. MARKET

Market made its appearance at
the same time as production and ex-
change of goods did. When the science
and technology become more ad-
vanced, labor division more special-
ized, ownership of means of produc-
tion more diversified, then the quality
and type of goods become more nu-
merous, and the size and volume of
the market more developed.

There are many definitions of
the market, but basically, they have
no contradiction to one another. They
only reflect various aspects or view-
points of researchers. I would like to
present a new one here: Market is a
set of conditions (economy, technol-
ogy, income, trend and fashion, tradi-
tion, etc.) and relations (supply and
demand, money and goods, competi-

lowing phases:

- Phase 1: The market first
comes into being along with the pri-
mary production. Its size and volume
are small, relations in itself are loose
and accidental. It’s a primitive mar-
ket.

- Phase 2: The market exists in
the centrally planned economy. In
this phase, by laws and policies, a
state monopolist market is formed,
main buyers and sellers are govern-
mental bodies. On aspect of manage-
ment and ownership, the market is
divided into organized and non-or-
ganized markets, central and local
markets. Nature of this division is the
will to limit and later on, to eliminate
the non-organized and local markets
in order to establish the absolute mo-

mechanism in its strict sense hasn’t
come into being in Vietnam yet. Ac-
celerating the economic renovation
and developing an overall market
strategy, therefore, are serious re-
quirements of the economy on the
way to development and integration
into the current trend of the world.

I|(I.E§rTFIATEGY FOR FORMING THE MAR-

Strategy for developing the mar-
ket includes all plans, short-, me-
dium-, and long-term policies on mar-
ket development suitable to the mo-
bilization of all sourc es of the coun-
try in a certain period and to changes
of the world market.

Originally, in the multi-sector
economy, the size and volume of the
market depend on level of labor divi-

MARKET

MARKET POLICY

tion, etc.) in which all kind of goods
and currencies are exchanged.

Thus, in researching the market
and mapping out a market policy, we
should base on the complex of eco-
nomie and non-economic factors; mo-
tives and targets of persons who op-
erate in the market and all subjective
and objective factors affecting them.

Due to different viewpoints, the
market is divided into many kinds:
domestic and foreign markets, rural
and city markets, markets for agricul-
tural or manufacturing products, etc.
Generally, we could divide it into two:
market for inputs (or market for fac-
tors of production) and market for
output (or commodity market).

In Vietnam, the formation of
market could be divided into the fol-
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nopolist market of the public sector
in the economy. In this market, sup-
ply and demand, prices, output, in-
puts are all strictly planned. This
situation leads to deformation of all
inherent relations and functions of
the market.

- Phase 3: This is a period of
transition. In the process of changing
to the market economy, nature and
functions of the market are restored.
Isolated markets are unified, rela-
tions and impact within itself become
closer and more active. Nation-wide
market integrates gradually into the
world market. All these factors con-
stitute vivacity of the market mecha-
nism in the national economy. How-
ever, because of many objective and
subjective reasons, the market

sion and techno-scientific progress.
The more the labor division develops
and the more the application of
techno-scientific achievements in the
economy increases, the larger the size
and volume of the market are. Gener-
ally, the size and volume of the mar-
ket are determined by realities of the
economy. In its turn, the market with
laws of its own acting as an “invisible
hand” will affect the production and
techno-scientific progress. Thus, the
strategy for developing the market
should includes measures to stimulate
the labor division and techno-scien-
tific progress. This strategy should be
an organic part of the strategy for
socio-economic development. This ar-
gument leads to the following:
Firstly, we should make the best



use of strong points of the market,
and on the other hand, we should:

- Analyzing our comparative ad-
vantages and their changes over
time.

- Selecting priority targets and

- satisfying demand for efficiency in a
. certain period: because there are

many targets which should be hit,
many demands which should be sat-
isfied, whereas our resources are lim-
ited. So we have to work out the
opportunity cost, marginal rate of
substitution and use the compensa-

“| tion principle to select right targets

and demands.
- Calculating all relations and
their reverses in order to select main

* yrading product and create dynamic

for the stable and fast economic de-

law.

- Protecting legitimate benefits
of both producer and consumer, and
making all socio-economic relations
develop healthily within the legal
system.

Thirdly, we should pay enough
attention to the macro-economic
planning.

If we can’t deny the role of the
market in creating active develop-
ment factors of the economy, then we
must accept that in this day and age,
we can’t leave the economy to the
market. Therefore, we should inno-
vate contents and methods of plan-
ning, and change the function of plan-
ning business from distributing to
forecasting and processing data. Bas-
ing on general balances and direc-

Fourthly, by monetary and fi-
nancial policies, the government not
only regulate the market at macro-
economic level, but also influence on
the supply and demand relation and
market price by means of public ex-
penditures or goods and services sup-
plied by the public sector.

Fifthly, in Vietnam nowadays,
there are no finance market (includ-
ing money and capital markets) and
labor market in the strict sense. The
absence of these markets make Viet-
nam’s system of market incomplete
and go short of necessary inner dy-
namic. So the formation of the fi-
nance and labor markets becomes a
matter of great urgency.

Sixthly, international affairs to-
day are considered as economic rela-

velopment. With a high growth rate,
quantity and types of products supply-
ing to the market will increase and
the market demands will be satisfied
accordingly. Moreover, when the
economy develops, personal income
together with the market demand,
will rise, then the size of the market
will expand.

Secondly, we should perfect the
legal system in order to meet the
following requirements:

- Creating legal infrastructure
necessary for fair competition be-
tween economic sectors, and encour-
aging the people tw make money
within the limits set by law.

~ Ensuring the inviolability of
personal assets and the freedom to do
business in any areas unrestricted by

tions worked out by the planning
business, we could find out new orien-
tation, and to some extent, find out
ways to regulate the market, The
following example could clarify this
argument.

In the world today,it takes froi
one to three years to drive out an
industry, five to ten years to defeat
one foreign product. In engineering
industry, many technologies have the
life expectancy of five to eight years.
In information industry, many tech-
nologies have existed only for two or
three years. What will happen, what
trend will appear in two, three or
eight years later? The market can’t
answer this question but the planning
business can give us a kind of forecast
or orientation.

tions. Looking for new markets be-
came main task of foreign policy of
many countries and Vietnam can’t be
an exception. As for Vietnam, a strat-
egy for North American, Middle East-
ern, Buropean and former-USSR
markets is of great importance. Reali-
ties of the situation force us to inte-
grate Vietnam’s market into the
above-mentioned markets.

In short, our market policy
should accelerate the formation proc-
ess of markets of all kinds with a view
to establishing the same market
mechanism as other countries do,
moreover, this policy should also
overcome shorttomings of the “invis-
ible hand” and help the market de-
velop healthily® :
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