi thu nhdp, vv. clia
marketing vdi cdc déng gép cua cdc
tdc gid nhu Bagozzi (1977), Kotler
(1975), vv. Lanh vyc ndy tiép tuc
phat tri€n va hinh thanh cic lanh vire
marketing cho dia phuong (tinh,
thanh phd, qudc gia, vv.) véi déng
g6p clia nhiéu t4c gid nhu Kotler &
clg. (1993), Kotler & ctg. (1997),
Reddy & Campbell (1994) 4, vv.

Trutng phai markeling vi md goép
phéin vao viée xdc dinh lai muc tidu cla
marketing. N6 gidp chuyén déi muc tiéu
clia marketing tir don huéng la lgi nhuén
sang da huéng nhu lgi ich ctia khich
hiing, cong ddng, va xi hodi chit khong
phii chi don thudn 12 Igi nhudin (Kotler
2003).

Truting phai bao v& ngudi ticu diing
(ap trung vao viée béo vé quyén ldi cha
ngudi tiéu ding. Trudng phdi nay xuél
hién khi céc hoc gia marketing phét hién
nhtig bit hop 1y vE& quyén Igi clia ngudi
tieu diing tén thi truting, dic biét la su
xual hién tic phim cia Nader (1965) vé
su khdng an toan ddi vdi ngudi tiéu ding
cting véi khai niém kinh (& thinh vugng
(welfare economics) clia ¢ie nhi khoa
hoc kinh t€ véi sy tién phong ciia Aaker
& Day (1971) va nhiéu ngudi khic.
Trudng phéi nay tao nén mol xu hudng
nghién ciiu mdi trong marketing va dan
dé&n ly thuy@t vé sy thda mén ctia khach
hang trong marketing vdi cic nghién ciu
chia Andreasen (1977), Hunt (1977), vv.

That ra truding phai bao vé nguti
titu ding phin nio d6 tring ldp véi hai
truding phai marketing xa hoi va hanh vi
titu ding. Tring [p véi wruding phai

PHAT TRIEN KINH T Thing Muii 2003

hanh vi tiéu diing vi hudng nghién ciu
clia trudng phéi nay cling tip trung vao
ngudi tiéu ding va né tring IAp véi
truding phal marketing xa hoi vi no lién
quan nhiéu dén c4c van d& mang tinh vi
md clia marketing nhu phép 1y, gido duc,
daoditc. C6 [€ déng gbp chinh clia truGing
phéi bao v& nguti tiéu dung la viéc gitp
dinh huSng marketing vao sy thda mén
cia khich hiing, va cling tirdé, khai niém
thda man khich hang trd thanh mdt trong
nhimg khdi niém tung tim cla
marketing ngay nay (Oliver 1997).

Mat s& nha nghién citu marketing
nhu Lancaster (1971), Litle (1966), vv.
tap trung thich thii clia minh vao céc md
hinh dinh ligng marketing, diin dén sirra
ddi cla tuding phai hé thdng. Trudng
phai hé thdng phat trién rdt manh cho
dén ngay nay do sy phét trién nhanh
chéng cia cong nghé tinh todn thdng qua
cic mdy tinh c¢d nhin (Leeflang &
Wittink 2000). Hang loat md hinh todn
trong marketing da hinh thanh véi déng
g6p clia nhidu t4c gia, tdng k&t rong cic
tic phdm, vi dy nhuctia Leeflang & ctg.
(2000), Lilien & ctg. (1992), vv, Bong
g6p chii y&u clia trubing phii he thdng la
6 18 1a déng gbp vé phudng phap nghién
ciiu trong marketing. N6 gitip dinh
hudng phuong phap lugng héa qud trinh
marketing.

Thit hai, suf thay thé clia tién dé ch
thé clia marketing [a nha marketing sang
tién dé can bang quyén lyc (balance of
power), hay chll thé clia marketing 1
ngudi tiéu diing véi sy xudt hién cic tac
gid nhu Howard (1963), Katona (1960),
vv. Su'thay thé naty diin dén suf xudt hién
thém ba truding phéi nita ciia marketing,
d6 Ia (1) hanh vi tiéu ding (buyer
behaviour), (2) hanh vi & chite (behav-
ioural organisation), va (3) hoach dinh
chién lugc (strategic planning) (Sheth &
Gardner 1982).

Truting phéi hanh vi tiéu diing ¢6 1€
la truting phéi tao duge sy quan (dm
nhiéu nhft clla cic nhd nghién ctiu
marketing. Céac nha nghién cdu
marketing tng dung cic nguyén tic
hanh vi (tim Iy hoc) d€ phin tich hanh vi
tiéu ding trén thi tding.

C6 thé néi riing chuta ¢6 ruting phéi
marketing no déng gop vao marketing
A& bién dbi né tir mdt lanh vie mang tinh
nghé nghip trong kinh doanh thanh mdt
nganh mang tinh khoa hoc nhu trudng

phdi hanh vi tiéu ding (Sheth &
Gardner 1982). Hang loat cic khéi niém
ctia marketing nhu long trung thanh, théi
dd, xu hudng tiéu ding, xi' Iy thdng tin
ciia ngudi tiéu diing va hang loat mé hinh
vé hanh vi tiéu diing da ra dosi nhuDavis
(1971), Howard & Sheth (1969), Sheth
(1973), Webster & Wind (1972), vv.

Su phit trién clia truding phéi hinh
vi tiéu dung, véi vige sit dung cic ly
thuy&t rong nganh tim 1y, dic biét 1a
tam 1§ xa hoi, da lam cho lanh vuc hinh
vi tidu diing mang tinh chét khoa hoc
cao, cong bang va néi 1 cao hon 1y
thuy&t marketing. Vi vy, nhiéu hoc gid
trong linh vuc nay c6 xu huéng tach nd
rigng ra khéi marketing (Sheth &
Gardner 1982).

Truting phai hanh vi 8 chifc ra doi
khi cdc hoe gid marketing nhén ra ring
cdc nguyén 1y hanh vi clia nhdém nguth
ticu diing ¢6 thé gidi thich cho hinh vi
ctia 1O chic, dac biét [a sy phat trién wr
wdng tm 1§ xa hodi trong quan tri (& chic
véi cic déng gop, 18y vi dy, Cyert &
March (1963), Katz & Kahn (1966).
Nhiéu nha nghién ciu marketing dé ap
dung quan di¢m nay d€ nghién ctiu kénh
phan phdi marketing (kénh marketing
duge xem nhu 1A mot 8 chiic) véi cdc
déng gop, ldy vi du clia nhiu tdc gia
trong Stern (1969), Etgar (1977), vv..

Trong giai doan diu, trudng phi
hanh vi (3 chtic (hanh vi kénh phan phéi)
khdng duge phét trién manh trong nginh
marketing. Ly do la kho khin trong thu
thap dit liéu ctia kénh phan phdi. Hon
niia, cdc 1y thuy&t v& hanh vi 6 chic
thudng tip trung vao hanh vi ctia mot
cong ty cu thé va it nghién ctu dude thuc
hién cho hinh vi clia mdi quan hé gitta
cde & chic, Co 18 Pfeffer & Salancik
(1978) Ia céc tdc gid én phong trong
viée nghién ¢t moi quan he gitfa cac 16
chite.

Truding phdi hoach dinh chi€n lugc
tAp trung vao viéc hoach dinh chién luge
marketing trong moi truting dong. Péng
26p VAo truding phéi nay phin 16n tir cdc
cong ty i vin vakhéch hang clia ho nhut
Boston Consulting Group, General
Electric, vv. Trong han 1am, mot s§ dong
gbp tidu biéu I1a Kerin & Peterson
(1980), Porter (1980), Wind (1978), vv.

Trubng phéi hoach dinh chién lugc
g6p phiin chuyén bién m nhin cla
marketing tif huéng mang nhiéu tinh
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chi€n thudt sang nhitng van dé mang
tinh chién lugc. Hon nita né cling gép
phan lién k&t cong cu nghién citu thi
trrdng nhit 1A mdt bo phin cia qud
trinh hoach dinh chién lude va
chuong trinh marketing.

T6m lai, suf thay thé hai tién dé ctia
marketing trong giai doan tr 1900 dén
1960 (tir trao ddi kinh t& sang trao déi gia
tri va tirchii thé quyén luc ngutsi bin sang
nguti mua) dd din dén sy hinh thinh clia
sau trudng phdi méi trong marketing
(markeling xa hdi, bio v¢ ngudi tiéu
diing, h¢ thdng, hanh vi tiéu duing, hanh
vi 16 chie, v hoach dinh chién lugc). Sau
trudng phéi ndy da déng gbp rat l6n vao
st phét rién ctia marketing, va tao nén
¢d s¢ dé bitn marketing thanh mot
nganh khoa hoc doc lap.

Mot so hudng nghién cii méi trong
marketing

Mot trong nhiing huing mdi dudc
nhiéu nha nghién cu marketing quan
tam nhiéu nhat c6 I& 1 kha nang thay thé
cia md hinh marketing hdn hgp
(marketing-mix) thanh mo hinh
marketing mO1 quan h¢ (relationship
marketing). M0 hinh marketing hdn hop
do Borden °, dua theo khdi niém “hon
hop cha céc thanh phin (a mixer of
ingredients)” cia Culliton (1948), dua
ra bao gdbm 12 thanh phin (Borden
1964). McCarthy (1960) h¢ thdng lai con
4 thanh phén va thuting dugde goi [a md
hinh 4P (san phiim, gid ¢4, phan phdi va
chiéu thi). Mo hinh 4P [a md hinh dn tai
1au nhét vi n6 dé nhd va bao phi cic
thanh phin ratl ¢d bin clia marketing
(Van Waterschoot & Bulte 1992). Tuy
nhién, nhiéu tac gia cho ring md hinh 4P
khong dién duge ban chdlt cla
marketing, dic bi¢t [a mdi quan hg tuong
tac trong mang marketing (vd. Gronroos
1994).

Gronroos (1994) cho ring vige
chuyén-ddi Iy thuy&t marketing sang cic
mb hinh khac phit hop hon I mot vice té
y&u, trong d6 md hinh marketing moi
quan h¢ 12 mdt huéng phit hop va ong
dinh nghia “Marketing Ia thiét lap, duy
irl, va cling ¢d cdc moi quan hé vdi khach
hang va cdc di tdc ¢ lién quan dé Jam
thda mén muc tiéu clia cdc thanh vién
nay” (Gronroos 1990: 138) d€ thay thé
cho dinh nghia ctia Hi¢p hdi Markeling
Hoa Ky dua trén cd sG mO hinh 4P
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*Marketing la mft qué trinh hoach dinh
va quan 1y thuc hién vi¢e dinh gid, chiéu
thi, vii phiin phol cdc ¥ tiding, hang hoa,
dich vu nhiim muc dich tao ra cic giao
dich d€ thda man nhithg muc tiéu chia ci
nhin, clia t§ chic, va clia xa hoi”
(Bennett 1995: 166).

M@t trong céc dong gbp quan trong
clia marketing mdi quan hé 1a viéc dua
ra khdi niém mang marketing
(marketing network) trong d6 bao gdm
cOng ty va ddi ngh cdn bd cOng nhin
vién, khdch hing, nhi cung ¢ilp, nha bin
budn, bin 1&, dai 1y, cic nha khoa hoc
trong céc trudng dai hoc, vién nghién
ctiu, vv. Mang marketing dugc thict lap,
duy tri va phat trién sao cho thda méan I¢i
ich ctia cdc thinh vién tham gia. Trén cd
sd nay, khdi niém canh tranh cling
chuyén tr canh tranh gifta cdc cong ty
sang canh tranh gitta cac mang véi nhau
(Anderson & ctg 1994).

Thutc ra, markeling méi quan he bt
ngudn tir hudng Gép can wiong tic mang
(interactive network approach) trong
nghién ciu cic hoat dong marketing
trong thi truding cong nghiép da xuat hi¢n
L thap nién 60 tai chau Au (Pai hoc
Uppsala, Thuy dién) vi dan dén su'ra doi
ctia nhém IMP (Industrial Marketing
and Purchasing group). Ti thap ni¢n 90
tr&s di hudng marketing méi quan hé da
thu hiit duge rit nhi¢u nha nghién ctu va
duge xem 14 mot huding thich hdp cho

Anh Digp Bic Minh

nghién ctu marketing & the k¥ 21 nay
(Doyle 1995).

Hu6ng thit hai kich thich nhiéu nha
nghién ciiu marketing I sy vai trd cfia
mang Internet trong marketing. S ra
ddi clia Internet da 1am thay ddi nhiéu
lanh vic chia nén kinh (€, trong d6 c6
nganh marketing.

Sy chuyén d&i tr thi truding
(marketplace) sang khong gian thi
tniong (marketspace) véi déng gop cla
Rayport & Svioka (1994) da gép phén
tao ra nhiing hudng nghién ciu mdi cho
marketing véi déng gép cla nhiéu tac
gia nhi Ellsworth & Elisworth (1997),
Hamill & Gregory (1997), Peterson &
clg. (1997). Nhiéu nhd nghién ciu
marketing cho riing Internet s& lam thay
ddi ban chit-ctia marketing (vd. Hamill
1997). Tuy nhién, cho dén nay, Intemnet
chi thue hién nhu 12 mjt cong cu hd g
cdc chiic ning cha marketing, dic biét
kénh thong tin, phan phdi, va dit ligu
(Tho & ctg. 2000).

Mat so ham ¥ cho cac nha nghién
ciiu marketing tai Viet Nam

Thong qua mot tong két sd luge qua
trinh hinh thanh vi phédt trién clia
marketing ®, chiing ta nhan thily tuy fing
marketing ¢6 lich st hinh thanh va phit
trién con kha khiém ton so vdi céc nganh
khoa hoc xa hoi khac nhu kinh t& hoc,
tam Iy hoc, nhung nén ang Iy thuyét clia
né da kha viing chic. Tai Viét Nam, lanh
vife nghién ciu trong markeling con réit
non tré so vdi cdc nude trong khu wuc.
Trong dao tao vé& [anh vuc nay vin tudng
wf nhut vy, chii yéu chiing ta 18y nhiing
m?d hinh, Iy thuyét marketing phat trién &
nhitng nuée phuong Téy, khc rit nhi¢u
véi nude ta vé& mic dd pht trién va vin
héa (hai y&u t& anh hu@ing rdt manh dén
hoat ddng marketing) dé gidng day cho

-sinh vién.

Mot diém déng luu ¥ nita la nhiing
Iy thuy&l v& marketing st dung hién tai
dé gidng day va nghién ctu cho cho bac
sau dai hoc, dic bigt [a bac tién sT thuting
14 lac hitu (chi y&u la sich gido khoa dya
viio md hinh 4P), trong khi d& ¢6 thé
nghién ctiu thi cAn phii bigl nhing
nghién citu da c6 clia cde nude rén thé
gi6i va céc nghién ciu nay dugec xuit bin
trong céc tap chi han lam va cac hoi thio
khoa hoc. Vi vay, mdt s& viéc cin lam
cho céac nhi nghién cdu trong lanh vie
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marketing 1a phdi k& thita cdc nghién
cltu di c6 trén th€ gidi (khoa hoc
khong thé tao nén tif chin khong) dé
thuc hién cdc nghién cdu tai thi
trudng Viét Nam & dang lap lai va
diéu chinh. Cdc nghién ctfu nay phai
dude thuc hién bing phuong phép
phi hdp (Malhotra & ctg. 1999).
Hudng nghién cttu nay di duge nhiéu
nudc trén thé gidi da thuc hién, dic
biétla cdc nha nghién citu d cdc nude
trong khu vyc nhu Thdi Lan, Trung
Quéc, Han Qudc, vv. Hién nay, theo
hiéu biét cla tdc gid, s& lugng nhitng
nghién cifu dang nay con rit khiém
160 tai nude ta. MOt s8 vi du nhu Pat
(2003), Nhin (2003), Tho & Trang
(2003), Tho & ctg. (2003), vv.

Tuy nhién cac nha nghién ctiu
marketing & Viét Nam con mot s6 kho
khin nhét dinh. Mot Ia su'khan hiém ctia
t2i lidu nghién cttu. Hau nhu cic tniding
dai hoc va vién nghién ctiu clia chiing ta
khdéng ¢6 nhiing tap chi han lam trong
nganh, N&u khong co tap chi han lam
trong nganh, v nhiing &n ban clia cac hdi
thio khoa hoc, ndi ma cic cong trinh
nghién citu dugic chon loc rilt k¥ lung dé
¢Ong bd thi rat kho G€p cin duge khoa
hoc tién ti€n trong nganh *. Tuy nhién,
céc ruding dai hoc va vién nghién ciiu
ciia ching ta hoan toan ¢d thé thuc hién
dugc vi chi phi cho vigée mua céc tap chi
ndi ti€ng nhu Journal of Marketing,
Journal of Marketing Research, Journal
of International Marketing, European
Journal of Marketing, Journal of
Consumer Research, vv. it thilp, cic
truding dai hoc va vién nghién cdu cla
chiing ta hoan toan ¢6 dii ngan séch dé
lam viéc nay. Hon nifa, ciing cin phéi c6
mdt tap chi han l&m wong nganh
marketing véi doi ngti ddnh gid c6 trinh
dd nghién citu d€ c6 thé dénh gid cic
cong trinh va cong bd cAc nghién ctiu co
gid tri. Cac truding dai hoc nhu Pai hoe
Kinh t€'TP. HCM, Pai hoc Qudc Gia TP.
HCM, HOi Marketing Viét Nam la
nhitng ndi c6 thé thuc hién cdng viée nay.

Kh6 khin thit hai la cic nha nghién
cdu ciia chiing ta, dic biét 1a cdc cin bd
nghién cdu tré, thuding thiu cic phuong
phép, cong cu nghién ctu hién dai®. Vi
vy, vin dé trang bi cho cdc nha nghién
ciu nhing phudng phip va cong cu
nghién ctu mdt cdch c6 hé thdng 1a mdt
viéc cAn 1am dé c6 thé thuc hién dugc cic
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nghién ctiu c6 chét lugng cao. Pac biét la
trong chudng trinh d2o tao bic ti€n sicin
phii tAp trung nhiéu vao phudng phap
nghién citu nhu cdc chudng trinh dao tao
béc tién s1d cdc nude khac nhu' Anh, M¥,
Uc, vv. Phuong phdp nghién citu 1 wu
tién hang diu cho chuong trinh dao tao
tién si chi khong phai [ nhiing chuyén
dé khéic ma nghién citu sinh 6 thé
nghién cdu 13y.

Pé két luan, wong nganh
marketing, tuy chiing ta con dang & buéc
khdi dau, nhung néu dugce kich thich va
diu wr hop ly, dac biét 1a tao ra moi
truting nghién cliu trong trudng dai hoc,
un tién cho nhiing ngutii ¢6 thich thi va
¢6 khi nang nghién ciu, xem do 1a mot
chiic ning quan trong cling nhu gidng
day (hoic ¢6 thé dit & vi tri cao hon, tuy
theo giai doan), thi hy vong nganh
marketing clia chiing ta s& phat trién kha
quan trong giai doan (&i ®

Tai liéu da dan

Aaker, D. A. & G. S. Day (1971), Consumer-
ism, Search for the Consumer Interesf, New
York: The Free Press.

Alderson, W, (1948), Towards a Theory of
Marketing, Journal of Marketing, 13 (Oct.): 137-
152,

Alderson, W. (1957), Marketing Behavior and
Executive Action, Homewood, IIL., Irwin.
Alderson, W. (1965), Dynamic Marketing Be-
haviour: A Functionalist Theory of Marketing,
Homewood, IIl.: Irwin.

Alexander, R. S., F. M. Surface, R. F. Elder, &
W, Alderson (1940), Marketing, Boston: Ginn,
Anderson, J. C. H. Hakansson, & J. Johanson
(1994), Dyadic Business Relationships within
a Business Network Context, Journal of Mar-
keting, 58 (Oct.): 1-15.

Andreasen, A. R. (1977), A Taxonomy of Con-
sumer Satisfaction/ Dissatisfaction Measure,
Journal of Consumer Affairs, 12 (Winter): 11-
24.

Bagozzi, R. P. (1977), Marketing at the Socie-
tal Level: Theoretical Issues and Problems,
trong Slater, C. C. (ed.) (1977), Macromarket-
ing: Distributive Processes from A Societal Per-
spective, Boulder: University of Colorado: 6-
51.

Bartels, R. (1963), Comparative Marketing:
Wholesaling in Fifteen Countries, Homewood,
iL.: Irwin.

Bartels, R. (1965), Development of Marketing
Thought: A Brief History, trong Science in Mar-
keting, Schwartz, G. (ed.), New York: John
Wiley & Sons: 47-69.

Berry, L. L. (1995), Relationship Marketing of
Services — Growing Interest, Emerging Per-
spectives, Journal of the Academy of Marketing
Science, 23 (4): 236-245.

Blair, E. & K. P. Uhl (1976), Wroe Alderson
and Modern Markeitng Theory, trong Slater,
C. (ed.) (1978), Macromarketing: Distributive
Processes from A Societal Perspective, Boul-
der: University of Colorado: 68-84.

Brown, L. O. (1937), Market Research, New

York: Ronald Press.

Buskirk, R. H. (1959), Management of the
Sales Force, Homewood, lll.: Irwin.
Cherington, P. T. (1920), The Elements of
Marketing, New York: Macmillan; Shaw, S,
(1912), Some Problems of Market Distribu-
tion, Quarterly Journal of Economics,
26(August). 706-765.

Coote, L. (1994), Implementation of Relation-
ship Marketing in an Accounting Practice,
trong Sheth, J. N. & A, Parvatiyar (1994), Re-
lationship Marketing: Theory, Methods, and
Applications, Atlanta, GA: Emory University.
Culliton, J. W. (1948), The Management of
Marketing Costs, Boston: Division of Re-
search, Graduate School of Business Admin-
istration, Harvard University

Cyert, R. M. & J, G. March (1963), A Behav-
ioural Theory of the Firm, Englewood Cliffs, NJ:
Prentice-Hall.

Davis, H. L (1971), Measurement of Husband-
Wife Influence in Consumer Decision Making,
Journal of Marketing Research, 8 (August):
305-312.

Doyle, P. (1995), Marketing in the New Millen-
nium, European Journal of Marketing, 29 (13).
23-41.

Duddy, E. A. & Revzan D. A. (1947), Market-
ing, An Institutional Approach, New York:
McGraw-Hill.

Dwyer, R. F, & S. Oh (1987), Output Sector
Munificence Effects on the Internal Political
Economy of Marketing Channels, Journal of
Marketing Research, 24 (Nov.): 347-58.

Dat, Boan Ngd Ngoc (2003), Quan Hé Gilia
Binh Huéng Thi Trueng Va Hiéu Qua Hoal
Béng Cla Doanh Nghiép, Luan van thac si,
Trudng BH. Bach Khoa TP. HCM.

Ellsworth, J. H. and M. V. Ellsworth (1997),
Marketing on the Internet, New York: John
Wiley & Sons.

Fisk, G. (1967), Marketing Systems: An Intro-
ductory Analysis, New York: Harper & Row.
Fri, J, L. (1925), Retail Merchandising, Plan-
ning, and Control, New York: Prentice-Hall.
Grether, E. T. & R. J. Holloway (1967), Impact
of Government Upen the Marketing System,
Journal of Marketing, 31 (April): 1-5.
Gronroos, C. (1990), Service Management
and Marketing, Managing the Moments of Truth
in Service Competition, Lexington, MA: The
Free Press.

Groroos, C. (1991), The Marketing Strategy
Continuum: Towards a Marketing Concept for
the 1990s, Management Decision, 32 (2). 7-13.
Gronroos, C. (1994), From Marketing Mix to
Relationship Marketing: Towards a Paradigm
Shift in Marketing, Management Decision, 32
(2): 4-20.

Hamill, J. (1997), The Internet and Interna-
tional Marketing, international Marketing Fe-
view, 14(5): 300-323.

Hamill, J. and K. Gregory (1997), Intemnet Mar-
keting in the Internationalisation of UK SMEs,
Journal of Marketing Management, 13: 9-28.
Holloway, R. J. & R. S. Hancok (1964), The
Environment of Marketing Behavior, New York:
John Wiley & Sons.

Howards, J. A. (1957), Marketing Manage-
ment: Analysis and Decision, Homewood, Ill.:
Irwin.Howard, J. A. (1963), Marketing: Execu-
tive and Buyer Behaviour, New York: Colum-
bia University Press

Howard, J. A. & J. N. Sheth (1969), The The-
ory of Buyer Behavior, New York: John Wiley;
Sheth (1973), A Model of Industrial Buying

23

S TR RN e T

(et A i

=N



NGHIEN CUU & PHAT TRIEN

Behaviour, Journal of Marketing, 37 (Oct.): 50-
56

Hunt, H. K. (1977), Consumer Satisfac-
tien/Dissatisfaction — Overview and Future Re-
search Direction, trong Hunt, H. K. (ed.)
(1977), Conceptualisation and Measurement of
Consumer Salisfaction and Dissatisfaction,
Cambridge: Marketing Science Institute: 455-
488.

Hunt, S.D., J. A. Muncy, & N. M. Ray (1981),
Alderson's General Theory of Marketing, trong
Enis, B. M. & K. J. Roering (eds.) (1981), Re-
view of Marketing, Chicago: American Market-
ing Association: 267-272.

Katona, G. (1960), The Powerful Consumer:
Psychological Studies of the American Econ-
omy, New York: McGraw-Hill,

Kotler, P. (1972), A Generic Concept of Mar-
keting, Journal of Marketing, 36 (April): 46-54.
Kotler, P. (1975), Marketing for Nonprofit Or-
ganisations, Engelwood Cliffs, NJ: Prentice-
Hall.

Kotler, P. (2003), Marketing Management, 11th
ed., Upper Saddle River, NJ: Prentice-Hall.
Kotler, P. & 8. Levy (1969), Broadening the
Concepts of Marketing, Journal of Marketing,
33 (Jan.): 10-15; Bagozzi, R. P. (1975), Mar-
keting as Exchange, Journal of Marketing, 39
(Oct.): 32-39,

Kotler, P., D. H. Haider, |. Rein (1993), Market-
ing Places: Aftracting Investment, Industry, and
Tourism to Cities, States, and Nations, New
York: The Free Press.

Kotler, P., S. Jatusrippitak, & S. Maesincee
(1997), Marketing of Nations: A Strategic Ap-
proach Building Nationial Wealth, New York:
The Free Press.

Katz, D. & R. L. Kahn (1966), The Social Psy-
chology of Crganisations, New York: John
Wiley & Sons.

Kerin, R. A. & R. A. Peterson (1980), Perspec-
tives on Strategic Marketing Management, Bos-
ton: Allyn & Bacon.

Lancaster, K. (1971), Consumer Demand: A
New Approach, New York: Columbia Univer-
sity Press; Little, J. D. C. (1966), A Model of
Adaptive Control of Promotional Spending,
Operalions Research, 14 (Nov.-Dec.): 175-
197.

Leeflang, P. 5. H. & D. R. Wittink (2000), Build-
ing Mocdlels for Marketing Decisions: Past, Pre-
sent, and Future, International Journal of
Research in Marketing, 17: 105-126.
Leeflang, P. S. H., D. R. Wittink, M. Wedel, &
P. A, Naert (2000), Buiiding Models for Market-
fng Decisions, Boston: Kluwer Academic Pub-
lishers; Lilien, G. L., P. Kotler, & K. S. Moorthy
(1992), Marketing Models, Englewood Cliffs,
NJ: Prentice-Hall.

Lyon, L. S. (1926), Salesmen in Marketing
Strategy, New York: Macmillan.

McCarthy, E. J. (1960), Basic Marketing: A
Managerial Approach, Homewaooed, IL: Irwin.
Malhotra, N. K., M. Peterson, & S. B. Kleiser
(1999), Marketing Research: A State-of-the-
Art Review and Directions for the Twenty-First
Century, Journal of the Academy of Marketing
Science, 27 (2): 160-183.

Moriarity, W. D. (1923), The Economics of Mar-
keting and Advertising, New York: Harper.
Nader, R. (1965}, Unsafe at Any Speed, New
York: Grossman.

Nhan, Nguyén Thanh (2008), Cac yéu 16 tac
déng vao su thda man clia khach hang siéu thi
tai TP. HCM, Luan van Thac si, Trudng BPH.
Kinh t& TP, HCM.

24

Oliver, R. L. (1997), Satisfaction: A Behavioural
Perspective on the Consumer, New York:
McGraw-Hill.

Bennett, P. D. (ed.) (1995), Dictionary of Mar-
keting Terms, 2nd ed., Chicago, IL: American
Markeling Association, trang 166.

Peterson, R. A., S. Balasubramanian, and B.
J. Bronnenberg (1997), Exploring the Implica-
tions of the Internet for Consumer Marketing,
Journal of the Academy of Marketing Science,
25(4): 329-346.

Pleffer, J. & G. R. Salancik (1978), The Exter-
nal Control of Crganisations. New York: Harper
& Row.

Porter, M. E. (1980), Competitive Strategy,
New York: The Free Press.

Rayport, J. F.and J. J. Sviokla (1994), Manag-
ing in the Marketspace, Harvard Business Re-
view, 72(6); 141-150.

Reddy, A. C. & D. P. Campbell (1994), Market-
ing's Role in Economic Development, West-
port, CT: Quorum Books.

Seligmen, E. R. A. (1926), The Economics of
Installment Selling, New York: Harper.

Sheth, J. N. & D. M. Gardner (1982), History of
Marketing Thought: An Update, trong Bush, R.
& S. Hunt (eds), Marketing Theory: Philosophy
of Science Perspectives, Chicago: American
Marketing Association; 52-58.

Sheth, J. N, Gardner, D. M., & Garrett D. E.
(1988), Marketing Theory: Evolution and
Evaluation, New York: John Wiley & Sons.
Smalley, R. & J. Fraedrich (1995), Aldersonian
Functionalism: An Enduring Theory in Market-
ing, Journal of Marketing Theory and Practice, 3
(4): 1-15.

Stern, L. W. (ed.) (1969), Distribution Chan-
nels: Behavioural Dimensions, Boston: Hough-
ton Mifflin; Etgar, M. (1976), Three Model of
Distributive Change, trong Slater, C. C.
(1977), Macromarketing: Distributive Processes
from A Societal Perspective, Boulder: Univer-
sity of Colorado: 85-116. 3

Tho, Nguyén Binh & nhém nghién cuu QTKD,
Do Ludng Cac Thanh Phan Cla Chét Lugng
Dich Vu Khu Vui Chai Giai Tri Ngoai Trdi tai TP.
HCM, CS2003-19, Truding BH. Kinh 18 TP.
HCM.

Tho, Nguy&n Dinh & Nguyn Thi Mai Trang
(2002), Nghién Cir Cac Thanh Phan Cla Gia
Tri Thuong Hiéu Va Do Lutong Chung Trong Thi
Truong Hang Tiéu Dung Tai Viet Nam, B2002-
22-33: Truting PH. Kinh t& TP, HCM.

Tho, N. D., N. J. Barrett, & J. Wang (2000),
Marketing and Learning Orientations and the
Adoption of the Internet by Firms in Emerging
Market, trong Jayachandran, C. & L. Guijun
(eds.) (2000), Managing Global Business in the
Internet Age, 1: 400-406.

Van Waterschoot, W. & S. van den Bulte
(1992), The 4P Classification of the Marketing
Mix Revisited, Journal of Marketing, 56 (Oct.):
83-93.

Vaughan, F. L. (1928), Marketing and Advertis-
ing, Princeton, NJ.: Princeton University
Press.

Webster, F. E. & Y. Wind (1972), Organisa-
tional Buying Behaviour, Englewood Cliffs, NJ:
Prentice-Hall.

Wilkinson, 1. F., L. C. Young, D. Welch, & L.
Welch (1998), Dancing to Success: Export
Groups as Dance Parties and the Implications
for Network Development, Journal of Business
and Industrial Marketing, 13 (6): 492-510.
Wind, Y. (1978), Issues and Advances in Seg-
mentation Research, Journal of Marketing Re-

search, 15 (August): 317-337.

Young, L. C. & I. G. Wilkinsion (1989), The
Role of Trust and Cooperation in Marketing
Channels: A Preliminary Study, European
Journal of Marketing, 23 (2): 108-122,

' Thuat ngd Nghién ctiu marketing & day
chi cho cac nghién ctiu han lam trong mar-
keting, khéng dé cap dén dang nghién ciu
ing dung trong marketing ma thudng dugc
goi la Nghién ciiu thj trudng.

Theo Sheth & ctg. (1988), mot trudng
phdi marketing phai théa man 3 tiéu
chudn, dé 1a (1) phai cé hudng tap trung ré
rang va phi hdp vdi muyc tiéu cla market-
ing, chi rd ai nhan dudc Igi ich i cac hoat
déng marketing, (2) phai c6 mét quan
diém ré rang tai sao cic hoatdéng market-
ing dudc thuc hién, va (3) phai cé nhiéu
thanh vién chap nhan la mat hudng xing
dang theo dudi dé phat trién nganh mar-
keting. .

g Trong tdc phdm (chua hoan tt khi ng
matva cac hgc tro cla ong tiép tyc) duara
150 hudng nghién ciiu trong marketing ma
trong dé co6 nhiéu hudéng chua dugc giai

uyétdén noidén chdn (Alderson 1965).

Trong céc tdc phdm nay, marketing dugc
xem nhula métcong cy dé métdia phuong
(tinh, thanh phé, hay quéc gia) thiét ké va
quang ba “thudng hiéu dia phuong" clia
minh cho cdc khach hang muc tieu nhu
cac nha dau tu, khach du lich, nhan tai vé
dia phuong minh. Tai Viét Nam, Chudng
trinh Giang day Kinh té Fulbright da gidng
gay moén hoc nay.

Borden dua ra khai niém marketing hén
hgp trong bai phat biéu tai hoi nghi clia
Hiép hoi Marketing Hoa K vaonam 1953,
9 Bai viét nay dya chii yéu vao cdc cong
trinh xudt ban bang ti€ng Anh va chi mang
tinh tém Iugc dién hinh nhitng diém chinh
nhat, con hang loat cdc dong gop khéc
xudtban & nhieu ngdn ngil khac déng gop

ang ké vao lanh vuc marketing.

Cac nghién cifu dudc cong bé trén tap

chi thudng la cac cong trinh nghién ciu
hoan chinh, chat lugng cao (tuy theo ting
tap chi), con cac cong bé trong hai thao co
thé 1a cdc céng trinh hoan chinh, chua
hoan chinh, hay dang lam nhung ching 1a
nhing hudng nghién cdu dang tién hanh
nén tinh cap nhat clia né cao hon. That sy,
tham du cdc hdi thdo han lam chuyén
nganh, ndi tap trung cdc nha nghién ciu
trong ciing mét lanh vuc hep la phudng
céach t8t nhat dé hoc hdi trao déi hoc thuat
thong qua viéc bao cao nghién cuu cla
minh dé nhan dugc gép ¥ cla ngudi khac
va hoc hoi ngudi khac théng qua bao cédo
cia ho ciing nhu gép ¥ cho hg. Tuy nhién,
van dé nay ratton kém nén kho kha thicho
cac nha nghién ciiu tai Viét Nam trong giai
doan hién tai.
8 Ciing can chu ¥ la phuong phap nghién
ctiu khoa hoc ciing la mét Ianh vuc nghién
cdu. N6 dugc phat trién lién tuc, nhiing
phudng phap céng cu mdi ra ddi dé thay
thé cho céc phudng phap va céng cu
khéng con phi hgp hay hiéu qua nita. Hon
nita, mot phuong phép cé thé phi hdp cho
nghién ctu nay nhung khéng pha hgp cho
nghién ciiu khac. Néu khong theo dai sy
phat trién cla lanh vuc nay thi khéng thé
cd mot thigt ké nghién clu cé hiéu qua
dude. Khong c¢6 mdt phudng phap hay
cbng cu nghién cliu nao cé thé ding moi
ltic moi noi duge!!! =
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