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Greenwashing In the context where green communication is increasingly adopted in
perception; the marketing activities of enterprises participating in the "One
OCOP brands; Commune One Product” (OCOP) program, the phenomenon of
PLS-SEM. greenwashing poses a significant challenge to consumer trust. This

study aims to explore the relationships among greenwashing
perception, environmental self-identity, and boycotting intention, and
to examine the moderating role of environmental self-identity. Based
on the theoretical foundation, the authors developed a conceptual
model and conducted a survey of 191 consumers in Vietnam. Using
Partial Least Squares Structural Equation Modeling (PLS-SEM), the
results indicate that: (1) environmental self-identity positively affects
greenwashing perception; (2) greenwashing perception has a
significant influence on brand boycotting intention; and (3)
environmental self-identity moderates the relationship between
greenwashing perception and brand boycotting intention, in a way that
intensifies consumers’ reactions. These findings provide empirical
evidence of the socio-psychological mechanisms underlying consumer
responses to misleading green communication. The practical
implications highlight the need for enterprises to ensure transparency
in their communication, build a credible environmental identity, and
avoid exaggerating green commitments. At the same time, regulatory
authorities  should strengthen monitoring and certification
mechanisms to protect a sustainable communication ecosystem within
the OCOP program.

1. Gidi thiéu nghién ciru

Tai Viét Nam, chuong trinh “Mdi x4 mot san phdm” (One Commune One Product — OCOP) dang
timg budc thic diy phat trién kinh té néng thon thong qua khai thac gia tri ban dia, dong thoi hudng
dén san xuét bén viing va bao vé moéi trudng (Thu tuéng Chinh phu, 2022; Ha, 2024). Tuy nhién, sy
gia ting truyén théng “xanh” trong cac thuong hiéu OCOP di ciing nguy co tay xanh, khi doanh
nghiép dua ra tuyén bd méi truong khong dung véi thyuc tién. Thuc té di ghi nhan nhidu trudng hop
vi pham, nhu 5 doanh nghiép OCOP tai Ha Tinh bi thu hdi chirng nhan do khong dam bao minh bach
thong tin san pham (Bo Cong thwong, 2021), cho thiy nhu cu cip thiét vé& giam sat truyén thong
xanh trong bdi canh sd hoa.

Song song véi ap luc truyén thong bén viing, nguoi tiéu dung (NTD) ngay cang nhay cam trudc
hanh vi gian ddi moi truong (de Freitas Netto va cong sy, 2020), san sang chi trd cao hon cho cac san
pham than thién v6i moi truong (Yildirim va cong sy, 2016; Durand-Hayes va cong su, 2024). Tuy
nhién, tdy xanh lam suy giam niém tin va tao ra cac phan ung ti€u cuc nhu tranh xa thuong hiu (Aji
& Sutikno, 2015; Maximilian va cong sy, 2023). Mac du chu dé nay da duoc nghién curu, ph?m 16n
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chi dirng lai & hanh vi mua hodc truyén miéng (Szabo & Webster, 2020; Volschenk va cong su, 2022),
trong khi cac phan tng d6i khang nhu tiy chay van chua dugc khai thac sau (Deng & Long, 2019).

Dang chu ¥, ban sic moi truong (BSMT) — mitc d§ ¢4 nhan ty xem minh 14 nguoi than thién véi
moi truong (van der Werff va cong su, 2013) — c6 thé 1a yéu td didu tiét quan trong trong mdi quan
h¢ giira nhén thirc tiy xanh (NTTX) va y dinh tay chay thuong hi¢u (TCTH). Cac nghién ciru gan day
cho thay BSMT gitp ca nhan phan tmg manh mé& hon v&i cac hanh vi gian d6i méi truong (Whitmarsh
& O’Neill, 2010; Schmuck va cong su, 2018). Tuy vay, van thiéu bz"mg chung cu thé vé vai tro diéu
tiét ciia ban sic nay trong phan Ung tay chay, dic biét trong bdi canh thi trudng ngay cang nhay cam
v6i tinh chéan thyc ctia truyén thong xanh (Farooq & Wicaksono, 2021; Li & Ding, 2024; Yu va cong
su, 2025). Do d6, nghién ctru nay dé xuat mot mo hinh 1y thuyét kiém dinh méi quan hé giita nhan
thirc tdy xanh, BSMT va y dinh TCTH OCOP, tir d6 déng gbp vao viéc 1y giai hanh vi tiéu ding
bén ving.

bung trudc su cép thiét vé mat ly luan va thuc tién, bai nghién ciru nay duge thuc hién nham tra
101 cac cau hoi nghién ctru sau ddy: (1) Nhan thirc tdy xanh c6 vai trd nhu thé nao trong mdi quan hé
gitta BSMT va y dinh TCTH OCOP cua NTD? (2) Liéu BSMT c6 vai tro diéu tiét trong mdi quan
hé gitta NTTX va y dinh TCTH OCOP hay khong? (3) Céc thwong hiéu OCOP can lam gi trong bbi
canh hién nay dé tranh bi NTTX va bj TCTH?

Dé giai quyét muc tiéu va cac cau hoi nghién ciru, nhom tac gia di van dung co s Ly thuyét Hop
ddng Tam 1y (Rousseau, 1995) nham giai thich mdi quan hé giita NTTX va y dinh TCTH; Ly thuyét
Bén sac X4 hoi (Tajfel & Turner, 1986) 1am rd mdi quan hé gitta BSMT va NTTX; M6 hinh kién thtc
thuyét phuc (Friestad & Wright, 1994) giai thich co ché giita BSMT dén y dinh TCTH; cudi cung 1a
Mo hinh Kich thich-T6 chirc-Phan tng (Stimulus-Organism-Response — S-O-R) (Mehrabian &
Russell, 1974) ly giai vai tro diéu tiét cia BSMT trong mdi quan hé giita NTTX va y dinh TCTH.
Phuong phap dinh lugng dugc sir dung thong qua khao sat 191 khach hang st dung san pham OCOP
tai Viét Nam, sau d6 dugc phén tich bang phuong phap binh phwong ti thiéu timg phan (Partial Least
Squares - Structural Equation Modeling — PLS-SEM) trén SmartPLS 3.0 dé kiém dinh cac gia thuyét.

Két qua nghién ciu nay da dong gop vao viée 1ap day cac khoang trong trong linh vuc truyén
thong xanh va hanh vi tiéu ding. Trude hét, khac véi cac nghién ciru chi xét tic dong cua tiy xanh
dén ¥ dinh TCTH (Nguyen & Duong, 2025; Neureiter va cong su, 2024), nghién ctru nay cung cip
bang chimg thuc nghiém vé vai trd trung gian ciia NTTX trong mdi quan hé gitta BSMT va ¥ dinh
TCTH trong bdi canh thuong hi¢u OCOP tai Viét Nam — mdt thi truong dac thu vé phat trién bén
virng néng thon (Bd Cong thuong, 2021). Thir hai, nghién ctru di 1am sang to vai tro diéu tiét cua
BSMT trong mdi quan hé giita NTTX va y dinh TCTH, b sung co ché tim 1y-xa hoi con thiéu trong
c4c nghién ctru trude. Cudi ciing, nghién ctru ciing dua ra cac ham ¥ quan tri phit hop va cac dé xudt
giai phap thyc tién gitip doanh nghiép OCOP va co quan quan 1y giam thiéu rui ro tiy xanh.

2. Téng quan nghién citu

2.1. Téng quan vé thuong hiéu OCOP

Chuong trinh “M3i xd mot san pham” (OCOP) 14 sang kién phat trién kinh té nong thon dua trén
gi4 tri ban dia va vin hoa ving mién (Quyét dinh s6 919/QD-TTg, 2022), ké thira mé hinh “Mdi lang



Tran Hai Ly va cdng su (2025) JABES 36(8) 04-22

mot san pham” (One Village One Product — OVOP) ctia Nhat Ban va tuong dong vdi cac chuong
trinh tai Thai Lan, An D (Noble, 2018; Mano Raj, 2021). Tir nam 2018, OCOP dugc trién khai toan
qudc nham nang cao ning lyc canh tranh san pham dia phuong (Thanh va cong sy, 2018; Thong tin
Chinh phu, 2018), diéu nay da dugc chimg minh c6 kha nang thic ddy khoi nghiép nong thon va tiéu
dung bén viing (Korsgaard va cong s, 2015). Viéc 10ng ghép yéu t6 van hoa gop phan ciing cb niém
tin NTD va két ndi v6i ving san xuét (Sonnino va cong sy, 2006; Carbone, 2018). Ddng thoi, OCOP
tao diéu kién lién két chinh sach, dio tao k¥ nang sd va tmg dung thuong mai dién tir, hd trg chuyén
d6i s va phat trién bao trim tai nong thon (Cong thong tin BO NN&PTNT, 2024; Tan va cong su,
2025).

Thuong hiéu OCOP duoc chon lam bdi canh nghién ciru do ddc thu két hop yéu té vin hoa, ban
sdc dia phuong va cam két than thién v6i méi truong, khién cac thuong hiéu nay d& bi NTD nhay cam
v6i tay xanh soi xét hon so véi cac thuong hiéu tiéu dung thong thuong. Khac voi cac nganh hang
khac, OCOP chiu 4p luc tir chinh sach thuc day phat trién bén viing va chuyén dbi s6 qudc gia, dan
dén nguy co tay xanh cao khi doanh nghiép sir dung truyén thong thiéu minh bach hodc ¢é cac hanh
vi lira di. Do d6, viéc nghién ciru trong bbi canh mua sim san pham OCOP gitip 1am nhdn manh hon
co ché phan tng ciia NTD vé NTTX trong mét thi truong méi noi, cung cap cai nhin sau sac vé hanh
vi tiéu ding bén vitng trong bdi canh dic thu nay.

2.2, Cac Iy thuyét nén tang

Ly thuyét Hop ddng Tam ly (Rousseau, 1995) dé xuit rang khi ky vong ngim giita doanh nghiép
va NTD bi phé v&, niém tin sup d6 dan dén cac phan tng tiéu cuc, cu thé 1a khi mdi quan hé giira
NTTX va y dinh TCTH, khi NTTX xuét hién s& lam giam niém tin va thuc dy cac hanh vi tiéu cuc,
trong d6 c6 y dinh TCTH.

Ly thuyét Ban sic X4 hoi (Tajfel & Turner, 1986) cho riang ca nhan dinh nghia ban than qua nhom
xa hoi va hanh xtr theo chudn muc nhoém. Diéu nay 1y giai mdi quan hé giita BSMT va NTTX, khi
nhiing ngudi c6 BSMT cao hon sé c6 kha nang nhay cam hon; tir 6, ho s€ c6 nhén thirc cao hon va
d& dang phat hién ra cac hanh vi tiy xanh.

Mb hinh Kién thirc Thuyét phuc (Friestad & Wright, 1994) khang dinh NTD st dung kinh nghiém
va kién thirc ca nhan dé tu thuyét phuc ban than va danh gia cic dong co ctia doanh nghiép. Khi dé,
nhitng ngudi ¢6 BSMT cao s& ty tin vao kién thirc ban than, dan dén cac hanh vi tiéu cuc néu phat
hién ra sai pham cta doanh nghiép.

M5 hinh Kich thich-T6 chirc-Phan timg (S-O-R) (Mehrabian & Russell, 1974) dé xuat rang kich
thich méi trudng tac dong dén trang thai noi tai, dan dén phan tmg hanh vi. Khi mbi quan hé gitra
NTTX va y dinh TCTH bi kich thich bgi BSMT ctia mdi c4 nhan, mang lai kha niang phong dai hoic
thu nho cac phan ung hanh vi.

2.3, Cdc khdi niém va gia thuyét nghién ciru
2.3.1.  Ydinh TCTH
Y dinh 1a yéu t6 trung gian giita thai d¢ va hanh dong, 14 chi bao dang tin ciy va phan anh mirc

do sén sang va n6 luc thuc hién hanh vi (Bagozzi, 1983; Ajzen, 1991; Gollwitzer, 1999). Trong linh
vuc tiéu ding dao dirc, tay chay 1a hanh vi c6 chu dich nhim phan ddi sai pham ctia doanh nghiép
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(Friedman, 1985), va y dinh TCTH phan anh nd Iyc tap thé nham thuc day thuc hién hanh vi d6 (John
& Klein, 2003).
2.3.2.  Mbi quan hé giita BSMT va y dinh TCTH
Ban sic ca nhéan (Self-identity) dugc hiéu 1 cach mot ca nhan tu dinh danh, dya trén céc gia tri,
niém tin, vai trd xa hoi. va kinh nghiém séng (Ellemers va cong su, 2002). Tir nén tang nay, BSMT
duoc hiéu 1a muc d6 mdt ca nhan ty xem minh 13 nguoi cd hanh vi than thién véi moi truong, dudi
tac dong ctia gia tri c4 nhan va cac yéu t6 van hoa - xa hoi (van der Werff va cong su, 2013). Ciing
theo van der Werff va cong su (2013), khac v6i ban sic xanh (Green Self-identity) thuong gin véi
cac hanh vi than thién xanh hang ngay, con BSMT dugc xem 1a bao ham ca nhitng hanh vi d6 véi cac
cam két & muc d cao hon, c6 tinh khai quéat va bao trum hon.
Theo md hinh kién thire thuyét phuc (Friestad & Wright, 1994), khi NTD ty nhan dinh cac gia tri
va kinh nghiém trong céac van dé than thién v6i moi truong, ho s& dé hinh thanh thai d6 va hanh vi
tiéu cuc khi nhan thiy doanh nghiép sir dung thong diép xanh nhu mot cong cu vu loi (Campbell &
Kirmani, 2000). Trong bbi canh OCOP, noi san pham dia phuong song hanh cting myc tiéu phét trién
bén virng, NTD c6 BSMT cao d& phan (mg manh khi phat hién vi pham méi truong. Thuc nghiém da
cho thiy tac dong tich cuc gitra cac gia tri ca nhan vé cc van dé méi trudng va dao duc da tac dong
tich cuc dén y dinh TCTH (Hoffmann va cong sy, 2018; Shim va cong sy, 2018). Vi vay, nhom tac
gia d¢ xuét gia thuyét H, nhu sau:
Gid thuyét Hi: BSMT tdc dgng tich cuwc dén y dinh TCTH.
2.3.3.  Mbi quan hé giita NTTX va y dinh TCTH
Nhan thtc 13 qué trinh ¢4 nhan xir 1y thong tin dé hinh thanh nhan dinh vé thé gidi, chiu anh
hudng badi thai do, kinh nghiém, va dac diém kich thich (Kotler & Keller, 2016; Solomon, 2020).
Trong d6, NTTX 1a su hoai nghi va phan g cia NTD trudc sy khong nhat quéan giita thong diép va
hanh vi thyc té ctia doanh nghiép (Nyilasy va cong su, 2014), ham chtra thai d tiéu cuc xut hién khi
phat hién doanh nghiép c6 tinh phong dai lgi ich méi truong nham muyc tiéu truyén théng (Zhang va
cong su, 2018). Dudi goc d6 tam 1y hoc, Ly thuyét Hop dong tam 1y (Rousseau, 1995) cho rang khi
NTD nhén thay doanh nghiép véi cac hanh vi tdy xanh di vi pham ky vong gié tri dao dtrc. Khi do,
ho cam thdy bi phan boi, tir d6 phat sinh cam xtc tiéu cuc va hinh thanh ¥ dinh TCTH (Leonidou &
Skarmeas, 2017; Andreoli & Batista, 2020; Nguyen & Duong, 2025). Tir d6, nhém tac gia dé xuét gia
thuyét H, nhu sau:
Gid thuyét Hy: NTTX tdc ddng tich cwc dén y dinh TCTH.
2.3.4.  Moi quan hé giita BSMT va NTTX
Theo Ly thuyét Ban sic Xa hoi, Tajfel va Turner (1986) cho rang nhitng c4 nhan c6 BSMT cao
thuong dong nhat véi nhom xa hoi bao vé moi trudng; tir d6, ho ¢ nhimng hanh xtr phit hop véi chuan
muc nhém, gia tang kha nang nhan thurc chung (Brieger, 2018). Do vay, ngudi c6 BSMT cao lam gia
tang d6 nhay cam trude cc thong diép moi truong sai 1éch, tir d6 thic ddy NTTX (Culiberg va cong
su, 2024). Do d6, nhom téc gia dé xuét gia thuyét Hs nhur sau:
Gia thuyét Hy: BSMT c6 tac dong tich cuc voi NTTX.
2.3.5.  Vai tro diéu tiét ciia BSMT dén méi quan hé giita NTTX va y dinh TCTH
Mo hinh S-O-R ctia Mehrabian va Russell (1974) da dugc ung dung hi€u qua trong nghién curu
phan ng tiéu dung trude cac hanh vi marketing gay hiéu 1dm nhu tiy xanh (Nguyen & Duong, 2025;
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Pandita va cong su, 2020). Trong nghién ctru nay, NTTX dugc xem 1a kich thich tiéu cuc (S), y dinh
TCTH 1a phan tmg hanh vi (R), va BSMT la yéu t6 phan anh trang thai ni tai (O). Nhing ca nhén c6
BSMT cao — von dong nhat manh mé véi cac gia tri moi trudng — c6 xu hudng phan g nhay bén va
quyét liét hon khi ddi dién véi cac hanh vi xanh cua ca nhan (Carfora va cong sy, 2017; Sun & Shi,
2022; Carfora va cdng su, 2024). Do d6, BSMT dugc ky vong s& 1am ting cuong tdc dong cua NTTX
dén y dinh TCTH, d6ng vai tro nhur mot bién diéu tiét tam 1y quan trong trong mé hinh. Vi vay, nhom
tac gia dé xuét gia thuyét nghién ctru Hy nhur sau:

Gid thuyét Hy: BSMT diéu tiét moi quan hé giita NTTX va y dinh TCTH.

Duya trén cac nén tang 1y thuyét cing v6i hé thong cac gia thuyét nghién ctru, nhom tac gia dé xuat
md hinh nghién ctru 1y thuyét nhu sau:

Bén sic moi trudng (ES)

“3% ~~~~~~~~~~ H 1+
Hat ey
Nhan thirc tdy xanh v | Y dinh tdy chay thuong hiéu
(GP) Hot g (BD)

Hinh 1. M6 hinh nghién ctru ly thuyét

3. Phuong phap nghién ciru

3.1. Thiét ké nghién ciru va thu thdp dir liéu

Nghién ctru nay sir dung phuong phéap dinh luong két hop véi ki thuat chon mau ngau nhién phan
téng theo khu vuc, do tudi, va thu nhép dé tang tinh dai dién. Khao sat dugc thyc hién truc tuyén qua
mang xa hoi va phan phdi dén khach hang cta cac thuong hiéu OCOP.

3.2.  Xay dung thang do

Mau bang hoi dugc thiét ké gdm 2 phan: phan thir nhat 1a cac cdu hoi vé nhan khau hoc nhu gidi
tinh, d6 tudi, trinh d6 hoc van, thu nhap hang thang; phan hai gdm 19 cau héi sir dung thang Likert 5
diém, trong d6 1 1a “hoan toan khong dong ¥, 5 1a “hoan toan dong y”, dugc ké thira tir cac nghién
clru trudc, cu thé nhu sau:

- Thang do BSMT bao gdm 03 quan sat dugc ké thira tir Van der Werff va cong su (2013).

- Nhan thirc vé hanh vi tiy xanh tiy xanh dugc danh gia qua 07 bién dugc ké thira tir Chen va
Chang (2013) va ciing ¢ boi Schmuck va cong su (2018).

-Y dinh TCTH dugc danh gia qua 04 bién quan sat dya trén nghién ctru ciia Delistavrou va cong
su (2020).
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- Phan tng chuén muc x3 hdi duge xac dinh dwa trén 05 bién quan sat voi 2 bién do nguoc chiéu,
ké thira tir nghién ctru ciia Hays va cong su (1989) nham lam giam hién twong thién léch phuong phap
chung (Common Method Bias — CMB) ddng thoi 1a tiéu chi loc cac phan hoi thoa man.

3.3.  Phuong phap phan tich dir liéu

Ditr liéu khao sat dwgc xir Iy qua cac budc: thong ké mé ta, phan tich nhan t5 kham pha
(Exploratory Factor Analysis — EFA) bang SPSS 26.0 va phan tich nhan té khang dinh (Confirmatory
Factor Analysis — CFA) v6i AMOS 24.0 dé kiém tra CMB. Sau d6, nhom tac gia sir dung mo hinh
PLS-SEM trén SmartPLS 3.0.

4. Két qua va thao luan

4.1. Thong ké mé ta

Bang 1.
Théng ké md ta

bic diém Nbi dung S6 phan hdi (n=191) Ty 18 (%)

Gi6i tinh Nir 109 57,07%
Nam 82 42,93%

Do tudi Dudi 18 tubi 25 13,09%
18-25 tudi 74 38,74%
25-35 tudi 46 24,08%
35-45 tudi 29 15,18%
45-55 tudi 13 6,81%
Trén 55 tudi 4 2,10%

Trinh d6 hoc vén THCS/THPT 97 50,79%
Cao dfmg—Dai hoc 81 42.41%
Sau dai hoc 13 6,80%

Thu nhap 0-1.500.000/thang 11 5,76%
1.500.000-3.000.000/thang 25 13,09%
3.000.000—4.500.000/théng 29 15,18%
4.500.000~7.500.000/thang 38 19,89%
7.500.000—15.000.000/théng 52 27,23%
Trén 15.000.000/théang 36 18,85%

Tong 191 100,00%
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Mau khao sat gom 191 nguoi cho thay su tham gia cha yéu tir nit gi¢i (57,07%), cao hon so véi
nam gidi (42,93%). Phan 16n nguoi tham gia 1a nhom tré véi 38,74% thudc nhoém 18-25 tudi va
24,08% tlr 25-35 tudi; trén 45 tudi chi chiém 8,91%, phan anh dic diém nhan khau hoc nghiéng vé
thé hé tiéu dung méi. Véi 50,79% tdt nghiép THPT va 42,41% cé bz"mg cao déng hodc dai hoc da cho
thiy murc d¢ nhan thirc du cao dé danh gia thong tin vé van dé moéi truong. Pa phan nguoi khao sat
¢6 thu nhdp ¢ mirc trung binh-kha vai 27,23% thudc nhoém tir 7,5 dén 15 tri¢u/thang va 19,89% thudc
nhom 4,5 dén 7,5 tri¢u/thang. Nhiing ddc diém nay cho thdy mau nghién ciru c6 d6 dai dién twong dbi
t6t, phit hop cho phan tich hanh vi va nhén thirc tiéu ding trong bi canh hién nay.

4.2. Kiém dinh CMB

Mot thach thirc phé bién trong nghién ctru dinh lugng st dung dir liéu ty bao cao 1a sai léch
phuong phap chung (Common Method Bias — CMB), ¢6 thé 1am sai 1éch mdi quan hé gitra cac bién
do dit li¢u thu thap tir cung méot ngu6n tai mot thoi diém (Kock va cong sy, 2021).

Dé kiém soat CMB, nghién ctru ap dung hai budc. Thir nhét, bang hoi duoc thiét ké 1ong ghép yéu
t6 kiém soat xu hudng tra 151 theo chuan muyc xa hoi (Social Desirability Response — SDR) nhiam
giam sai léch trong qua trinh thu thap (Jakobsen & Jensen, 2015). Thir hai, mé hinh do luong gém 3
nhan té va 14 bién quan sat dugc kiém dinh bang CFA, véi cac chi sé phit hop (Chi-square/df, CFI,
GFI, RMSEA) dat mitc chap nhan theo khuyén nghi (Hu & Bentler, 1999; Hair Jr va cong su, 2010).

Két qua kiém dinh cho thiy dit liéu khong chiu anh huéng déng ké boi CMB va du didu kién dé
phan tich tiép theo bang PLS-SEM.
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Hinh 2. Két qua kiém dinh CFA

4.3. Danh gia moé hinh do luong

Nhom tac gia danh gia d6 hoi tu cua cac bién thong qua chi sé phuong sai trich trung binh (Average
Variance Extracted — AVE). Két qua cho thay tat ca cac bién déu vuot ngudng 0,5; dam bao do hoi
tu trong mo hinh theo Hock va Ringle (2010)

Chi sé Outer Loadings thé hién d6 tin cdy cta ting chi béo, véi cac chi sb déu vuot 0,708; ta két
ludn mo hinh c6 sy chinh xac vé do tin cdy theo khuyén nghi ctia Hair va cong su (2019). Vé d6 tin
cdy toan md hinh, chi sé do tin cdy téng hop (Composite Reliability — CR) duoc wu tién hon
Cronbach’s Alpha (CA) vi phan anh t6t hon d6 nhét quéan noi tai giira cac bién. Cac gia tri CR va CA
déu 16n hon 0,7; x4c nhan mo hinh ¢ dé tin cay thda dang va 6n dinh.
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Bang 2.
Két qua d4nh gid muc do tin cay, hoi tu ctia timg chi bio va mo hinh
BI ES GP GP*ES
BI1 0,826
BI2 0,879
BI3 0,811
BI4 0,824
ES1 0,891
ES2 0,844
ES3 0,862
GP*ES 0,985
GP2 0,856
GP3 0,834
GP4 0,839
GP5 0,848
GP6 0,842
GP7 0,813
GP1 0,812
Cronbach’s alpha 0,857 0,855 0,928 1
CR 0,902 0,911 0,942 1
AVE 0,698 0,773 0,697 1

Pdi véi su chinh x4c vé do phén biét, theo ting chi bao, Cross Loadings cua tat ca cac chi bao
16n hon 0.3, x4c nhén tinh phéan biét cua thang do trong mé hinh. V& toan bd mé hinh, cac gia tri chi
s6 HTMT (Heterotrait-Monotrait Ratio) trong két qua ctia SmartPLS déu nho hon 0,85 chimg minh
ring gitta cac bién quan sat c6 su phan biét (Henseler va cong su, 2009). Dé chic chin hon vé tinh
chinh x4c vé su phan biét, nhém tac gia tiép tuc kiém dinh HTMT bang Bootstrapping. Vi do chinh
xéc 14 95%, cac chi s6 HTMT & cac phéan vi nho hon 1 ¢6 thé két luAn mé hinh c6 sy chinh xac vé su
phén biét.

4.4.  Ddanh gid mé hinh cdu tric

4.4.1.  BPdnh gid mire dp da cong tuyén
Nhom téc gia da kiém tra hién twong da cong tuyén bang hé sé phong dai phuong sai (Variance
Inflation Factor — VIF) va Inner VIF dé danh gia mirc d6 doc lap giira cac bién trong mo hinh. Theo
Fornell va cong su (1981), gia tri VIF dudi 3 dugc xem la dat yéu clu. Két qua cho théy tAt ca cac
bién chinh (BI, ES, GP, va bién tuong tac GP*ES) déu c6 VIF nhé hon ngudng nay, khang dinh mo
hinh khong gip van dé da cong tuyén va dam bao tinh doc lap giita cc bién.
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Bang 3.
Panh gia mirc 6 da cong tuyén
BI ES GP GP*ES
BI
ES 1,505 1
GP 1,259
GP*ES 1,235

4.4.2.  Pdnh gid chi sé R?

Theo két qua tir SmartPLS, bién phu thudc ¥ dinh TCTH c¢6 R? dat 0,221 va R? hiéu chinh dat
0,209; cho thay mé hinh giai thich dugc 20.9% murc d6 bién thién cta bién nay. Tuong tw, NTTX c6
R2 dat 0,18 va R2 hiéu chinh 13 0,176. Du & mirc trung binh, cac gia tri nay van phu hop trong nghién
ctru kham pha, khi muc tiéu 1a kiém dinh cac mdi quan hé gia thuyét chu dao thay vi giai thich toan
dién bién phu thudc (Cohen, 1988).

4.4.3.  Phan tich tic dong tong

Dua trén két qua phén tich tac dong tong (Total Effect) (cac mbi quan hé dugc cong tong ca truc
tiép va gian tiép), nhom tac gia ghi nhan cac méi quan hé trong mo hinh déu c6 y nghia thong ké (p-
value < 0,05), phan 4nh tinh hop 1y cia mé hinh dé xuit. Bong thoi, ta ciing c6 thé két luan dwoc hai
gia thuyét nghién ctru H; va H, 1a phu hop véi tac dong cia BSMT dén NTTX ciing nhu tir NTTX
dén TCTH 12 méi quan hé thuan chiéu.

Bang 4.
Tac dong tong
Original Sample Mean Standard T Statistics P Values
Sample (O) ™) Deviation (|O/STDEV))
(STDEV)
ES — BI 0,351 0,350 0,074 4,758 0,000
ES — GP 0,424 0,429 0,059 7,249 0,000
GP — BI 0,351 0,358 0,080 4,392 0,000
GP*ES — BI 0,170 0,162 0,082 2,057 0,040

4.5, Danh gid tac dong diéu tiét, trung gian ciia cdc bién trong mé hinh

Nhom tac gia da sir dung phan tich Path Coefficients (thé hién chi tiét cac méi quan hé truc tiép)
dé 1am rd cac co ché vé trung gian, dic biét 1a diéu tiét cia BSMT 1én mdi quan hé tir NTTX 1én
TCTH ciing nhu vai trd trung gian ciia NTTX trong mdi quan hé tir BSMT 1én B
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Bang 5.
Bang Path Coefficients
Original Sample Mean Standard T Statistics P Values
Sample (O) ™) Deviation (|O/STDEV))
(STDEV)
ES — BI 0,202 0,196 0,099 2,049 0,041
ES — GP 0,424 0,429 0,059 7,249 0,000
GP — BI 0,351 0,358 0,080 4,392 0,000
GP*ES — BI 0,170 0,162 0,082 2,057 0,040

4.5.1.  Phan tich méi quan hé trung gian

Két qua phan tich hi¢u ing trung gian ctia NTTX trong mbi quan hé giira BSMT va TCTH cho
thy gia tri Coefficient bing 0.148 va P values bang 0.000 cho thy vai trd trung gian cua NTTX la
¢6 ¥ nghia théng ké. Viéc nhan trong sé dua trén két qua ciia bang 5 theo khuyén nghi ctia Baron va
Kenny (1986) cho ta dwoc két luan NTTX dong vai trd 13 trung gian mot phan c¢6 hiéu tmg bo sung.

4.5.2.  Pdnh gid tic dong diéu tiét ciia BSMT

Tir két qua phan tich trong SmartPLS, ta ¢6 phuong trinh thé hién hiéu tmg diéu tiét cia BSMT
1én mbi quan hé cia NTTX va TCTH nhu sau:

BI =0.202*ES + 0.351*GP + 0.17*GP*ES

Céc phuong trinh phan tich d6 ddc dugc thé hién tryc quan thong qua biéu d6 phén tich do dbc

don gian trong Hinh 3.

nrs

0.50

025

Bi

o.00

-0.25

GP*ES

0.00 025 0So 078

1.00 .78 -0 .80 28
GP
— ESat-1SD — ESatMean — ESat+1 SD|

Hinh 3. Phan tich d6 déc don gian (Simple slope analysis)
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Céc duong ddc co xu huéng tang tir trai sang phai, cho thay khi BSMT ting, tac dong cia NTTX
1én TCTH ciing gia tang twong rng. Xét tur goc d6 ciia nghién ciru, mic 6 BSMT cang cao, NTD véi
nhan thtc vé hanh vi ty xanh gia ting manh hon ¥ dinh TCTH.

4.6.  Ban ludn két qua nghién citu

Két qua nghién ctru khang dinh rang BSMT va NTTX dong vai trd quan trong trong viéc hinh
thanh y dinh TCTH trong bdi canh san pham OCOP. Méi quan hé gitta BSMT va NTTX (B = 0.424),
cling nhu gitta NTTX va y dinh TCTH (B = 0.351), cho thay ring NTD sir dung cic san phim dia
phuong gan lién voi phat trién bén viing ctia cac thuong higu OCOP s& ¢6 ¥ thirc moi truong cao hon
va ¢6 kha ning tiép can thong tin tot hon, ho thudng nhay cam hon vé6i cac ddu hiéu “gia xanh”, dong
thoi d& dang phat hién cac hoat dong thiéu minh bach ciia doanh nghiép. Phat hién nay cung ¢ cac
ly thuyét vé ban sic xa hoi (Tajfel & Turner, 1979), va hop dong tam 1y (Rousseau, 1995), ddng thoi
phtt hop véi cac nghién ciru trude ddy vé hau qua cua tiy xanh (Leonidou & Skarmeas, 2017; Nguyen
& Duong, 2025).

Pic biét, phan tich twong tac cho thiy BSMT c¢6 vai trd diéu tiét rd rét trong mdi quan hé giira
NTTX va y dinh TCTH. Véi nhom khach hang wa chudng san phém OCOP, ho s€ c6 sy quan tam
nhiéu hon dén cac van dé moi truong va thién nhién, khi d6 v6i bat cir phat hién nao mang tinh chét
gia mao va lira d6i khach hang cua doanh nghiép, NDT sé& phan tmg gay gt hon va anh hudng cua
NTTX lén y dinh TCTH ctia ho tré nén manh hon dang ké, cho thay phan tg tay chay dugc thic day
khong chi boi nhan thire ti€u cuc, ma con baoi sy déng nhét gia tri ca nhan vdi cac chuin muc moi
truong. Phat hién nay 1am ndi bat vai trd trung tdm ciia BSMT nhu mot yéu td kich hoat phan tng
hanh vi dao dtrc, phu hop v&i mé hinh S-O-R mé rong (Mehrabian & Russell, 1974; Pandita va cong
su, 2020).

T6m lai, nghién ctru nay cho thiy riang tdy xanh khong chi bi nhan dién d& dang boi NTD c6 nhiéu
su quan tdm dén cac san pham OCOP, ma con gy ra phan Gmg tiy chay manh hon trong nhom nay.
Day 1a mot thong diép quan trong ddi véi cac thwong hiéu theo dudi marketing xanh nhung thiéu nhét
quéan trong hanh dong ctia minh.

5. Pong gop va han ché nghién ciru

5.1. Déng gbp vé thuc tién

5.1.1.  Danh cho doanh nghi¢p OCOP

Thir nhat, doanh nghiép OCOP can truyén thong trung thyc va minh bach nhdm giam nghi ngo vé
hanh vi ty xanh béi nhén thirc tiy xanh c6 thé lam suy giam niém tin néu doanh nghiép bi nghi ngo
phong dai lgi ich méi truong. Do d6, sir dung céc cong cu minh bach nhur truy xut ngudn gdc, chimg
nhan xanh déang tin cdy va truyén thong ké chuyén (vi du nhu céc video san xuét, cau chuyén ngudi
nong dan) s& gitp tang sy dong cam, cing ¢d ban sic xanh, va thiic day hanh vi tiéu ding tich cuc.

Thir hai, xdy dung thuong hiéu xanh dang tin cdy la giai phap then chdt dé giam y dinh TCTH.
Doanh nghi¢p can dam bao tinh nhit quan gitra truyén thong va hanh dong, thong qua céc hoat dong
giao duc tai hdi chg OCOP hoac nén tang s6. Viéc NTD hiéu rd gia tri bén viing s€ lam giam hoai
nghi, tang sy gin bé va mo rong thi truong, dong gop cho phat trién nong thon bén viing.
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5.1.2.  Danh cho cdc co quan quan Iy

Thir nhét, can thiét 1ap hé thong kiém dinh va chimg nhan minh bach nhu VietGAP, Global GAP
hodc hitu co, dong thoi thuc ddy Gng dung cong nghé truy xuit ngudn gdc (mi QR) dé NTD xé4c minh
thong tin. Tai cac hoi chg OCOP ciing can c¢o sy ddy manh truyén thong vé cach nhan dién san pham
"xanh" thyc sy nhim giam nghi ngo vé tay xanh.

Thir hai, cac chuong trinh gido duc cong dong nén duoc trién khai nham ting hiéu biét va sy tin
tuong ciia NTD. Cac hoat dong nhu hoi chg trai nghiém va tip huan nhan dién chimg nhan gitip lam
15 gi tri xanh va giam y dinh TCTH do hiéu lam thong tin.

Thir ba, can ting cuong thanh tra, gidm sat va xir Iy vi pham tdy xanh bang céc bién phap nhu phat
hanh chinh, thu hdi chimg nhan hodc céng bd danh sach vi pham. Viéc phbi hop véi to chirc moi
truong sé gop phan cung ¢ uy tin OCOP va bao vé quyén lgi NTD.

5.2. Déng gép vé Iy ludn

Nghién ciru déng gop vao viéc mé rong nén tang 1y thuyét vé hanh vi tiéu dung trong bdi canh
truyén thong xanh thiéu trung thuc. Thir nhat, nghién ctru cing ¢6 méi lién hé giita nhan thic tidu cuc
(nhu NTTX) va y dinh hanh vi di khang (nhu y dinh TCTH). Thir hai, BSMT duoc xéac dinh 1a yéu
t c4 nhan then chdt, 1am ting kha nang NTTX cta NTD. Thir ba, nghién ctru ching minh vai trd diéu
tiét cia BSMT, cho thay anh huong ciia NTTX dén y dinh TCTH manh hon & nhimng ca nhén c6
BSMT cao hon. Qua d6, nghién ctru lam sang t6 co ché tam 1y - x4 hoi chi phdi phan tmg hanh vi
trong tiéu dung bén viing.

5.3, Han ché nghién citu

Nghién ctru nay con mét s6 han ché nhét dinh. Tht nhét, dit liéu duge thu thap qua khao sat truc
tuyén nén co thé thiéu tinh dai dién va bi anh hudng boi sai 1éch tir bao. Thir hai, mé hinh nghién ctru
mang tinh cdt ngang, chua phan anh dwgc quan hé nhan qua theo thoi gian. Thir ba, nghién ciru chi
xem xét vai tro didu tiét cia BSMT, trong khi cc yéu t& khac nhu 1ong tin, dao duc tiéu dung hay
cam nhan thuong hiéu vin chua dugc dua vao phan tich. Nhitng han ché nay goi mé huéng nghién
clru mo rong trong tuong lai.
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