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Nghién cltu nay danh gia su dnh hudng déng thai cac khia canh trong
thuang mai phat truc ti€p (TMPTT) gdm dac diém ngudi dan, dac diém
maoi trudng, va ndi dung phat truc ti€p (PTT), cling nhu vai tro diéu tiét
clia néi sg bo 18 1én méi quan hé gitta su hirng khdi va mua sdm ngéu
hing. Nghién clru thyc hién khao sat véi ngudi dung TikTok tai Viét
Nam c6 mua sdm ngau hiing trong cac budi PTT va c6 338 tra I&i hap
I& dugc dung dé ki€ém dinh mé hinh theo phuong phap cau tric tuyén
tinh binh phuong titng phan nhd nhat. Két qua cho thay cac dac diém
moi trudng PTT va ndi dung PTT ¢é sy anh hudng dén su hing khdi,
tlr d6 thic ddy mua sdm ngau hiing. Ngugc lai, sy hap dan va sy dang
tin cdy cta ngudi dan PTT khong co su tac déng dén su hing khdi,
cling nhu néi sg b 18 khéng thé phat huy vai tro diéu tiét. Nghién clu
khong chi gép phédn md rong ly luén vé hanh vi ngugi tiéu dung trong
TMPTT ma con cung cdp mot sé ham y quan tri cho ngudi lam
marketing s6, ngudi ban hang qua TMPTT va nha quan ly nén tang
thuong mai dién tu.

Abstract

This study simultaneously investigates important stimuli aspects such
as livestreamer, livestream environment, and livestream content factors
that drive arousal and impulsive purchase. The study also examines the
moderating role of fear of missing out on the relationship between
arousal and impulsive purchase. The study conducted a survey of
TikTok users in Vietnam having made impulsive purchases in livestream
sessions, yielding 338 valid responses used to test the research model

" Tac gia lién hé.

Bién tap vién: Nguyén Luong Tam.

Email: tai.ka@ou.edu.vn (Kiéu Anh Tai); 2154010807sang@ou.edu.vn (Ly Phudc Sang).
Trich din bai viét: Kieu Anh Tai, & Ly Phudc Sang. (2025). Tac déng cla phét tryc tiép trén TikTok dén mua sdm ngau hing théng
qua su hiing khdi. Tap chi Nghién cttu Kinh té va Kinh doanh Chéu A, 36(9), 70-86. https://doi.org/10.24311/jabes/2025.36.9.06



Kiéu Anh Tai & Ly Phudc Sang (2025) JABES 36(9) 70-86

using partial least squares structural equation modeling. Findings show
that livestream environment and content factors significantly enhance
viewers' arousal, which in turn stimulates impulsive purchase. However,
streamer attractiveness and credibility do not have a significant effect
on viewers' arousal; nor does the moderating impact of fear of missing
out on the relationship between arousal and impulsive purchase. This
study not only enriches consumer behavior literature in the livestream
commerce context but also provides practical implications for digital
marketers, livestream sellers, and platform administrators.

1. GiGi thiéu

Ngay nay, thwong mai phat tryc tiép (TMPTT) 1a mét chién lugc marketing méi trong thuong mai
dién tir (Bao & Zhu, 2022). Su trao ddi theo thdi gian thyc phdi hop véi cac kich thich tim 1y thic
day mua sdm trong cac budi TMPTT (Lo va cong su, 2022). Trong sd nhing nén tang phat truc tiép
(PTT), TikTok dang dan ddu nhd vao kha nang tich hop video ngin chira ndi dung véi cac tinh ning
TMPTT. Nho vay, TMPTT TikTok vuot ra ngoai cac mod hinh marketing s6 khac nho tinh tirc thoi,
su két ndi xa hoi, loi ich thu duoc, va su cép bach.

Tuy ngdy cang thinh hanh nhung TMPTT van dit nhiéu thach thirc cho nhiing nguoi lam
marketing. Thir nhat, cdch phén loai cac yéu t6 TMPTT va co ché tic dong chua dat sy nhit quéan.
Nhiéu nghién ctru TMPTT chi xem xét tic dong ctia mot nhom yéu td riéng 1é nhu chi xem xét dic
diém nguoi din (Yu va cong su, 2025) hay chi méi truong PTT (Yang va cong su, 2024). it cong
trinh kiém dinh ddng thoi ba nhom kich thich (ngudn, méi truong, va ndi dung PTT) trong khi hanh
vi khach hang trong bdi canh TMPTT TikTok c6 thé bi anh hudong ddng thoi ca ba nhém yéu td. Thir
hai, mic di ¢6 nhiing nghién ctru v& mua sam ngiu himng trong bdi canh TMBT néi chung (vi du nhur
Li va cong su (2024)); phan 16n nghién ciru trude vé TMPTT noi riéng tap trung xem xét y dinh mua
sim noi chung (Meng va cong su, 2021; Yang va cong su, 2024), it chi trong dén mua sim ngiu
htng, chwa n6i dén bdi canh TikTok.

Ngoai ra, nhidu nghién ctru truée chi da vao 1y thuyét kich thich - chu thé - phan tmg (Stimulus
- Organism - Response — SOR) duy nhét dé xem xét co ché tac dong dén hanh vi mua sdm. Su két
hop nhiéu khung 1y thuyét c6 thé lam sang t6 hon cac didu kién kich thich trong TMPTT trong bi
canh TikTok dén hanh vi khach hang (Ma va cong su, 2024a; Ming va cdng sy, 2021; Truong N To
Giang & Lé Minh Phiic, 2024). it c6 cong trinh két hop cac khung 1y thuyét nay, nhat 1a trong bdi
canh PTT cuia TikTok c6 nhitng dic thi khac cic mang x4 hoi va cac nén tang PTT khac, dé giai thich
co ché dan dén mua sim ngau himg thong qua sy himg khéi. Cudi cung, nghién ciru thuc hién trong
bbi canh thi trudng méi ndi Viét Nam, 1a mot trong nhimng bdi canh can co thém cac bang chimng thyc
nghiém (Sheth, 2011).

Xuét phat tir nhitng khoang tréng néu trén, nghién ciru nay dugc thuc hién nham tra 11 cac cau
hoéi nghién ctru sau: thi nhat, cac nhém kich thich trong TMPTT trén TikTok, bao gém dic diém
nguoi dan PTT (su hép dan, su dang tin cay), dac diém méi truong PTT (twong tac va hién dién xa
hoi) va dic diém ndi dung (hap dan cam xiic, phong pht thong tin, va sinh dong truc quan), anh
huong nhu thé nao dén sy hung khoi va hanh vi mua sdm ngiu himg cua ngudi tiéu dung? Thir hai,
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ndi s¢ bo 1§ diéu tiét nhu thé nao mdi quan hé giita sy himg khéi va hanh vi mua sim ngau himg trong
bdi canh TMPTT trén TikTok tai thi truong mai ndi Viét Nam? Dé tra 16i cac cau hoi nay, nghién
ctru hién tai ddnh gia sy anh huong dong thoi cac khia canh trong TMPTT trén TikTok gom dic diém
nguoi dan, dac diém moi truong va ndi dung PTT 1én mua sim ngiu hing thong qua sy hig khoi,
cling nhu vai tro diéu tiét cta ndi so bo 1§ 1én mdi quan hé giira sy himg khoi va mua sim ngau himg.

2. Co sé ly thuyét

2.1.  Mé hinh kich thich - chii thé - phan img

Mo hinh kich thich - ch thé - phan Gmg (Stimulus - Organism - Response — SOR) (Mehrabian
& Russell, 1974) cho rang cac kich thich bén ngoai khong tac dong truc tiép 1én hanh vi ma thong
qua céc trang thai tm 1y trung gian. Cac nghién ctru trudc cu thé hoa trang thai nay bang ca trang thai
nhan thirc (sw dong hoa nhan thirc va niém tin) (Ming va cong sy, 2021; Nguyén Viét Bing va cong
su, 2024) va cam xuc (trang thai dong chay va trai nghiém ddm chim) (Huang va cong su, 2022;
Hoang Vian Tinh & Poan Thanh Hai, 2024), khién kho x4c dinh trang thai nao déng vai tro trung
gian quan trong hon trong bdi canh TMPTT. Nghién ctru ndy van dung SOR nhu khung nén tang dé
Iy giai cach cac dic diém nguoi din, méi truong va ndi dung TMPTT trén TikTok (kich thich) lam
nay sinh sy hing khoi ctia ngudi tiéu ding (chu thé), tir 46 dan dén hanh vi mua sam ngiu hing
(phan ung).

2.2. Mo hinh hiung khoi canh tranh

Mo hinh hing khoi canh tranh (Competitive Arousal Model — CAM) (Ku va cdng su, 2005) gitp
di sau vao co ché cam xuc d6. CAM cho ring trong cac tinh huéng mang tinh khan trerong hodc canh
tranh (thoi gian gi6i han, khan hiém, va nhiéu ngudi ciing tham gia), mirc do himg khoi ting cao co
thé 1am suy yéu kiém soat 1y tri va dan dén cac quyét dinh mua ngiu himg, khong hé hoach dinh
truge. Trong TMPTT trén TikTok, nguoi xem thay nguoi khac mua sam tirc thoi hay nguoi dan kéu
goi chdt don ngay chinh la moi truong thuén loi dé co ché hing khéi van hanh. Do d6, CAM dugc
su dung dé bién luan cho viéc lua chon su hting khéi lam trang thai chu thé (0) trung tdm trong mo
hinh nghién ctru. Pdng thoi, CAM va dong nghién ctru lién quan dén ndi so bo 15 ciing 13 co s 1y
thuyét cho vai tro didu tiét ctia ndi s bo 15 ddi v6i mbi quan hé giita hing khoi va mua sim
ngau himg.

2.3, Ly thuyét lan truyén cam xiic

Ly thuyét lan truyén cam xtic (Emotional Contagion Theory — ECT) (Hatfield va cong su, 1993)
bd sung goc nhin vé chu thé, cho rdng cam xuc c6 thé lan truyén, dic biét trong méi trudng c6 két nbi
xa hoi day ddc. Trong TMPTT, ngudi dan hay ngudi xem khac ciing c6 thé 1am nguoi xem himg khoi
din dén cac hanh dong bbc ddng (Meng va cong su, 2021). Twong tr CAM, ECT cung ¢6 1y do can
xem xét sy himg khéi trong co ché tac dong 1én mua sim ngau himg trong bdi canh dic thu cua
TMPTT trén mang xa hoi TikTok. Cu thé, trong mé hinh nghién ctru, ECT cung cdp nén tang dé gia
dinh réng cac kich thich (S) twong tac va hién dién xa hoi co thé lam lan truyén cam xuc tich cuc tir
nguoi din va dam dong dén ngudi xem, qua do kich hoat sy himg khai (O) va gian tiép thuc day hanh
vi mua sdm ngiu hing (R).
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Viéc két hop SOR, CAM, va ECT cho phép nghién ciru xay dung mot khung 1y giai day di hon,
chi rd con duong cam xuc trung gian, dic biét 1a sy himg khoi, trong boi canh phét song truc tuyén
qua TikTok.

2.4.  Gia thuyét nghién ciru

Su himng khéi dé cdp trang thai phan khich hay tinh tao ca vé thé chat 13n tinh than do cac kich
thich cam xuc gay ra (Donovan va cong su, 1994; Mehrabian & Russell, 1974). Trong mdi trudng
TMPTT, c6 nhiéu loai kich thich. Cac nghién ctru true khong théng nhit cac dic diém nguoi dan
TMPTT — nhu su hép dan, su tin cdy, su tuong tac, sy doc ddo, sy nang dong, hay su chuyén nghiép
(Tran va cdng su, 2025; Yang va cdng sy, 2024; Yu va cong su, 2025). Pac diém nguoi dan TMPTT
thuong dwoc xem xét nhét 13 sy hap dan va sy dang tin cay. Sy hap dan ctua ngudi dan lién quan dén
su cam mén, su 16i cudn va cach dién dat dﬁy biéu cam cua ho, khuyén khich sy tham gia va tao thién
cam tir phia ngudi xem (Song va cong sy, 2024). Su dang tin cdy, thé hién qua su chan thanh, chinh
truc va chuyén mon cua ngudi dan, ¢6 thé 1am ting kha nang thuyét phuc ctia nguoi dan (Tran va
cong sy, 2025). Vi thé, nhom tac gia d& xuét gia thuyét Hy, va Hyp, nhu sau:

Gid thuyét Hya: Si hdp dan ciia ngueoi dan TMPTT ¢é anh hudng cing chiéu dén sw himg khdi.

Gid thuyét Hy: Sw déang tin cdy ciia nguwoi dan TMPTT c¢6 dnh huong cing chiéu dén sw
hung khoi.

Trong bdi canh TMPTT, chua c6 sy phan dinh rd dic diém nguoi dan va dic diém méi trudng
gdm cac ngudi tham gia khac. Trong méi truong TMPTT, c6 thé thiy ring ngudi xem khong chi
tuong tac va bi anh huéng béi ngudi dan, ma con bai ngudi xem khéc; ngay ca sy hién dién cta ho
cling 1a mdt mae d6 twong tac. Do vay, cAn xem xét sy teong tac va sy hién dién xa hdi la dac diém
moi truong TMPTT lién quan dén giao tiép ca nhan (Gu va cong su, 2023; Huang va cong su, 2024;
Tran va cong su, 2025). Su twong tac 1a mot tin hiéu trao d6i qua lai va gin bo giita cic c4 nhan tham
gia (Gu va cdng sy, 2023; Huang va cong su, 2024), trong TMPTT thi cac vi du gém binh luédn hay
phan hdi hay goi tén, qua do6 gia ting su hting khéi. Trong khi d6, su hién dién xa hoi thé hién trai
nghiém chim ddm trong than mat va biét 1n nhau, cam nhan rang “dang hién dién cing nhau” trong
moi trrong ) (Ming va cong sy, 2021). Cam nhan hién dién cung nhau cang cao thi dé lay lan cam
xuc himg khoi hon (Huang va cong su, 2024). Vi thé, nhom tac gia dé xuét cac gia thuyét Ha, va Hap
nhu sau:

Gid thuyét Ha: Si twong tac trong TMPTT ¢6 dnh hwéng cing chiéu dén su hirng khoi.

Gid thuyét Hy: S hién dién xd hoi trong TMPTT c6 dnh hwong ciing chiéu dén si hiing khoi,

Su sinh ddng truc quan va sy phong phu thong tin khong phai dac thu riéng cia TMPTT ma la
dic trung chung cta ndi dung da phuong tién. Do d6, can phan dinh 16 nguén (ngudi dan), nén tang
TMPTT, va noi dung; vi ngudi xem tiép nhan va xir Iy theo cac tuyén khac nhau (Petty & Cacioppo,
1986). Thong diép khoi goi cam xuc thuong lan truyén manh (Heimbach & Hinz, 2016).

Su hip dan cam xtc duoc hiéu 1a ndi dung tap trung vao goi Ién cac cam xiic (Lee & Hong, 2016)
va khi cham dén cam xac s& lam ting himg khoi, gan két va sin sang lam theo 10i kéu goi trong
TMPTT (Luo va cOng sy, 2024; Ma va cong su, 2024b). Ngugc lai, sy phong phtl thong tin phan anh
muc do déy du, rd rang va phu hop cua thong tin (Lo va cong sy, 2022); ndi dung mo ta dac diém, loi
ich va huéng dan st dung san pham gitip tang long tin, giam ludng ly. Sy sinh dong tryc quan thé
hién & chét luong va chuyén dong mugt ma cia hinh anh, nhu quay can cénh, goéc quay da chiéu hay
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hiéu g chuyén canh (Tran va cong sy, 2025); hinh anh sinh dong gitip mé phong sy cam nhan véi
san pham, va khoi goi phan tng tim 1y. Vi thé, nhom tac gia dé xut cac gia thuyét Hs,, Hsp, va Hs,
nhu sau:

Gid thuyét Hs.: Sw hdp dan cam xiic ciia ngi dung cé dnh hwong ciing chiéu dén su hirng khoi.

Gid thuyét Hsp: Su phong phii théng tin ciia ngi dung anh hieong cing chiéu dén sw hitng khai.

Gid thuyét Hs.: Sw sinh dong triee quan ciia ngi dung anh hwong cing chiéu dén sy himg khoi.

Hanh vi mua sam ngau hing dé cap dén nhitng hanh vi mua sim khong c6 ké hoach, dién ra lap
tirc va dugc thiic ddy boi cam xuc, khong thong qua suy nghi hay can nhéc k¥ ludng (Beatty & Ferrell,
1998; Redine va cong sur, 2023). Hanh vi nay dic biét pht hop trong bdi canh TMPTT, noi cac moi
trudng nhap vai va ¢ tinh thuyét phuc cao 1am gia ting kha nang ngudi tiéu ding dwa ra quyét dinh
mua sam dot ngdt. Cam xuc himg khoi lam tiang dong luc tiép can, thu hep thoi gian ra quyét dinh va
han ché sy khang cy, thic giuc xu huéng mua sim ngau himg (Hao & Huang, 2025). Su himg khéi
1a co ché trung gian gitra cac thanh té dugc thiét ké trong TMPTT va cac phan tng hanh vi (Tong va
cong sy, 2022). Vi thé, nhom tac gia dé xuét gia thuyét Hy nhu sau:

Gia thuyét Hy: Su hitng khoi cé anh hwéng ciing chiéu dén hanh vi mua sdm ngdu himg.

Nbi so bo 15 dé cap dén ndi lo khi ngudi khéc c6 cac tin hudng hip dan hodc c6 méi mé ma ban
than khong thé ¢ (Przybylski va cong su, 2013). Khi mirc d6 ndi s¢ bo 15 ting cao s& khién cac phan
{rng hanh vi manh hon truée cac tin hiéu cua sy gip rat trong méi truong ¢ nhidu sy trong tac xa
hoi (Japutra va cong su, 2025). Nbi so bo 16 phong dai phan Gmg cam xuc va lam giam kha nang kiém
ché 1y tri (Kim va cong sy, 2020). N&i s¢ bo 15 ¢6 thé gia ting kha ning tac dong cua cac chi phdi
cam xuc 1én cac quyét dinh mua sam bét chot (Blise va cong su, 2024). Vi thé, nhom tac gia dé xuit
gia thuyét Hs nhu sau:

Gid thuyét Hs: Noi so bé 16 diéu tiét tich cwe moi quan hé gika sw hirg khéi va hanh vi mua sim
ngau hing.

Céc gia thuyét duogc dé xuat dugc tom trong mo hinh ¢ Hinh 1. M6 hinh SOR 1a khung tong quat,
CAM va ECT ly giai cho su can thiét xem xét sy himg khéi 13 trang thai chu thé trung gian trong bdi
canh canh tranh va két ndi xa hoi cia TMPTT trén TikTok.
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Hinh 1. M6 hinh nghién ciru

3. Phuong phap nghién ciru

Céc thang do da duoc kiém chimg tir cac nghién ciru trude d6 duge ké thira. Thang Likert 5 mirc
d6 duogc sir dung dé do ludng cac phat biéu. Cu thé, sy hap dan (4 phat biéu) va sy tuong tac (4 phat
biéu) thich nghi tir Yu va cong sy (2025); sy dang tin cay (4 phat biéu) tir Tran va cong su (2025); sy
hién dién x4 hoi (3 phat biéu) tir Huo va cong sy (2023); sy hap dan cam xtc (3 phat biéu) tir Lee va
Hong (2016); sy phong pht thong tin (3 phat biéu) va su sinh dong truc quan (3 phat biéu) tir Gu va
cong su (2023); sy hing khéi (3 phét biéu) tir Meng va cong su (2021); ndi so bo 1§ (4 phat biéu) tir
Japutra va cong sy (2025); va hanh vi mua sam ngau htng (4 phat biéu) tir Ma va cong sy (2024a).
Nghién ctru sir dung hinh thire dich nguge cac phét biéu va chuén ho4 theo ngir canh (b6i canh TMPTT
trén TikTok). Trudc khao sat chinh thirc, nhom nghién ctru thyc hién danh gia chuyén gia dé ra soat
ngit nghia, d6 bao quat va mic d6 d& hiéu, va tuong thich véi didu kién thuc té. Sau d6, bang hoi
duoc soan thao chinh thirc gém co ba phé‘m chu dao, d6 14 gan loc mau, ndi dung thang do, va thong
tin co ban cé nhan.

C& mAu t6i thiéu khuyén nghi gép 5 1an so véi téng sé bién quan sat (Hair va cong sy, 2010).
Nghién ctru 14y mau thuén tién da thu thap 352 phan hdi, c6 338 phan hdi hop 1& ding dé phuc vu quéa
trinh phan tich dit liéu. Puong din bang cau hoi trén tmg dung Biéu Mau (Google Forms) dugc chia
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sé va glri dén d6i twong khao sat trén cac dién dan vé san khuyén mai, thuong mai dién tir va cac
nhom mang xa hoi nhu Zalo, Facebook.

Phan cau hoi gan loc nhim danh gia ngudi khao sat ¢6 timg trai nghiém hodc mua sam ngiu himg
qua TMPTT trén TikTok gdm céc cau hoi: (1) “Ban c¢6 timg xem PTT (Livestream) ban hang trén
TikTok trong thang vira qua khong?”; (2) “Ban da timg mua mot san pham trong luc hodc ngay sau
khi xem livestream trén TikTok mac du trude d6 khong c6 y dinh mua khong?”. Khao sat dung voi
nhing dap vién tra 161 “Khong” véi bat ky cau hoi gan loc nao. Sai léch phuwong phap chung (Common
Method Bias — CMB) dugc kiém soat khi thiét ké va khao sat bang cac bién phép thii tuc theo goi ¥
clia Podsakoff va cong su (2003), bao gdbm dam bao tinh 4n danh ciia nguoi tra 10i, giai thich khong
¢6 cau tra 101 dung hay sai, va chén cac cau hoi kiém tra sy cht ¥ (vi du, “Anh/Chi vui 1ong chon dap
4an hoan toan dong y”). Sau khi thu thap dit liéu, nghién ctru kiém tra sai léch phuong phap chung
bang kiém dinh da cong tuyén toan phan dé xem xét liéu cac hé sb phong dai phuong sai (Variance
Inflation Factor — VIF) ctia bién tiém 4n c6 nho hon 3,3 nhu khuyén nghi ciia Kock (2015). Mau cudi
cing goém cac dbi twong khao sat tra 101 “C6” cho cé hai cau hoi sang loc va chon ding dap 4n cac
cau hoi kiém tra sy chu y (N=338).

Dir liéu duoc xtr Iy bang phuong phap ciu tric tuyén tinh binh phuong nho nhét timg phan (Partial
Least Squares - Structural Equation Modeling — PLS-SEM) vi PLS-SEM phui hop dé kham phé va du
doan cac quan hé phu thudc (Henseler va cong sy, 2015), nhat 1a véi nhing md hinh phic tap cao
(Chin, 2010). C6 hai budc theo Hair va cong su (2017). Viéc danh gia mo hinh do ludong gom kiém
chtng d tin cdy bang hé sb Cronbach alpha va hé sb tin cdy téng hop (Composite Reliability — CR);
gia tri hoi tu bang phuong sai trich trung binh (AVE), va gia tri khac biét giita cac khai niém bang ty
s6 di - ddng dic diém (HTMT). D6i v6i mé hinh cau tric, cac chi sb R2, £2 va hé sé duong din duge
xem xét dya trén két qua tai mau (Bootstrap) voi 5.000 lan lap.

4. Két qua nghién ciru

Bang 1 mo ta ddc diém ciia mau hop 1&.

Bang 1.
Dic diém miu (N=338)
Dic diém Tén sb Ty 18
Gidi tinh Nam 141 41,7%
Nu 197 58,3%
D6 tudi <18 24 7,1%
18-30 228 67,5%
3140 62 18,3%
41-50 17 5,0%
>50 7 2,1%
Nghé nghiép Hoc sinh, sinh vién 179 53,0%
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Dic diém Tén s6 Ty 1&
Nhén vién 76 22,5%
Tu kinh doanh 62 18,3%
Khac 21 6,2%
Thu nhép <5 111 32,8%
hang thang (triéu déng) 5-10 65 19.2%
>10-15 104 30,8%
>15 58 17,2%
Ngén sach chi tiéu mua <1 110 32,5%
er;lg?éng thang (trieu —, _, 173 51.2%
>3-<5 45 13,3%
>5 10 3,0%
Téng 338 100,0%

Tat ca thang do déu dép ung tiéu chi do tin cay do Hé s6 Cronbach alpha va Hé sb tin cdy tong
hop déu vuot ngudng yéu ciula 0,7 (Hair va cong sy, 2017). Gia tri hoi tu dugc dam bao khi ma cac
hé sé tai ngoai déu vuot 0,7 ciing nhu cic phuong sai trich trung binh déu dat trén 0,5 (Hock & Ringle,
2010) nhu trinh bay trong Bang 2.

Bang 2.
Do tin cdy va gia tri hoi tu
Bién quan Hé sb Hé sb Hé sb tin cy Phuong sai trich
sat tai ngoai Cronbach tong hop trung binh
alpha
Su hép dén ATT1 0,884 0,871 0911 0,719
(ATT) ATT2 0,876
ATT3 0,859
ATT4 0,810
Su dang tin cay CRE1 0,854 0,892 0,925 0,754
(CRE) CRE2 0,867
CRE3 0,872
CRE4 0,879
Su tuong tac ITAL 0,856 0,886 0,921 0,746
(ITA) ITA2 0,876
ITA3 0,860
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Bién quan Hé sb Hé sb Heé sb tin cay Phuong sai trich
sat tai ngoai Cronbach tong hop trung binh
alpha

ITA4 0,861

Su hién dién x4 hoi SCP1 0,881 0,853 0,911 0,772
(SCP) SCP2 0,889
SCP3 0,867

Su hép dén cam xuc EAPI 0,913 0,881 0,927 0,808
(EAP) EAP2 0,894
EAP3 0,890

Su phong phu thong tin IFR1 0,911 0,890 0,932 0,820
(IFR) IFR2 0,914
IFR3 0,890

Su sinh dong tryc quan VIVl 0,899 0,866 0,918 0,788
(VIV) VIV2 0,891
VIV3 0,873

Su hirng khoi ARSI 0,882 0,852 0,910 0,772
(ARS) ARS2 0,881
ARS3 0,873

Nbi s¢ bo 1& FMO1 0,878 0,897 0,928 0,763
(FMO) FMO2 0,881
FMO3 0,869
FMO4 0,866

Hanh vi mua sdm ngau himg IPB1 0,870 0,898 0,929 0,765
(IPB) IPB2 0,872
IPB3 0,880
IPB4 0,877

Gié tri phan biét duoc kiém tra bang hé sé di-ddng dic diém (Heterotrait-Monotrait Ratio of
Correlations — HTMT) va tiéu chuan Fornell-Larcker (xem Bang 3). Két qua tat ca gia tri HTMT déu
dép tmg yéu cau nho hon muc 0,85 va can bac hai cua phuong sai trich trung binh (Average Variance

Extracted — AVE) clia mdi cdu tric déu 16n hon hé sb twong quan ciia né véi cac ciu trac khac (Hair

va cong su, 2019).
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Ti s6 di-dong dic diém (HTMT)

Danh gia gia tri phan biét qua ti s6 di-ddng dic diém (HTMT)

ARS ATT CRE EAP FMO IPB IFR ITA SCP VIV  FMO
X
ARS
ARS
ATT 0,309
CRE 0,224 0,094
EAP 0,578 0,167 0,075
FMO 0,073 0,072 0,061 0,058
IPB 0,541 0,160 0,110 0,327 0,344
IFR 0,515 0,261 0,199 0,104 0,049 0,219
ITA 0,521 0,119 0,08 0,184 0,129 0,330 0,112
SCP 0,560 0,110 0,120 0,191 0,050 0,295 0,179 0,184
VIV 0,510 0,224 0,177 0,173 0,067 0,242 0,200 0,087 0,131
FMO 0,023 0,091 0,032 0,056 0,081 0,031 0,036 0,053 0,097 0,029
X
ARS
Danh gia gia tri phan biét qua theo tiéu chudn Fornell-Larcker
ARS ATT CRE EAP FMO IPB IFR ITA SCP VIV
ARS 0,878
ATT 0,274 0,848
CRE 0,198 0,087 0,868
EAP 0,501 0,155 0,068 0,899
FMO 0,064 0,039 0,021 0,041 0,874
IPB 0,475 0,146 0,090 0,291 0,314 0,875
IFR 0,449 0,229 0,176 0,093 0,025 0,198 0,905
ITA 0,453 0,109 0,080 0,164 0,118 0,296 0,101 0,863
SCP 0,478 0,101 0,107 0,167 0,045 0,259 0,159 0,161 0,879
VIV 0,441 0,199 0,159 0,151 0,057 0,214 0,176 0,080 0,117 0,887

Ghi chu: Dén}l gia gia tri phan biét qua theo tiéu chuén Fornell-Larcker; Chit in ddm chéo gdc; Can bac hai cia AVE; Chtr in
thuong; Hé so tuong quan giita cac cau truc.

Ngudn: Phén tich dit liéu
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Hién tuong da cong tuyén duogc kiém tra bang hé s6 phong dai phuong sai (VIF) cho thay da cong
tuyén khong dang lo ngai khi cac gia tri VIF nho hon ngudng chap nhén 1a dudi 3,0 (Hair va cong su,
2019). Ngoai ra, nghién ctru kiém tra sai 1éch phuong phap chung dya theo phuong phéap kiém dinh
da cong tuyén toan phan (Kock, 2015), tit ca cac gia tri VIF cua cac bién tiém an déu nho hon 3,3,
cho thay dir liéu khong bi de doa bai sai 1éch phuwong phéap chung.

Cac gia tri R? hiéu chinh cho thdy mé hinh giai thich dugc 69,5% phuong sai ctia sy hiing khoi
(R? hiéu chinh = 0,695) va 30% phuong sai ciia hanh vi mua sim ngau himg (R2 hi¢u chinh = 0,300).
Phan tich kich thudc hiéu tmg (f2), theo goi ¥ ctia (Hair va cong su, 2021), cho thay su himg khai co
anh hudng trung binh cao dén hanh vi mua sam ngiu himg (f2 = 0,299), trong khi tic dong truc tiép
ctia ndi s¢ bo 1§ & mirc nho (2 = 0,116) va hiéu tmg diéu tiét 1én mbi quan hé gitra sy himg khoi va
hanh vi mua sdm ngdu hing khéng dang ké (f2 = 0,000). O phuong trinh su hting khéi, sy hdp dan
cam xtic co dong gop 16n (f2 = 0,335), ké dén 1a sy twong tac (0,276), Sy hién dién xa hoi (0,266), su
phong phu théng tin (0,236) va su sinh dong truc quan (0,227). Sw hdp dan (0,005) va sy déng tin cdy
(0,002) thé hién dong gop rat nho.

Phan tich hé s6 duong din bang tai mau (bootstrapping) véi 5.000 1an 1ap cho thiy trong tong sd
chin gia thuyét ban dau, c6 sdu gia thuyét duoc ung ho (Hza, Hob, H3a, H3b, Hie, va Ha), trong khi ba
gia thuyét khong duoc ung hd (Hia, Hib, va Hs). (xem Bang 4)

Bang 4.
Két qua kiém dinh gia thuyét (tai mau 5.000 lan lip)
Puong dan Hésé hdiquy  t-value  p-value Két qua

Hia ATT 2> ARS 0,042 1,356 0,175 Tur chéi
Hib CRE 2 ARS 0,026 0,834 0,404 Tur chéi
Hza ITA > ARS 0,296 8,905 0,000 Chép nhéan
Hop SCP - ARS 0,293 9,443 0,000 Chép nhéan
H3a EAP - ARS 0,328 10,545 0,000 Chép nhan
Hsb IFR 2> ARS 0,279 8,823 0,000 Chép nhan
Hic VIV > ARS 0,272 9,365 0,000 Chap nhan
Ha ARS = IPB 0,457 11,032 0,000 Chap nhan
Hs FMO x ARS - IPB -0,011 0,175 0,861 Tur chéi

Céc dac diém nguoi dan TMPTT, bao gom sy hip din (Hy: P = 0,042; p = 0,175) va sy dang tin
cay (Hip: B = 0,026; p = 0,404); khong anh hudng co y nghia thong ké téi sy hing khoi. Két qua nay
nguoc lai voi Luo va cong su (2022). C6 thé trong bdi canh nghién ctru PTT trén TikTok, ngudi dung
dang c6 hoai nghi do vu bé bdi va khi t6 hinh sy lién quan dén nguoi dan PTT (ké ca nguoi ndi
tiéng) gan day lam ngudi xem khong con tin tudng va khong con thdy bi thu hut béi cac ngudi din
PTT. Nguoc lai, cac dac diém moéi truong TMPTT nhu su tuong tac (Haa: = 0,296; p <0,001) va sy
hién dién xa hoi (Hap: B =0,293; p < 0,001) c6 mdi lién két thuén chidu v6i sy himg khoi. Didu nay
phii hop véi phét hién cia Gu va cong sy (2023) va Ming va cong su (2021), cho thay nguoi ding
nhin nhén cac budi TMPTT trén TikTok 1a mot trai nghiém xa héi khi dugce tuong tac hay cd cam
gi4c hién dién trong budi PTT d6 khién ngudi ding cam thiy himg khai hon. Tuong tu, cac dic diém
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n6i dung nhu sy hap dan cam xtc (Hza: p = 0,328; p < 0,001), su phong phti thong tin (Hsy: p=0,279;
p < 0,001) va sy sinh dong truc quan (Hse: p = 0,272; p < 0,001) déu lam tang mirc d6 hing khoi.
Minh ching nay cling ¢ bang chimg cho Ma va cong su (2024b). Két qua nay c6 thé do cac ndi dung
trong TMPTT thudng c¢6 su chuan bi k¥ ludng, vira khoi goi cam xtic ngudi xem vira 10ng ghép mé
ta san pham két hop v6i hinh thirc trinh bay bat mat. Khi xem xét dong thoi ba nhom kich thich trong
bdi canh TMPTT ctia mang xa hoi TikTok, két qua cho thiy ngi dung goi cam xtic 1a quan trong nhat,
tiép theo la cac dic diém tuong tac va hién dién xa hoi, va cudi clng 1a thong tin va hinh thirc ciia noi
dung. Ngoai ra, sy himg khéi duoce ghi nhan 1a ¢6 anh hudng c6 ¥ nghia thong ké voi hanh vi mua
sam ngau htng (Ha: p = 0,457; p < 0,001), ddng nhét v&i Hao va Huang (2025). Didu nay ham y rang
céc trang thai cam xuc tich cyc, nhu vui vé, phan khich trong qua trinh tham gia cac budi thwong mai
phat truc tuyén (TMPTT) trén TikTok, ¢6 thé 1am giam sy khang cu trude cac quyét dinh mang tinh
tur phat, qua d6 thuc day nguoi tiéu dung dua ra cac quyét dinh mua sdm ngau himg.

Tuy nhién, tac dong diéu tiét ciia ndi so bo 15 1én mbi quan hé gitra sy hting khai va hanh vi mua
sam ngau himg khong c¢6 ¥ nghia théng ké (Hs: p=-0,011; p = 0,861). Néi cach khac, mirc d6 ndi s¢
b6 15 clia ngudi tiéu ding khong 1am thay d6i dang ké tac dong cua sy hing khai 1én xu hudéng mua
sam ngau himg. Tuy nhién, vi mbi quan hé khong c¢6 y nghia thdng ké, két qua nay can duoc kiém
dinh lai & cac nghién ctru sau thay vi dwgc xem nhu mét bang chimg chéc chin. Mic dii nghién ciru
khong dat gia thuyét vé tac dong truc tiép ctia ndi so bo 15 dén hanh vi mua siam ngiu hung, két qua
phan tich lai cho thdy méi quan hé nay c6 ¥ nghia thng ké (B = 0,288; p<0,001). Phat hién bd sung
nay cho thay ndi sg bo 15 ¢6 thé dong vai tro 1a mot trong nhimng dong luc quan trong thuc day hanh
vi mua sim ngdu himg trong bdi canh TMPTT trén TikTok, noi cac chién thuat khan hiém va giGi
han thoi gian dugc st dung phé bién. C6 thé ndi s¢ bé 15 hoat dong nhu mot tac nhan kich hoat truc
tiép hanh vi hon 1a mot bién lam thay dbi strc manh ciia cam xuc himg khoi.

Mic du khong dat gia thuyét, nghién ctru da tién hanh phan tich trung gian (Bang 5) cho thiy su
hung khoi dong vai trd trung gian trong tac dong ctia cac dic diém moi truong PTT va ndi dung PTT
dén hanh vi mua sam ngau himg.

Bang 5.

Tac dong gian tiép (tai mau 5.000 lan lip)
Puong dan Hé sb hdi quy t-value p-value
ATT > ARS > IPB 0,019 1,337 0,181
CRE > ARS - IPB 0,012 0,827 0,408
ITA > ARS - IPB 0,135 6,895 0,000
SCP - ARS - IPB 0,134 7,308 0,000
EAP > ARS > IPB 0,150 7,520 0,000
IFR > ARS > IPB 0,128 7,062 0,000
VIV = ARS - IPB 0,125 7,276 0,000
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5. Két luan

Tém lai, dya trén khuon khé két hop SOR, CAM, va ECT, nghién ctru hién tai da lam 16 co ché
ma trong d6 cac kich thich trong TMPTT trén TikTok dan dén hanh vi mua sam ngau himng ctia nguoi
tiéu dung tai thi trurong méi nodi Viét Nam. Két qua cho thdy cac dic diém moi truong (su tuong tac,
hién dién xa hoi) va ndi dung PTT (hdp dan cam xiic, phong phu thong tin, sinh dong tryc quan) lam
gia tang sy himg khoi, tir d6 thiic ¢y mua sam ngau hing; trong khi d6, sy hap dan va dang tin cay
clia nguoi dan PTT lai khong tao ra khac biét dang ké vé mit cam xac. Con ndi sg bo 15 khong phat
huy vai trd diéu tiét nhu ky vong ma thay vao d6 boc 16 tac dong truc tiép, tuy & mirc do nhé hon, 1én
hanh vi mua ngau htng.

Vé mat 1y thuyét, nghién ctru ndy gép phan lam rd ciu trac cac kich thich trong TMPTT trén
TikTok bang cach phan dinh va kiém dinh dong thoi ba nhom yéu td. Két qua cung cip bang ching
thuc nghiém vé tim quan trong twong ddi cta cac kich thich trong TMPTT: nhom néi dung khoi goi
cam xuc va nhém moi truong twong tac/hién dién xa hoi cd vai tro ndi trdi hon so voi su hép din va
déang tin cdy cua ngudi dan. Sy himg khéi 13 “mit xich” chu thé then chét, truyén din tac dong cia
céc kich thich méi trudng va ndi dung PTT dén hanh vi mua sim ngiu himg. Két qua trung gian nhin
manh rang trong TMPTT TikTok, co ché tic dong 1én hanh vi khong chi qua céc yéu t6 nhan thirc
(nhu gia tri, niém tin) ma con manh mé& qua kénh cam xuc himg khéi. N&i so bo 16 thé hién vai trd
khong diéu tiét nhu ky vong goi ¥ yéu t6 nay trong TMPTT TikTok ¢6 thé van hanh nhu mot ngudn
kich hoat hanh vi ddc 1ap, hon 1a chi khuéch dai tac dong cua hirng khoi.

Vé mit thyc tién, ddi v6i ngudi 1am marketing s va ngudi ban hang qua TikTok, két qua cho thay
can uu tién dau tu vao xay dyng ndi dung gidu cam xuc, kich ban twong tac, ting hién dién xa hoi
(goi tén, tra 161 binh luan, tao cam giac “cung xem”) va thong tin rd rang va sinh dong truc quan, thay
vi chi phu thudc vao sy hap dan va dang tin cdy ctia nguoi dan. Viée tdi wu hoa trai nghiém tuong tac
va noi dung nhu vy s& hiéu qua hon trong viéc khoi goi himg khéi va thuc ddy mua sdm ngu himg.
Dbi véi cac nén tang TMBT va don vi van hanh TMPTT, nghién ctru cung cp goi ¥ cu thé cho viéc
thiét ké va cai thién giao dién, tinh ning phong PTT (hiéu tmg hinh anh, cong cu trinh bay san pham,
co ché twong tac thoi gian thyc) nham tdi da hoa trai nghiém cam xuc tich cuc ctia ngudi xem. Cudi
cung, tuy ndi s¢ bo 15 tac dong truc tiép 1én hanh vi mua sim ngiu himg nhung nhitng ngudi lam
marketing s6 va ban hang TMPTT can than trong. Cac chién thuat tao cam giac khan hiém, gidi han
thoi gian tuy ¢6 thé 1am ting nhanh quyét dinh mua nhung néu bi lam dung s& d& dan dén héi tiéc sau
mua va x6i mon niém tin khach hang.

Nghién ciru nay khong tranh khoi mot s6 han ché. Thir nhat, pham vi mau chi tap trung vao nguoi
dung TikTok tai Viét Nam, nén két qua c6 thé bi han ché vé& kha ning khai quat. Cac nghién ciru
twong lai nén mé rong sang nhidu nén vin hoéa va nén tang thuong mai phat tryc tuyén khac dé ting
tinh so sanh. Thir hai, dir liéu dwoc thu thap theo thiét ké cit ngang, vén chwa cho phép quan sat sy
thay doi theo thoi gian; nghién ciru theo chidu doc c6 thé cung cép céi nhin rd rang hon vé dong thai
hanh vi va mdi quan hé nhan qua. Cudi cing, nghién ctru ndy méi chi xem xét sy himg khéi nhu mot
trang thai chii thé, cac nghién ctru tiép theo co thé tich hop thém nhiéu trang thai khac dé phan dnh
day du hon trai nghiém cam xuc cta ngudi tiéu dung trong méi truong TMPTT.
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