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Vi su phat trién manh mé cla thuong mai dién tu, hinh thirc phét truc
ti€p mua sdm trén cac nén tang mang xa hoi dugc ra ddi. Théng qua
ly thuyét kich thich - chl thé - phan (ng cung vdi ly thuyét lan truyén
cadm xuc, nghién cu nham phat trién mo hinh tich hgp cac dac diém
su chuyén nghiép va su thu hit ciia ngudi dan chugng trinh, mua sdm
ngau hiing clia ngudi xem Livestream théng qua trung gian 13 yéu t8
cam xuc, tur dé dua ra cac ham y quan tri cho cac bén lién quan. Véi
356 phiéu khao sat hgp 1& dugc thu thap bang phuang phép ldy mau
thuan tién trén Google Form, nhém tac gia da tién hanh phan tich
thong qua phuong phéap PLS-SEM. Két qua cho thay su chuyén nghiép
va sy thu hit cia ngudi dan chuong trinh cé tac déng gian tiép (thdng
qua yé&u t6 cdm xuc) dén mua sdm ngau hirng. V&i han ché vé sé lugng
nghién clu vé chd dé nay, nghién ctu nay cung cadp mét vai ham y
quan tri cho nhitng nha quan ly dé phat trién chién lugc hiéu qua han,
doéng thai, déng gép cho nén tang ly thuyét cling nhu dé xuét cac
hudng nghién cru trong tuang lai.

Abstract

With the decent development of e-commerce, live-streaming
shopping on social networking platforms has been blooming in recent
years. Through the Stimulus-Organism-Response theory and the
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Attractiveness; Arousal; emotional contagion theory, this research aims to develop a

Pleasure. comprehensive model of the anchors' professionalism, and
attractiveness, and the impulsive buying of live stream viewers through
the mediating role of emotional factors, thereby providing
management implications for anchors and organizations. With 356
valid surveys collected using the convenient sampling method on
Google Forms, data are analyzed using the PLS-SEM method. The
results confirm the relationship between the anchors' professionalism
and attractiveness, impulsive buying, and emotional factors. Given the
limited research on this topic, this study has provided several
managerial implications; at the same time, the results of this study also
provide some contributions to the theoretical foundation as well as
suggest further research direction.

1. Gidi thiéu

Ngay nay, véi su phé bién rong khap cua internet, cac phuong tién truyén thong xa hoi da giup
cho viéc phan phdi ngi dung trén khong gian mang dé tiép can dén nhiéu ddi twong hon (Visentin va
cong su, 2019). Trong d6, thwong mai xa hoi phat truc tiép (Social Commerce Live-Streaming — SC
Live-Streaming) tré thanh tam diém chu ¥ va dugc xem la mot kénh tiép thi chinh théng nhung c6
phan manh mé& hon (Lv va cong s, 2022). Tuy nhién, di ciing véi su bung nd d6 chinh 1a nhitng mat
tréi ciia xu huéng nay, nhu: thdi phong céng dung san pham, thiéu trach nhiém vaéi viéc quang ba san
pham, san phim khéng nhu mong doi... Mat khéc, sw bing nd qua nhanh d6 con dé dan dén viéc bi
bdo hoa trén thi trudong. Cac phong phét truc tiép xuat hién ngay cang nhiéu véi mie do canh tranh
tang cao do rao can gia nhap cua nganh nay khé thap. Nhu vay, van dé trong tm ¢ dy 1a nguoi phat
song hay con dugc goi la ngudi dan chuong trinh khong nhitng phai tré nén chuyén nghiép hon ma
con phai cé kha nang thu hat dugc khach hang (Zhu va cong su, 2021).

Céc nghién ctru lién quan dén hanh vi cua ngudi tiéu dung trong bdi canh phét truc tiép mua sim
thoi gian gan day tap trung tim hiéu vé nhitng anh huéng dén tir céc yéu té kich thich phia bén ngoai.
Trong d6, ngudi dan chuong trinh dong vai tro trong tdm véi hai dic diém chinh 1a sy chuyén nghiép
va sy thu hat (Guo va cong su, 2022; Zheng va cong su, 2023). Ngoai ra, mot sé nghién ctru da chira
rang, trong bdi canh phét séng tryc tiép, mua sim ngau himg ciing dang 1a mot hanh vi & vi tri hau t6
dang duoc quan tdm (Li va cong su, 2024; Liu va cong su, 2023). Mac du khdng phai 1a mot khai
niém qua moi mé nhung néu xét trong bdi canh phat truc tiép mua sim, nhing tim hiéu vé sy chuyén
nghiép va sy thu hit cua nguoi dan chwong trinh ¢6 anh hudng nhu thé nao dén mua sim ngau himng
lai chua dugc nghién ciu nhiéu nhu y dinh mua hang (Li va cong su, 2024). Bén canh d6, nghién ctiu
nay tap trung vé tac dong gian tiép cua su chuyén nghiép va sy thu hat caa ngudi dan chwong trinh
dén mua sam ngau himng thng qua hai khéi niém trung gian thuoc yéu té cam xuc, bao géom: sy hung
phan va niém vui - tuy thuong dwoc kham phé & vai trd trung gian trong cac nghién cau thuc bdi
canh phat tryc tiép mua sim, nhung dé dem lai goc nhin sdu hon tir khia canh cam xuc ciia ngudi xem
thi lai chwa duoc thuc hién nhiéu (Gao va cong su, 2022).
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Nghién ctru nay duoc xay dung dua trén co ché hoat dong cuaa ly thuyét kich thich - chi thé - phan
ng (Stimulus-Organism-Response Theory — SOR Theory) ciing vai ly thuyét lan truyén cam xdc
(The Emotional Contagion Theory). Theo Ajina va cong su (2023), quan diém da ly thuyét s& cho
phép cac nha nghién ctru c6 dwoc sy hiéu biét toan dién va sau sic vé cac hién tugng xa hoi phuc tap
(6 trudng hop cua nghién ciu nay la hanh vi mua sam ngau hang cia ngudi xem Livestream). Tir
day, muyc tiéu cua nghién ciru nay nhiam dua ra mot mo hinh hoan chinh, danh gia dwoc muc do tuong
quan giira sw chuy@n nghiép va su thu hdt ciia nguoi dan chuong trinh, sy hung phan va niém vui, va
mua sam ngau hung; ciing nhu dua ra ham ¥ quan tri cho nguoi dan chuong trinh Livestream, cac
nhin hang thué ngudi dan chuong trinh Livestream va cac nén tang mang x& hoi dang c6 cac tinh
nang Livestream mua sam.

2. Co sé ly thuyét

2.1. Ly thuyét nén

2.1.1. Ly thuyét kich thich - cha thé - phan ¢ng

Ly thuyét kich thich - chu thé - phan tmg do Mehrabian va Russell (1974) dé xuét. Ly thuyét nay
cha yéu dya trén tam Iy hoc méi truong dé hiéu rd hon vé cac hanh vi lién quan dén nguoi tiéu ding
théng qua ba thanh phan 1a: kich thich (Stimulus — S), cha thé (Organism — O) va phan ting (Response
_R).

Pau tién, yéu t6 “kich thich” c6 thé dwoc hiéu nhu mot sy anh huong gitp khoi day ca nhan
(Eroglu va cong su, 2001). Theo Ajina va cong su (2023), cac ddc diém c& nhan cia ngudi ddn chwong
trinh con c6 thé anh hudng dén trang théi 1an cac phan ung tam ly cua nguoi dung trong phién phat
truc tiép do. Tir day, tac gia d& xuat cac dic diém cua ngudi dan chwong trinh c6 thé dong vai trod kich
thich (S) trong ly thuyét SOR tai méi trudng phét truc tiép mua sam trén nén tang mang xa hoi, ma
cu thé trong nghién cttu nay 1a su chuyén nghiép va sy thu hit caa nguoi dan chwong trinh.

Tiép theo, yéu t6 “cha thé” nhiam &m chi dén céc trang thai dong vai trd trung gian vé tinh cam
cling nhu nhan thiic cua ddi twong dé, cu thé hon, n6 1a mot qua trinh can thiép vao mdi quan hé giira
“kich thich” va “phan tng” cta cac ca nhan do (Eroglu va ¢ong su, 2001). Trang thai tinh cam dai
dién cho nhiing phan tmg lién quan dén cam xuc dugc khoi day tir nhitng kich thich cua yéu té bén
ngoai (Li & Peng, 2021). Nghién ctu ndy dé xuat rang hai trang thai cam xdc 1 sy hung phan va
niém vui s& thuoc yéu té chu thé (O) trong Iy thuyét SOR tai moi truong phaét truc tiép mua sim trén
nén tang mang x4 hoi.

Cuébi cuing, yéu t6 “phan tng” duoc mo ta nhu phan tmg lién quan dén hanh vi cua mot c& nhan,
la két qua cudi ciing ciia mot qua trinh xir 1y bén trong (O) sau khi nhan cac kich thich tir méi truong
bén ngoai (S) (Bigne va cong su, 2020). N6 dai dién cho hanh vi trong mét bdi canh cu thé, ching
han nhu y dinh mua sam, y dinh lién két hay hanh vi mua (Eroglu va cong su, 2001). Do do, nghién
ctu ndy dé xuat rang mua sam ngau hung sé thuoc yéu té phan ng (R) trong ly thuyét SOR tai moi
trudng phét tryc tiép mua sam trén nén tang mang x4 hoi.

2.1.2. Ly thuyét lan truyén cam xuc

Ly thuyét lan truyén cam xdc lan dau tién duoc dé xuat boi Schoenewolf (1990), dugc hiéu nhu
mot qué trinh ma thong qua d6, mot c& nhan hoic nhom ngudi s& ¢ nhitng anh huong nhat dinh dén
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hanh vi/ cam x(c caa nhitng ca nhan khac théng qua cach thuc gay ra trang thai cam xdc trong lac vo
thirc hoic c6 y thirc. Bén canh d6, sy anh hudng ndy con cé thé xay ra dya trén nhitng biéu hién bang
loi ndi hay ngdn ngit co thé nhu ctr chi, nét mat hay mot vai hinh thirc phi ngdn ngir khac (Barsade,
2002). Ngoai ra, Hoffman (2002) ciing cho rang sy lay lan vé mat cam xiic ciing xuat phat tir co ché
“hoc tap lién két” khi ma céc ca nhan lién tuc bat chudc/ hoc hoi tir nguoi khac. Bong thoi, khi cang
c6 nhiéu trai nghiém vé cam xdc, ho cang khoi ddy dwoc nhiing trai nghiém tuong tu hodc gian tiép
nhé lai tinh hudng c6 thé so sanh dién ra trong quéa khir. Tir ddy, s& dan dén sy cong huong sau sic
do lién két vé mat cam xdc anh huéng dén hanh vi cia ca nhan sau do.

2.2.  Khainiém

2.2.1.  Mua sam ngau hing

Mua sim ngau himg dugc Utama va cong sy (2021) dinh nghia nhu mét sy thdi thic dién ra dot
ngot va manh mé dé mua maot thir gi d6 ngay 1ap tire. Tuong dong vai y kién nay, Iram va Chacharkar
(2017) ciing dinh nghia mua sim ngau himg la mot hanh dong mua sém nam ngoai ké hoach hozc
danh muc cu thé trudc d6 cua ca nhan nham dép lai céc kich thich tir bén ngoai. Mua sam ngau himng
duoc dién ta 1a khong hé c6 ké hoach rd rang tir truéc ma né chi dwa trén suy nghi dot ngot cua cé
nhan ngay tai thoi diém d6 ma théi (Iyer va cong su, 2020). Bén canh d6, Xiao va Nicholson (2013)
cling cho rang mua sam ngau hing dén tir cam xtc manh liét va can dugc danh gia mot cach ky ludng
hon.

2.2.2.  Bdc diém ciia nguoi ddan chwong trinh

Ngudi din chuong trinh hay c6 thé hiéu 1a mot ca nhan hay mot nhom nguoi thuc hién cac hanh
vi nham dan dit céc hoat dong dién ra trong mot phién phat truc tiép. Cac nghién ctu vé dic diém
ctia nguoi dan chuong trinh chu yéu déu duoc xay dung dua trén ly thuyét tin nhiém do Ohanian
(1990) dé& xuit véi ba khia canh chinh 1a chuyén mén, su thu hut va dé tin cay. Sau do, dic diém cua
ngudi din chuong trinh dwoc phét trién vaoi ba dac diém dau tién 1a sy chuyén nghiép, su thu hat va
d6 tin cay (Nguyen va cong su, 2023). Tuy nhién, nghién ciru nay cua nhém téc gia s€ chi tap trung
vao hai dic diém cua nguoi dan chwong trinh 13 sy chuyén nghiép va su thu hat nham diéu tra thém
vé tac dong gian tiép cua chung dén mua sam ngau hing trong bdi canh phét truc tiép mua sim trén
nén tang mang xa hoi.

Sy chuyén nghiép ctia nguoi dan chwong trinh dé cap dén trinh d6 chuyén mén cua ho trong céch
thirc ma ho truyén dat lai nhitng kinh nghiém, kién thic va ki nang cho nguoi nghe trong phién phat
truc tiép mot cach hiéu qua va pht hop nhét (Agnihotri va cong su, 2009). Trong bdi canh phat truc
tiép mua sam, su chuyén nghiép cia ngudi dan chwong trinh c6 kha ning anh hudng ciing nhu dinh
hinh déng ké y dinh Ian hanh vi ciia nguoi xem (Guo va cong su, 2022).

Su thu hit ciia ngudi dan chuong trinh khong chi don thuan thé hién vé mat hap dan bén ngoai
ma con bao gdm ca nhirng dic diém hap din bén trong nhu dao dic cua ngudi dan chuong trinh
(Erdogan, 1999). Bén canh d6, ngudi dan chwong trinh ciing tré nén thu hut hon véi nguoi xem nho
vao su thdng minh va kha ning tuong tac (Till & Busler, 2000), tir d6 anh hudng dén hanh vi ngudi
tidu ding va lam tang thém sy ndng nhiét trong phién phat truc tiép (Guo va cong su, 2022).

2.2.3.  Yéuté cam xdc

Cam xuc dugce xem nhu mot trang théi s& xuat hién sau khi c& nhan nhan thirc duoc vé céc kich
thich xay ra & méi trudng bén ngoai (Bagozzi va cong sw, 1999). Bong thoi, ciing theo Kapucu va
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cong sur (2021) thi cam xGc bao gdm ba thanh phan chinh 1a sy hung phan, niém vui va sy thng tri.
Tuy nhién, sau do, cac nha nghién ctiu thay rang chiéu huéng vé sy thong tri ¢6 kha it anh huong
cling nhu lién quan dén hanh vi ctia ngudi tiéu dung, do d6, né thudng hiém duoc sir dung trong cac
nghién ctu (Adelaar va cong su, 2003). Vi vay, nghién ciru nay s€ chi dua hai khia canh con lai cia
cam x(c vao md hinh nghién cau la sy hung phan va niém vui.

Sy hung phan dugc dinh nghia nhu mot mic d6 ma mot nguoi cam thay niang dong va tinh téo
trong mot tinh hudng nao d6 (Hashmi va cong su, 2020). Trong béi canh phat tryc tiép, su hung phan
¢6 thé xem nhur mirc d6 ma nhing nguoi tham gia sau khi vao phién phat truc tiép sé cam nhan dugc
su nang dong 1an hao hing trong sudt qué trinh xem va mua sim dién ra (Li va cong sy, 2022).

Niém vui chu yéu dé cap dén mirc d6 ma cac ca nhan s& cam thay dé chiu, vui vé, hanh phuc hay
hai long vé didu gi d6 xay ra trong mot tinh hudng nhat dinh (Robinson va cong su, 2021). Trong bdi
canh phét truc tiép mua sam, nghién ctu caa Li va cong su (2022) cho rang niém vui dé cap dén muc
d6 ma ¢ d6, nhitg ngudi xem s& cam thay vui vé, hanh phlc va hai long vé cac hoat dong hay tinh
hudng di&n ra trong sudt phién phat truc tiép.

2.3.  Gia thuyét va mé hinh nghién cizu

2.3.1.  Swchuyén nghiép ciia nguwoi dan chwong trinh va yéu té cam xuc

Theo nghién cru cia Herman va cong su (2018), viéc mot ngudi dan chwong trinh ¢6 thé tra 1oi
mot cach kip thoi céc cau hoi cua nguoi xem, ddng thoi thé hién su giao tiép tich cuc va dap ung cac
nhu cau s& khién ho nang cao su chu y ciing nhu tuong tac nhidu hon trong phién phat truc tiép. Biéu
nay gitp ting mirc do hung phan trong cam xdc cia ngudi tiéu dung (Laziroiu va cong su, 2020), tir
d6, c6 thé khién ngudi xem ngay cang tap trung vao phién phét truc tiép va tao ra sy danh gia vé mat
nhan thirc theo hudng hung phan trong cam xdc (Lee & Chen, 2021).

Tiép theo, nghién ctru cua Sweeney va cong su (1997) ciing cho rang kién thiic va cac ki ning
ctia ngudi dan chuwong trinh giup thé hién chuyén mén cua ho c6 thé khién nguoi tiéu ding cam thay
tich cuc hon. Theo Hu va cong su (2016), viéc ngudi dan chuong trinh cung cip day du kién thic vé
chc dic tinh cia san pham gilp ngudi xem thu thap théng tin can thiét mot cach nhanh chéng, va sé
lam gia ting cam giac tich cuc, vui vé trong qua trinh mua hang. Chua ké, viéc nguoi din chuong
trinh chuy@n nghiép c6 thé dong thai 16ng ghép céc yéu té thi vi vao qua trinh gisi thiéu san pham s&
lam tang sy tham gia va vui vé cua nguoi xem (Kim & Kim, 2022; Zheng va cong su, 2023). Tt day,
céc gia thuyét duoc d& xuét nhu sau:

Hia: Sir chuyén nghiép ciia nguoi dan chicong trinh ¢ tdc déng tich cuee dén sw hung phan.

Hip: Sur chuyén nghiép cia nguoi dan chirong trinh ¢é tac déng tich cuee dén niém vui.

2.3.2.  Swthu hlt ciia nguoi dan chwong trink va yéu té cam xdc

Theo Li va Zhou (2023), su thu ht ¢6 nhirg dong gop dang ké trong viéc mang lai cac anh huong
I6n. Zhang va cong su (2023) ciing chi ra rang, su thu hit c6 thé khién sy hung phan tang cao hon, tir
do6 tang dang ké trong viéc xir ly thdng tin nhan dugc. Trong bdi canh phét truc tiép mua sim, ngudi
xem c6 thé cam thay hung phan va ngac nhién d6i voi nhimg tuong tac va tro chuyén thi vi ciia nguoi
dan chuong trinh (Xu va cong su, 2020).

Mt khéc, theo Shen va cong su (2022), dic diém thu hat cua ngudi dan chwong trinh c6 thé
chuyén sy chd y cta ngudi xem vao ho nhiéu hon. Bong tinh voi quan diém nay, Pereira va cong su
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(2019) ciing cho rang ngudi tiéu dung sé& thudng c6 cam tinh véi nhitng ngudi ¢6 stic hap dan, dic
biét 1a ddi véi cac thdng tin ma ho cung cap. Stic hap dan ciia nguoi dan chuong trinh con duoc dién
ta théng qua cac yéu td nhu: ngoai hinh, tai ning, tinh cach va phong cach ma ho trinh dién trong
phién phat tryc tiép — diéu nay giup nguoi xem ¢ cam nhan tich cyc va c6 thé danh thirc nhitng cam
xUc tich cyuc caa ho (Fang, 2014). Tir day, cac gia thuyét duoc dé xuét nhu sau:

Haa: St thu hit ciia ngueoi ddn chwong trinh cé tac déng tich cuee dén su hung phan.

Hap: St thu hit ciia ngueoi din chirong trinh cé tac déng tich cue dén niém vui.

2.3.3.  Yéu té cam xc va mua sam ngau hing

Nghién ciru caa Thakur va Aurora (2015) cho rang, ca hai trang thai cam xdc 1a sy hung phan va
niém vui déu c6 thé lién quan dén sy sin 10ng mua sim cua nguoi tiéu ding trong mot bdi canh nhét
dinh. Pong tinh véi y kién d6, Kim va Johnson (2016) cho rang nhiing cam xuc tich cyc nhu sy hung
phan hay niém vui c6 thé gép phan vao hanh vi mua sim cua khach hang, dic biét 1a hanh vi mua
sam ngau hing. Bén canh d6, khi ngudi tiéu dung ¢ trang thai binh thuong va ly tri, ho thuong khéch
quan hon khi danh gia nhu cau, do d6, viéc mua sim it khi vuot khoi ké hoach ban dau. Tuy nhién,
khi trang théi tich cuc nhu sy hung phan va niém vui anh huéng, nhu cau mua sim Ian kha ning tai
chinh cua ho déu s& bj phong dai va d& gop phan din d&én mua sim mét cach ngiu himg hon
(Handayani va cong su, 2018). Trong bdi canh thuong mai dién tir phét tryc tiép, Ning Shen va Khalifa
(2012) ciing cho rang véi mot méi trudng phat truc tiép mua sam d& chiu va thoai mai, nguoi tiéu
ding s& trg nén hang tha va danh nhiéu thoi gian dé chi y ciing nhu tham gia vao viée tuong tac vé
san pham, tir 46, ¢6 thé xuat hién mua sidm mot cach ngau himng. Tir déy, cac gia thuyét duoc dé xut
nhu sau:

Haa: St hueng phdn cé tac déng tich cue dén mua sdm ngau hing.

Hao: Niém vui ¢6 tac dong tich cuee @én mua sdm ngau hing.

2.3.4. Vai tro trung gian cua yéu té cam xdc trong mai quan hé cia si chuyén nghiép va su thu
hit ciia nguoi ddn chirong trinh dén mua sam ngau hing

Theo Kimiagari va Malafe (2021), hanh vi mua hang mot cach ngau himg duge xem nhu mot phan
rng manh m& cua c& nhan tao ra sau khi nhan dugc cac kich thich tir bén ngoai théng qua su chi phdi
béi trang thai cam xdc tich cyc lan cac dac diém phi ly tri. Trong bdi canh phat tryc tiép thuong mai
dién tur, khi nguoi tiéu dung nay sinh nhiing 4n tuong tét hay cac cam xc tich cuc tir ngudi dan
chuong trinh thi ho s& ¢6 nhiéu kha ning mua cac san pham dwoc dé xuit. Dac biét cac 4n twong va
cam xuc tich cyc nay thudng xuat hign bai sy chinh xac va chuyén nghiép ma nguoi dan chuong trinh
thé hién trong sudt phién phat tryuc tiép, dan dén xu huéng nay sinh vé ¥ dinh mua hang (Guo & Sun,
2022). Bong tinh véi quan diém nay, nghién ctu cua Li va cong su (2022) ciing cho rang su chuyén
nghiép cua ngudi dan churong trinh c6 thé dwoc xem nhu mot ddc diém khién ngudi tiéu ding tre nén
tin tuong hon trude khi dua ra quyét dinh mua sam nho vao kién thuc, ki niang va chuyén mén vé san
phdm ma ngudi dan chwong trinh thé hién trong phién phat truc tiép.

Ngoai ra, mot sb nghién ctru ciing cho ring ngudi tiéu dung cé thé bi anh huéng tir nhiing yéu to
kich thich bén ngoai nhu sy thu hdt ciia nguoi dan chuong trinh dem lai cho ngudi xem nhiing cam
xuc tich cuc trong sudt phién phat truc tiép mua sam dién ra (Xu va cong sy, 2020; Lin va cong su,
2021). Tir d6, cac trang thai tich cyc lién quan dén cam xtic nhu sy hung phéan hay niém vui sé thic
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day nguoi tiéu ding ¢ hanh vi mua sim ngay 1ap tirc, chua ké, néu cam x(c tich cyc nay cang manh
thi kha ning mua hang ngau hiing cua ngudi xem xay ra ciing s& cang cao (lyer va cong su, 2020).

Cubi cuing, theo co ché cua ly thuyét SOR, céc trang thai lién quan dén cam xuc tich cuc (Su hung
phan va niém vui — O) déi vai sy kich thich tir méi truong bén ngoai (su chuyén nghiép va sy thu hat
ctia ngudi dan chwong trinh — S) s& dan dén phan ing vé hanh vi cua ca nhan (mua sim ngau hing —
R). Dong thoi, dya trén ly thuyét lan truyén cam x(c, mot ca nhan (ngudi dan chuong trinh) ¢6 thé co
nhiing anh huong nhat dinh dén khia canh cam xdc (sy hung phan, niém vui) cia mot ca nhan théng
qua hanh vi trong lGc v thirc hodc ¢d y thic dya trén biéu hién bang loi néi hay ngdn ngit (s chuyén
nghiép, su thu hat), tir d6 anh huong dén hanh vi sau cing cua ca nhan (mua sém ngau hing).

Tir day, cac gia thuyét duoc tac gia dé& xuat nhu sau:

Haa: Sur hung phdn déng vai tro trung gian trong méi quan hé giira si chuyén nghiép ciia nguoi
ddn chwong trinh va mua sam ngau hing.

Hap: Niém vui déng vai tro trung gian trong méi quan hé giira sw chuyén nghiép ciia nguwoi dan
chwong trinh va mua sdm ngau himg.

Hsa: St hung phdn déng vai tro trung gian trong méi quan hé giira sy thu hat cia nguoi dan
chwong trinh va mua sdm ngau hing.

Hsp: Niém vui déng vai tro trung gian trong moi quan hé giira s thu hit ciia ngueoi dan chwong
trinh va mua sam ngau hiing.

Dua trén nhiing trinh bay phia trén, nghién ctu dé xuat mé hinh nghién ciru nhu sau:

Kich thich Chii thé Phén ing
(Stimulus — S) (Oraanism — O) (Response — R)
H4a HSa
Sy chuyén nghiép Hia Su hung
cuia nguoi dan j

chuong trinh

Mua sim
ngau hing

Su thu hut
cua nguoi dan
chuong trinh

Hinh 1. M6 hinh nghién ctru d& xuat

3. Phuong phap nghién ciru

Dé kiém tra cac gia thuyét, nghién ctru nay sir dung thang do cua Li va cong su (2024) cho bién
do luong cho nhan té su chuyén nghiép ciia ngudi dan chuong trinh, nhan t6 sy thu hit cia ngudi dan
chuong trinh, nhan té mua sdm ngau hing va nhan té niém vui. Nhan té sy hung phan dugc ké thira
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tir nghién ctu ciia Xu va cong su (2020). Cac thang do nay dugc do luong bang thang do Likert 5
mirc do, tir 1 1a “Hoan toan khong dong ¥ dén 5 1a “Hoan toan dong y”.

Nghién ciru nay duoc thyuc hién tai TP.HCM boi day 1a noi dong vai tro dau tau trong nén kinh té
va la khu vic ¢6 lugng ngudi ding hoat dong trén mang xa hoi 16n nhat ca nuéc véi gan 70 trigu tai
khoan mang xa hdi cac loai, 150 trang tin, 1.500 trang bao dién tir va khoang 350 trang mang xa hoi
khéc nhau (Hong Vinh, 2023). Phuong phéap 1dy mau thuan tién duoc tac gia sir dung trong phan khao
sat nghién ctru dinh lugng nay thong qua Google Form. Bap vién s& duogc sang loc qua hai cau hoi la:
“Anh/Chj ¢ dang sinh sdng, hoc tap va lam viéc tai TP.HCM khong?” va “Anh/Chj da tirng mua sam
ngau hing trong phién phat tryc tiép trén cac nén tang mang xa hoi chwa?". Sau hai thang thu thap di
lieu (02-3/2024), tac gia thu thap dugc tong cong 368 cau tra loi. Sau qua trinh kiém tra, tong sb
lwong phiéu tra 1oi hop 1¢ 1a 356 (Bang 1). Phan mém SPSS 20 duoc tac gia sir dung dé phan tich
thong k& mo ta cho dit liéu, dong thoi, phan mém Smart-PLS 3 duoc st dung nham kiém dinh md
hinh do lwdng 1An m hinh ciu tric.

Bang 1.

Dic diém ciia mau khao sat (N = 356)
Dic diém Tén suét Ty I& (%)
Gisi tinh
Nam 207 58,1
Nit 149 41,9
Do tugi
Tir 18-25 tudi 302 84,8
Tir 26-35 tudi 47 13,2
Tir 36-60 tudi 6 1,7
Trén 60 tudi 1 03

Trinh d6 hoc van

Phé thong 10 2,8
Cao ding 76 213
Dai hoc 249 69,9
Sau dai hoc 21 5,9

Thu nhdp trung binh hang thang

Duéi 10 triéu 87 24,4
Tir 10 - 20 triéu 228 64,1
Tir 20 - 40 triéu 36 10,1
Trén 40 triéu 5 1,4

Tan sudt mua sam tryc tuyén (tinh trong cling mgt thang)
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Dic diém Tan suat Ty 1& (%)
1 hoic it hon 1 14n 198 55,6
2 lan 104 29,2
Tir 3 dén 5 lan 45 12,7
Nhiéu hon 5 1an 9 2,5

Mang x& héi duwoc ding mua sim Livestream nhiéu nhat

Tiktok 291 81,7
Facebook 59 16,6
Instagram 4 1,1
Khéc 2 0,6

4. Két qua nghién ciru

4.1.  Ddanh gia dé tin cdy va gia tri hgi tu thang do

Trudc khi kiém dinh mé hinh cau tric, nhém téc gia thyc hién phan tich nhan té khang dinh
(CFA). Bang 2 md ta bién quan sét ciia cAc cau triic nghién cau va tom tit cac két qua phan tich do
tin cay va gié tri hoi tu. Hau hét cac bién quan sat déu c6 hé sé tai ngoai nhan té vuot cao hon 0,7 va
dugc gitr lai (Hair va cong su, 2018), trir mot bién quan sét cua nhan té sy hung phan (AR2 véi hé sé
tai 1a 0,650). Ngoai ra, c4c gia tri con lai ciing duoc dénh gia va phan tich bao gdm: phuong sai trung
binh trich xuat (AVE) > 0,5, d6 tin cay téng hop (CR) > 0,6, Cronbach's Alpha > 0,7. Di liéu trong
Bang 2 cho thiy tat ca cac tiéu chi déu duoc dap ting.

Béng 2.
Céc két qua kiém dinh do tin cay va gia tri hoi tu
Bién Hé s6 tai ngoai Cronbach's Do tin cay Phuong sai trung binh
nhan té Alpha tdng hop trich xuét
Su chuyén nghiép 0,783 ~ 0,811 0,813 0,877 0,641
Su thu hit 0,750 ~ 0,807 0,761 0,848 0,582
Niém vui 0,780 ~ 0,828 0,815 0,878 0,642
Su hung phén 0,809 ~ 0,832 0,761 0,863 0,677
Mua sim ngéu hung 0,853 ~ 0,867 0,881 0,918 0,737

Ngoai ra, dé kiém tra sai léch phuong phap chung, nhém tac gia sir dung kiém dinh nhan té
Harman. Theo Cooper va cong su (2020), nhan té don nao c6 phuong sai trich dudi 50% thi xac dinh
dugc khong cé sy sai léch phuong phap chung. Két qua kiém tra cho thiy, tit ca cac nhan té déu co
phuong sai trich dudi 50% va déu dat yéu cau.
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4.2.  Ddnh gia gid tri phan biét

Dé danh gia gia tri phan biét, nhom tac gia sir dung chi s6 HTMT (Heterotrait-Monotrait). Henseler
va cong su (2015) cho rang chi s6 HTMT s& dat gia tri phan biét khi nd nho hon 1 va duoc xem la tot
nhét khi nho hon 0,9. Két qua Bang 3 cho thay gia tri HTMT giita timg cap thang do hién tai déu thap

hon 0,9 va déu dat gia tri phan biét.

Bang 3.
Gi trj phan biét HTMT
Sy hung phan  Sythuhdt  Muasam ngdu himg  Niém vui Sy chuyén nghiép
Sy hung phén
Su thu hat 0,665
Mua sim ngau hang 0,694 0,708
Niém vui 0,578 0,570 0,806
Su chuyén nghiép 0,797 0,552 0,729 0,748

Dua trén cac két qua phan tich, mo hinh do luong thoa man d tin cy, gia tri hoi tu va gi tri phan

biét, sdn sang cho cac budc phan tich chuyén sau tiép theo.

4.3. Kiém dinh Bootstrap va cac gia thuyét trong nghién cizu

Bing ky thuat Bootstrap véi 5.000 mau, két qua cho thay tit ca cac mdi quan hé déu c6 hé sb
duong din dwong, mang tac dong tich cuc. T4t ca 10 gia thuyét nghién ciru ma tac gia dé xuét ban

dau déu dugc chap nhan (Hinh 2, Bang 4).

AR1 ARa AR4
0332 032?
PR1
"“""--.
PR2 “_g-ﬁ o5
08111
HiE: ::0733 0323
PRA
0.289
0.514
AT1 *
'““‘o?so 0.539
AT2 :
—0.757
e oz,

AT4 //PL\\

0.780  gags g 079

LN N

PL2 PL3

Hinh 2. Két qua kiém dinh mé hinh cau tric

Ghi chad: PR: sy chuyén nghiép, AT: su thu hit, AR: sy hung phan, PL: niém vui, IB: mua sim ngéu htng.
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Sy chuyén nghiép ciia ngudi dan chwong trinh ¢6 tac dong tich cuc dén sy hung phan (B =0,502;
t = 9,329) va niém vui (B = 0,514; t = 9,791) ctia ngudi xem Livestream. Twong tu, sy thu hit cua
ngudi dan chuong trinh ciing c6 tac dong tich cuc dén sy hung phan (B = 0,289; t = 6,986) va niém
vui (B =0,227; t = 4,363) ctia ngudi xem Livestream. Ngoai ra, sy hung phan (p = 0,323; t = 5,998)
va niém vui (B = 0,539; t = 10,858) ciing dugc chung minh 1a ¢ tac dong tich cuc dén mua sam ngau
hing ctia ngudi xem Livestream.

Theo Hair va cong su (2018), ky thuat Bootstrap ciing dugc sir dung nham gidp téc gia c6 thé
kiém dinh cac gia thuyét trung gian. Két qua phan tich cho thay tat ca cac méi quan hé trung gian déu
duogc khing dinh. Cu thé: sy chuyén nghiép ciia nguoi din chwong trinh ¢6 tac dong gian tiép dén
mua sam ngau hung thdng qua sy hung phan (B = 0,162; t = 4,584) va théng qua niém vui (B = 0,277;
t=6,897). Cudi ctng, su thu hit cua nguoi dan chuong trinh c6 tac dong gian tiép dén mua sim ngau
himng théng qua sy hung phan (B = 0,093; t = 4,371) va théng qua niém vui (B = 0,122; t = 3,792).
Béang 4.

Két qua kiém dinh cac gia thuyét trong nghién ciru

Gia thuyét Hé sb duong dan Do léch chuén Giatrit Giatrip Quyét dinh
Hia 0,502 0,054 9,329 0,000 Chép nhan
Hib 0,514 0,052 9,791 0,000 Chép nhan
Haa 0,289 0,041 6,986 0,000 Ch?’lp nhan
Hab 0,227 0,052 4,363 0,000 Chiap nhan
Hsa 0,323 0,054 5,998 0,000 Chép nhan
Hab 0,539 0,050 10,858 0,000 Chép nhan
Haa 0,162 0,035 4,584 0,000 Chép nhan
Hap 0,277 0,040 6,897 0,000 Chép nhan
Hsa 0,093 0,021 4,371 0,000 Chép nhan
Hsb 0,122 0,032 3,792 0,000 Chép nhan

5. Két luan va ham y quan tri

5.1. Kétlugn

Muyc tiéu chinh ciia nghién ciru nay 1a dwa ra mot mo hinh danh gia tac dong cua ngudi dan chuong
trinh dén mua sam ngau hung trong bbi canh phat truc tiép mua sam trén cac nén tang mang x4 hoi
théng qua yéu t cam xdc. Tir két qua phan tich dix liéu, su chuyén nghiép cua ngudi dan chuong trinh
¢6 tac dong tich cuc dén yéu té cam xuc ciia ngudi xem, bao gom: su hung phan va niém vui. Két qua
nay tiép tuc cung cb cac nghién ctru cua Kim va Kim (2022), Zheng va cong su (2023). Trong do, tac
dong caa su chuyén nghiép ciia nguoi dan chwong trinh dén niém vui manh hon sy hung phan. Bén
canh d6, sy thu hit cua ngudi dan chuong trinh ciing c6 tac dong tich cuc dén yéu té cam xuc cua
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ngudi xem Livestream gidng véi sy chuyén nghiép. Piéu nay ciing tring 1ap vai két qua cia Shen va
cong su (2022), Xu va cong su (2020); trong d6, tac dong cua su thu hit cua nguoi dan chuong trinh
dén sy hung phan manh hon niém vui.

Két qua nghién ctru ciing dong tinh véi Guo va Sun (2022) khi xac nhan vai trd trung gian cua yéu
t6 cam xdc trong anh huéng cua su chuyén nghiép caa ngudi dan chuong trinh dén mua sim ngau
himng. Trong méi quan hé nay, niém vui dong vai trd trung gian t6t hon sy hung phan. Bén canh do,
yéu té cam xuc ciing dong vai trd trung gian trong anh huong cua sy thu hit cua nguoi dan chuong
trinh dén mua sam ngau hung. Két qua nay ciing gidng véi két qua cua Lin va cong su (2021). Nhin
chung, tuy ca bdn gia thuyét vé méi quan hé gian tiép déu co ¥ nghia thong ké, nhung c6 thé thay,
niém vui déng vai tro trung gian c6 phan tét hon sy hung phan trong mdi quan hé gian tiép cua su
chuyén nghiép va su thu hat cia ngudi dan chuong trinh dén mua sam ngau hung cia nguoi xem
Livestream trong nghién cau nay.

Két qua nghién ctru ndy nham bé sung vao mot vai khoang tréng nghién ciru & thoi diém hién tai
lién quan dén hanh vi nguoi tiéu ding ndi chung va bi canh phat truc tiép mua sém trén céc nén tang
mang x& hoi noi riéng. So véi cac nghién ciru trude, ngudi doc ciing s& ¢6 goc nhin méi mé hon vé
su chuyén nghiép 1an su thu hit cua ngudi dan chwong trinh c6 tac dong gian tiép nhu thé nao dén
viéc mua sim ngau hang cia nguoi ding mang xa hoi tai TP.HCM thong qua hai khai niém trung
gian 1a sy hung phan va niém vui.

5.2. Hamy quan tri

Tir két qua nghién ciru, nhém téc gia d& xuat mot sb ham y quan tri véi cac bén lién quan nhu sau:

- Pau tién, dé c6 thé kich thich ngudi xem Livestream mua hang ngau hing, nguoi dan chuong
trinh can nang cao su chuyén nghiép ciing nhu sy thu hit cia minh. Ngudi din chuong trinh can nam
rd thong tin caa san pham, truyén dat cac thdng tin nay mot cach rd rang va chi tiét dé nguoi xem dua
ra quyét dinh mot cach nhanh chéng. Ngoai ra, ngudi dan chuong trinh ¢ thé nang cao sy thu hit
cua minh théng qua viéc tim hiéu vé dac diém chung cua tép ngudi xem. Pay la mot cach lam hiéu
qua dé thu hat nguoi xem bai mot khi biét duoc diém tuong dong giita nhitg ngudi xem, viéc tap
trung nhiéu hon vao nhitng diém nay s& tao dwoc thién cam, tir d6 gia tang cam xUc cua ho trong
Livestream va gién tiép thiic day viéc mua sam ngau hing dién ra.

- Thit hai, bat ky nhan hang nao da, dang va c6 ¥ dinh thué nguoi dan chuong trinh dé Livestream
ban hang déu can thiét 1ap thém mot vai bude danh gia k§ céc té chit nghé nghiép. Viéc dua ra cac
tiéu chi cu thé vé ngudi dan chuong trinh s& gidp cac nhan hang c6 thé tim ra nhimng nguoi that sy
phi hgp va cd kha ning nang cao doanh thu cho nhéan hang.

- Cuodi cling, cc nén tang dang sé hitu tinh ning Livestream mua sim ciing cn phai tién hanh
khao sat thuong xuyén dé danh gia dugc kha ning ban hang ciing nhu hiéu qua cua tung phién
Livestream. Dua trén cac dit liéu do, cac nén tang c6 thé dua ra chuong trinh hd tro nhdm tiang luot
nguoi xem ciing nhu doanh thu ban hang. Viéc nay s& thiét lap rd rang hon méi quan hé “Win — Win”
— nghia 1a moi ngudi ciing ¢6 loi: (1) nén tang dugc danh gia cao vé quy trinh van hanh I3n thau hiéu
nguoi xem; (2) cac nhin hang ting doanh thu, s lugng san pham ban ra lan do uy tin trong mét khach
hang; (3) ngudi dan chuong trinh nang cao thwong hiéu ca nhan, mac do uy tin va so hitu muc thu
nhap ximg dang hon véi cong sic bo ra dé cai thién sy chuyén nghiép 1an kha nang thu hat cia ban

15



Truong N T6 Giang & Lé Minh Phic (2024) JABES 35(5) 04-19

than; va (4) nguoi xem s& mua duoc nhitng mon hang tét va cé nhiing trai nghiém thd vi trong suét
qué trinh sir dung nén tang.

5.3.  Han ché va dé xudt nghién citu twong lai

Tuy nghién ctru da c6 mot vai dong gop nhét dinh trong hoc thuat 13n thuc tién nhung hién tai,
van c6 mot s6 han ché. Trudc tién, nghién ciru ndy bi gigi han vé khia canh thoi gian 13n khong gian
khi viéc thuc hién chi dién ra trong vai thang tai TP.HCM. Chua ké, s6 lwong mau dwgc thu thap con
khé it cling vai phuong phap 14y mau phi xac suét c6 thé khién van dé lién quan dén dai dién mau
Xuat hién (dac biét, ddi twong dép vién trong nghién ctiu tap trung ¢ do tudi tre). Cac nghién chu
tuong lai co thé sir dung cac phuong phap 14y mau khac (vi du, phan ting) dé dam bao su can bang
trong s6 lwong dap vién. Thir hai, & nghién ctru ndy, nhom téc gia chi thuc hién viée xem xét di voi
hai tién t6 1 hai dac diém chinh cua nguoi dan chuong trinh. Cac nghién ciru trong twong lai c6 thé
xem xét thém vé cac dic diém khéc cia ngudi dan chuong trinh, nhu: dé tin cdy, tinh twong tac. Cubi
cling, cac nghién ctu trong tuong lai ¢6 thé tim hiéu thém mot vai khéi niém hay khia canh khac phu
hop hon dt vao vi tri trung gian dé ma rong md hinh hién tai, chang han nhu yéu té nhan thuc cua
nguoi xem Livestream.

Tai liéu tham khao
Adelaar, T., Chang, S., Lancendorfer, K. M., Lee, B., & Morimoto, M. (2003). Effects of media

formats on emotions and impulse buying intent. Journal of Information Technology, 18(4),
247-266.

Agnihotri, R., Rapp, A., & Trainor, K. (2009). Understanding the role of information communication
in the buyer-seller exchange process: Antecedents and outcomes. Journal of Business & Industrial
Marketing, 24(7), 474-486.

Ajina, A. S., Javed, H. M. U., Ali, S., & Zamil, A. M. (2023). Fake or fact news? Investigating users’
online fake news sharing behavior: The moderating role of social networking sites (SNS)
dependency. International Journal of Human—Computer Interaction
https://doi.org/10.1080/10447318.2023.2192108

Bagozzi, R. P., Gopinath, M., & Nyer, P. U. (1999). The role of emotions in marketing. Journal of
the Academy of Marketing Science, 27(2), 184-206.

Barsade, S. G. (2002). The ripple effect: Emotional contagion and its influence on group behavior.
Administrative Science Quarterly, 47(4), 644-675.

Bigne, E., Chatzipanagiotou, K., & Ruiz, C. (2020). Pictorial content, sequence of conflicting online
reviews and consumer decision making: The stimulus-organism-response model revisited.
Journal of Business Research, 115, 403-416.

Cooper, B., Eva, N., Fazlelahi, F. Z., Newman, A., Lee, A., & Obschonka, M. (2020). Addressing
common method variance and endogeneity in vocational behavior research: A review of the
literature and suggestions for future research. Journal of Vocational Behavior, 121, 103472.

Erdogan, B. Z. (1999). Celebrity endorsement: A literature review. Journal of Marketing
Management, 15(4), 291-314.

16


https://psycnet.apa.org/doi/10.1080/10447318.2023.2192108

Truong N T6 Giang & Lé Minh Phic (2024) JABES 35(5) 04-19

Eroglu, S. A., Machleit, K. A., & Davis, L. M. (2001). Atmospheric qualities of online retailing: A
conceptual model and implications. Journal of Business Research, 54(2), 177-184.

Fang, Y. H. (2014). Beyond the credibility of electronic word of mouth: Exploring eWOM adoption
on social networking sites from affective and curiosity perspectives. International Journal of
Electronic Commerce, 18(3), 67-102.

Gao, H., Chen, X., Gao, H., & Yu, B. (2022). Understanding Chinese consumers’ livestreaming
impulsive buying: An stimulus-organism-response perspective and the mediating role of emotions
and Zhong Yong tendency. Frontiers in Psychology, 13, 881294.

Guo, W., & Sun, N. (2022). Unprofessional or admirable? Determinants of purchasing behavior in
government officials’ livestreamed shopping. International Journal of Environmental Research
and Public Health, 19(20), 13073.

Guo, Y., Zhang, K., & Wang, C. (2022). Way to success: Understanding top streamer's popularity
and influence from the perspective of source characteristics. Journal of Retailing and Consumer
Services, 64, 102786.

Hair Jr, J. F., Sarstedt, M., Ringle, C. M., & Gudergan, S. P. (2018). Advanced Issues in Partial Least
Squares Structural Equation Modeling. Thousand Oaks, CA: Sage.

Handayani, W., Anshori, M., Usman, I., & Mudjanarko, S. (2018). Why are you happy with impulse
buying? Evidence from Indonesia. Management Science Letters, 8(5), 283-292.

Hashmi, H. B. A., Shu, C., & Haider, S. W. (2020). Moderating effect of hedonism on store
environment-impulse buying nexus. International Journal of Retail & Distribution Management,
48(5), 465-483.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity
in variance-based structural equation modeling. Journal of the Academy of Marketing Science, 43,
115-135.

Herman, A. M., Critchley, H. D., & Duka, T. (2018). The role of emotions and physiological arousal
in modulating impulsive behaviour. Biological Psychology, 133, 30-43.

Hoffman, M. L. (2002). How automatic and representational is empathy, and why. Behavioral and
Brain Sciences, 25(1), 38-39.

Hong Vinh. (2023). TP.HCM quan Iy, ndm bat thong tin 70 triéu tai khodn mang xa hgi, 1.500 trang
tin dién t. Truy cap ngay 5/12/2023, tir https://vneconomy.vn/tp-hcm-quan-ly-nam-bat-thong-
tin-70-trieu-tai-khoan-mang-xa-hoi-1-500-trang-tin-dien-tu.htm

Iram, M., & Chacharkar, D. Y. (2017). Model of impulse buying behavior. BVIMSR’s Journal of
Management Research, 9(1), 45-53.

lyer, G. R., Blut, M., Xiao, S. H., & Grewal, D. (2020). Impulse buying: A metaanalytic review.
Journal of the Academy of Marketing Science, 48, 384-404.

Kapucu, A., Kilig, A., Ozkilig, Y., & Saribaz, B. (2021). Turkish emotional word norms for arousal,
valence, and discrete emotion categories. Psychological Reports, 124(1), 188-2009.

Kim, A. J., & Johnson, K. K. (2016). Power of consumers using social media: Examining the
influences of brand-related user-generated content on Facebook. Computers in Human Behavior,
58, 98-108.

17



Truong N T6 Giang & Lé Minh Phic (2024) JABES 35(5) 04-19

Kim, M., & Kim, H. M. (2022). What online game spectators want from their twitch streamers: Flow
and well-being perspectives. Journal of Retailing and Consumer Services, 66, 102951.

Kimiagari, S., & Malafe, N. S. A. (2021). The role of cognitive and affective responses in the
relationship between internal and external stimuli on online impulse buying behavior. Journal of
Retailing and Consumer Services, 61, 102567.

Lazaroiu, G., Negurita, O., Grecu, 1., Grecu, G., & Mitran, P. C. (2020). Consumers’ decision-making
process on social commerce platforms: Online trust, perceived risk, and purchase intentions.
Frontiers in Psychology, 11, 890.

Lee, C. H., & Chen, C. W. (2021). Impulse buying behaviors in live streaming commerce based on
the stimulus-organism-response framework. Information, 12(6), 241.

Li, F., & Zhou, Z. (2023). How does travel social media influencer humour influence viewers’ visit
intention?. Current Issues in Tourism, 1-17. https://doi.org/10.1080/13683500.2023.2291114

Li, L., Chen, X., & Zhu, P. (2024). How do e-commerce anchors' characteristics influence consumers’
impulse buying? An emotional contagion perspective. Journal of Retailing and Consumer
Services, 76, 103587.

Li, Y., & Peng, Y. (2021). What drives gift-giving intention in live streaming? The perspectives of
emotional attachment and flow experience. International Journal of Human-Computer
Interaction, 37(14), 1317-1329.

Lin, Y., Yao, D., & Chen, X. (2021). Happiness begets money: Emotion and engagement in live
streaming. Journal of Marketing Research, 58(3), 417-438.

Liu, X., Wang, D., Gu, M., & Yang, J. (2023). Research on the influence mechanism of anchors’
professionalism on consumers’ impulse buying intention in the livestream shopping scenario.
Enterprise Information Systems, 17(7), 2065457.

Lv, X., Zhang, R., Su, Y., Yang, Y., (2022). Exploring how live streaming affects immediate buying
behavior and continuous watching intention: A multigroup analysis. Journal of Travel & Tourism
Marketing, 39(1), 109-135.

Mehrabian, A., & Russell, J. A. (1974). An Approach to Environmental Psychology. The MIT Press.

Nguyen, P. M. B., Pham, X. L., & Truong, G. N. T. (2023). The influence of source credibility and
inspiration on tourists’ travel planning through travel vlogs. Journal of Travel Research,
00472875231206538.

Ning Shen, K., & Khalifa, M. (2012). System design effects on online impulse buying. Internet
Research, 22(4), 396-425.

Ohanian, R. (1990). Construction and validation of a scale to measure celebrity endorsers' perceived
expertise, trustworthiness, and attractiveness. Journal of Advertising, 19(3), 39-52.

Pereira, B., Sung, B., & Lee, S. (2019). | like watching other people eat: A cross-cultural analysis of
the antecedents of attitudes towards Mukbang. Australasian Marketing Journal, 27(2), 78-90.

Robinson, M. D., Klein, R. J,, Irvin, R. L., & McGregor, A. Z. (2021). Attention to emotion and
reliance on feelings in decision-making: Variations on a pleasure principle. Cognition, 217,
104904.

18


https://doi.org/10.1080/13683500.2023.2291114

Truong N T6 Giang & Lé Minh Phic (2024) JABES 35(5) 04-19

Schoenewolf, G. (1990). Emotional contagion: Behavioral induction in individuals and groups.
Modern Psychoanalysis, 15, 49-61.

Shen, H., Zhao, C., Fan, D. X., & Buhalis, D. (2022). The effect of hotel livestreaming on viewers’
purchase intention: Exploring the role of parasocial interaction and emotional
engagement. International Journal of Hospitality Management, 107, 103348.

Sweeney, J. C., Soutar, G. N., & Johnson, L. W. (1997). Retail service quality and perceived value:
A comparison of two models. Journal of Retailing and Consumer Services, 4(1), 39-48.

Thakur, S., & Aurora, R. (2015). Consumer perception: A study on e-marketing. International
Journal of Recent Research Aspects, 2(2), 256-262.

Till, B. D., & Busler, M. (2000). The match-up hypothesis: Physical attractiveness, expertise, and the
role of fit on brand attitude, purchase intent and brand beliefs. Journal of Advertising, 29(3),
1-13.

Visentin, M., Pizzi, G., & Pichierri, M. (2019). Fake news, real problems for brands: The impact of
content truthfulness and source credibility on consumers’ behavioral intentions toward the
advertised brands. Journal of Interactive Marketing, 45(1), 99-112.

Xiao, S. H., & Nicholson, M. (2013). A multidisciplinary cognitive behavioural framework of impulse
buying: A systematic review of the literature. International Journal of Management Reviews,
15(3), 333-356.

Xu, X., Wu, J. H., & Li, Q. (2020). What drives consumer shopping behavior in live streaming
commerce?. Journal of Electronic Commerce Research, 21(3), 144-167.

Zhang, X., Shi, Y., Li, T., Guan, Y., & Cui, X. (2023). How do virtual ai streamers influence viewers’
livestream shopping behavior? The effects of persuasive factors and the mediating role of
arousal. Information Systems Frontiers, 1-32. doi:10.1007/s10796-023-10425-2

Zhu, L., Li, H., Nie, K., & Gu, C. (2021). How do anchors' characteristics influence consumers'
behavioural intention in livestream shopping? A moderated chain-mediation explanatory
model. Frontiers in Psychology, 12, 730636.

Zheng, S., Chen, J., Liao, J., & Hu, H. L. (2023). What motivates users' viewing and purchasing
behavior motivations in live streaming: A stream-streamer-viewer perspective. Journal of
Retailing and Consumer Services, 72, 103240.

Utama, A., Sawitri, H. S. R., Haryanto, B., & Wahyudi, L. (2021). Impulse buying: The influence of
impulse buying tendency, urge to buy and gender on impulse buying of the retail
customers. Journal of Distribution Science, 19(7), 101-111.

19


http://dx.doi.org/10.1007/s10796-023-10425-2

