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have an impact on Rl through the trust factor. These empirical research
results provide additional insights for managers to formulate customer
retention strategies and enhance repurchase rates effectively.

1. GiGi thiéu

Su phat trién cua thuong mai phat truc tiép (Live-streaming Commerce — LSC) di thiic day tinh
canh tranh trén thi truong kinh doanh k¥ thuét sé vé6i sb luong doanh nghiép gia nhap thi truong ngay
cang tang (Chen va cong sy, 2020). Tuy nhién, viéc tao niém tin cua khach hang ciing trd nén kho
khin béi vo s cac lwa chon thay thé tir di thu va cac lo ngai ctia ngudi tiéu dung vé chit lugng san
pham. Ngoai ra, sy dong nhét ciia ndi dung tiép thi va sy sdn sang mua lai cia ngudi xem ciing dem
dén nhiéu thach thtrc cho cac nha kinh doanh trén nén tang LSC. Vi viy, viéc giit chan va ting cudng
trai nghiém cta khach hang trong sudt hanh trinh mua sim tro thanh méi quan tam 16n ddi voi cac ca
nhan va doanh nghiép kinh doanh trén nén tang phat truc tiép (Live Streaming — LS) (Yi va cong su,
2024), nham dat duoc su phat trién bén viing.

V& khia canh hoc thuét, LSC 14 linh vuc nghién ciru dang nhan duogc nhiéu sy chi y tur cac nha
nghién cuu trén thé gioi, dac biét tu giai doan dich bénh COVID-19 cho dén nay (Bai va cdng su,
2024). Duéi goc nhin hanh vi khach hang, mua hang va gin két voi nén tang ciia khach hang 1 hai
két qua dau ra chinh, dugc nhiu nghién ctru tap trung kham pha (Chen va cong sw, 2022; Sun va
cong su, 2019; Wang va cong su, 2021). Tinh wu viét trong twong tc theo thoi gian thuc ctia cac nén
tang LS cho phép ngudi ban dong vai tro cdt 181 trong viée truyén dat thong tin san pham, tir d6 cho
phép su chuyén giao niém tin dién ra trong bdi canh LSC (Guo va cong su, 2021; Liu va cong su,
2018; Lu va cong su, 2018; Wu va cdng su, 2010). Tuy nhién, sy chll y ciia cac nha nghién ctru lién
quan dén véan dé giir chan khach hang va cai thién ty 1¢ mua hang lap lai con han ché.

Tai Viét Nam, mua sam qua LSC tr& nén phd bién tir nam 2018 va nhanh chéng chiém dén 62%
(nam 2022) trong cac thé loai phat tryc tiép (Decision Lab, 2022). Theo Statista (2024) cho thiy 72%
mua hang online théng qua LS, trong d6 57% mua sim thong qua LS trén cic nén tang mang xa hoi.
Trong nhiing nén tang phat tryc tiép, TikTok ndi 1én nhu mot hién tugng. Tai Viét Nam, TikTok c6
khoang 67,7 triéu nguoi dung (thang 1/2024), ting gan 18 triéu nguoi so voi nam trude (Statista,
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2024). Nho vao phuong phap shoppertainment' doc dao, LSC da gitp TikTok Shop? tré nén khéc biét
50 VGi cac nén tang thuong mai dién tir truyén thong.

Kinh doanh thoi trang dugc xem 1a mot nganh cong nghiép phat trién nhanh, c6 dong gop 16n vao
su phat trién ctia nén kinh t& Viét Nam. Sy phat trién ctia thuong mai dién tior (TMDT) va cac nén tang
truyén thong xa hoi da gop phan thuc day tiéu thu cho nganh hang nay (CleverAds, 2023). Gidi tré
trong do tudi 25-34 1a nhém c6 mirc chi tiéu cao nhat trong linh vuc nay (Viracresearch, 2021), co
kha nang tiép can nhanh nhit véi xu hudng tiéu dung mai va chiu tac dong 16n tir cac phuong tién
truyén thong xa hoi.

Tir nhitng 1ap luan trén, nghién ciru nay kham pha anh huong cia cac dic trung nén tang LS dén
y dinh mua lai, trén co s¢ ké thira 1y thuyét kich thich-chu thé-phan tng (Stimulus-Organism-
Response — SOR) va chuyén giao niém tin. Ngoai ra, nhitng kham pha tir nghién ctru 13 goi ¥ cho céac
nha quan 1y nganh hang thoi trang dé hiéu rd hon vé hanh vi tiéu ding cua gidi tré, tir d6 phat trién
cac giai phap gilr chan khach hang.

2. M6 hinh nghién ciru va cac gia thuyét

M6 hinh SOR duoc dé xuit boi Mehrabian va Russell (1974) dé giai thich cach cac kich thich moi
truong anh huong dén hanh vi ctia con ngudi thong qua cac phan (mg ndi tai cam xtic. SOR giai thich
rang méi trudng (S) anh huong dén trang thai cam xtc (O) ciia con ngudi, tir 6 quyét dinh hanh vi
cuia ho dbi véi moéi truong (R). Trong bdi canh mua sam truc tuyén, nhiéu nghién ctru da chi ra ring
ca cac kich thich bén ngoai va bén trong (S) déu c¢6 thé anh hudng dén thai do (O) va hanh vi mua
sam (R) cua nguoi tiéu dung (Nazir va cdng su, 2023; Tian va cong sy, 2022; Zhu va cdng su, 2020).
Trong nghién ctru nay, 1y thuyét SOR dwoc sir dung dé giai thich cach cac kich thich tir LSC (tinh
tuong tac — INT, tinh hién thi — VIS, tinh xac thyc — AUTH va gid cam nhan — PRI); dong vai tro 1a
kich thich anh huong dén ¥ dinh mua lai (Repurchase Intention — RI) ctia ngudi xem thong qua cac
phan tmg cam xtic (O) 14 niém tin ciia nguoi tiéu dung (niém tin vao ngudi ban — TIS va niém tin vao
san pham — TIP).

Trong bdi canh LSC, niém tin dong vai trd quan trong trong viéc hinh thanh va duy tri mdi quan
hé giira khach hang va cac thuc thé khac. Niém tin trong LSC duoc dinh nghia 1 niém tin téng quat
rang cac thuc thé tham gia vao giao dich s& hanh xir mét cich co dao dirc va phu hop xa hoi, dong
thoi khong tan dung co hoi dé truc loi (Gefen va cdng sy, 2003; Hwang & Kim, 2007). Cac thuc thé
ndy bao gom ngudi phat truc tiép/nguoi ban, san pham va cic thanh vién cong dong
(Wongkitrungrueng & Assarut, 2020). Cu thé, niém tin vao ngudi ban dwoc dinh nghia 13 niém tin
rang ngudi ban dang tin cdy, cung cap dich vu chat lugng va khong loi dung khach hang (Lu va cong
sw, 2010). Con niém tin vao san phdm 14 niém tin ctia khach hang ring san phidm dap tmg ky vong va
dung nhu mé ta vé ca hinh thirc 1an chirc niang (Lee & Lee, 2005; Pappas, 2016).

Ly thuyét chuyén d6i niém tin lién quan dén qua trinh nhan thirc, trong d6 mot nguoi thay doi
niém tin tir mot bén quen thudc sang mot bén it quen thude hon (Lin va cong sy, 2011). Niém tin nay
¢6 thé duoc chuyén sang mot thyuc thé lién két véi thuc thé kia (Wang va cong su, 2013), va bi anh

' Shoppertainment 13 danh tir dugc ghép tir shopper (ngudi mua sdm) va entertainment (su giai tri), chi hinh thitc mua sam truc
tuyén thong qua hoat déng giai tri.
2 TikTok Shop la mét nén tang mua sam truc tuyén cho phép ngudi ban cung cap san pham truc tiép trén TikTok.
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huong bai mbi quan hé giita cac bén lién quan (Chen va cong s, 2015; Liu va cong sy, 2018). Trong
bdi canh LSC, viéc ap dung 1y thuyét nay mang lai nhitng khdm pha quan trong (Doney & Cannon,
1997). Pic biét, vai tro ctia nguoi dan phat truc tiép duoc xem nhu 1a mot shopping guide® thong qua
viéc trinh bay thong tin chi tiét, cong dung cua san pham, tra 16i cau hoi va giai dap thic mic cia
khach hang. Khi khach hang cam thiy su tuong dong, chan thanh, va chuyén nghiép ciia ngudi phat,
s& hinh thanh niém tin vao ho (Wongkitrungrueng & Assarut, 2020). Niém tin sau d6 duogc chuyén
sang san phdm ma ngudi phat quang ba. Piéu nay thuc day qua trinh chuyén d6i niém tin tir ngudi
phat din dén niém tin vao san pham ma ho gidi thidu (Guo va cong su, 2021).

2.1. Moi quan hé giita cdc ddac trung cua LSC va niém tin vao nguoi ban

Céc nghién ctru v& linh vyc hanh vi ngudi tiéu dung trén nén tang LSC dé chi ra nhidu nhén té
khac nhau anh huong dén y dinh tiéu dung va gin két voi nén tang ctia ngudi mua. Cac nhén t6 lién
quan dén dic trung cua nén tang, bao gdm cac yéu té nhu INT, VIS, AUTH, ... di dwoc chimg minh
1a cac didc trung quan trong va tiéu biéu ciia LSC (Liu & Zhang, 2024; Ma va cong sy, 2022; Yao va
cong su, 2024; Yun va cong sy, 2023). Bén canh d9d, gia hang hoa trong cac phién phat truc tiép duoc
cam nhan 1a ¢6 1oi cho nguoi xem, tir 46 1am thay ddi thai do, anh huong dén y dinh va hanh vi mua
hang cuia ho. Nghién ciru nay tap trung khdam pha bén dic trung cia thwong mai phat truc tiép 1a INT,
VIS, AUTH, va PRI; dé kham pha anh huong cia cac yéu td nay dén y dinh mua lai cia ngudi
tiéu dung.

Trong LSC, tinh tuong tac (INT) dé cap dén sy giao tiép dong bo hai chidu giira nguoi tiéu dung,
nguoi phat song, va voi nguoi tiéu dung khac trong thoi gian thuc thong qua trung gian cong nghé
(Joo & Yang, 2023; van Noort va cong sy, 2012; Yoo va cdng sy, 2010). Wohn va cdng sy (2018)
nhin manh tdm quan trong cua INT trong LS trong viéc tao ra trai nghiém mua sam phong phu va
hép dén, thuc ddy mbi quan hé chit ché hon gitra ngudi ban va ngudi mua. Ban chat twrong tac cia
céc budi LS ciing cho phép ngudi xem phan hoi, dit cau hoi va nhan cac khoan giam gia doc quyén,
cung cb thém niém tin thong qua su ¢6i mé va trung thue (Chan & Asni, 2023). Tir 6, INT cai thién
niém tin vao nguoi ban truc tuyén (Etemad-Sajadi, 2016).

Tinh hién thi (VIS) dé cap dén kha nang truy cap truc quan cua mot trang web hoac mot giao dién
truc tiép, didu nay lam cho né tré nén hap dan di voi nguoi dung dang theo ddi (Liu & Zhang, 2024).
Ngudi ban tan dung tinh ning hién thi cao ciia LS dé gidi thi¢u san pham mot cach truc quan tir nhiéu
goc do, cung cip thong tin chi tiét va minh bach, ddng thoi tra 101 cau hoi cua ngudi xem. Viée thé
hién san pham rd rang, truc tiép gitip ngudi mua c6 cam gidc nhu dang mua sam tai cira hang thyc té,
qua do gia ting niém tin vao ngudi ban (Hu & Chaudhry, 2020). Sy minh bach nay gitp giam thiéu
rii ro tir sy mat can bang thong tin va sy khong chic chin vé chét lugng san pham (Sun va cong su,
2019).

Tinh x4c thyc (AUTH) duoc dinh nghia 1a sy danh gia ciia ngudi tiéu dung vé tinh trung thue cia
n6i dung ma ho xem, bao gdm ba khia canh: tinh xac thuc ctia ngudi phat, sin pham, va khung canh
(Reisinger & Steiner, 2006). Tinh xéc thyc trong LS tao diéu kién cho trai nghiém mua sam lién mach
va tirc thoi (Song va cong su, 2022). Viée phat song lién tuc, khong gian doan va khong thay doi goc
quay gitp tdng cam giac hién di¢n, mang lai trdi nghi€ém chéan thuc nhu dang mua sam tryc tiép (Hu

3 Shopping Guide I3 hudng dan mua sém, gidp ngudi tiéu dung dua ra quyét dinh mua hang théng minh.
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& Chaudhry, 2020). Pong thoi, livestream cung cép thong tin chi tiét vé san pham, chang han nhu
ngoai hinh, mau sic, kiéu dang va kich thude, di kém véi viée tra 10i cau hoi cia ngudi tiéu dung theo
thoi gian thyc. Nho d6, nguoi xem c6 thé kiém tra chat luong san pham mot cach tryc tiép, giam bt
su nghi ngd va gia ting niém tin vao nguoi ban (Beverland va cong su, 2008).

Gia cam nhan (PRI) la sy d4nh gia cta nguoi tiéu ding vé mirc gia twong dbi ma ho phai tra dé
so hitu mot san pham hodc dich vu so véi gia cua cac san pham tuong tu khac (Chan & Asni, 2023).
Khi nguoi tiéu ding cam nhan ring mirc gia dwa ra 1a phi hop voi gié tri san phdm nhan dugc, ho co
xu huéng tin twong hon vao ngudi ban, 1am ting kha ning mua lai san pham (Chan & Asni, 2023).
Trong bdi canh LSC, nhidu nghién ciru cho thdy gia cam nhan c6 tic dong dang ké dén niém tin vao
ngudi ban va hanh vi mua lai, vi n6 dinh hinh nhan thtrc ciia khach hang vé gia tri va tinh cong bang
cua giao dich (Wongkitrungrueng & Assarut, 2020; Zhang va cdng su, 2023). Tir cac phan tich trén,
nhom tac gia dé xuat cac gia thuyét nhu sau:

- Gid thuyét H;: Tinh twong tdc trong LS lam gia ting niém tin vao nguoi ban.

- Gid thuyét Hy: Tinh hién thi trong LS lam gia tang niém tin vao nguoi ban.

- Gid thuyét Hs: Tinh xdc thyc trong LS lam gia tdng niém tin vao nguoi ban.

- Gid thuyét Hy: Gid cam nhdn trong LS lam gia tang niém tin vao nguwdi ban.

2.2.  Moi quan hé gitra niem tin vao nguwoi ban va niém tin vao san pham

Stewart (2003) dya trén Iy thuyét chuyén giao niém tin, cho rang niém tin ban dau duoc thiét 1ap
trong mot thuc thé hodc ngilr canh cu thé 6 thé lan rong dén mot ddi tugng khong lién quan khi ching
¢6 mdi lién két. Trong LSC, khi khach hang phat trién niém tin vao nhimng ngudi ban nay, khach hang
s& xem ngudi ban 1a ngudn tin dang tin cdy va c6 gia tri, gin lién tinh chan thuc vao cac san phim
dugc gidi thidu trong cac budi LS. Vi vay, TIS anh hudng dang ké dén TIP ma ho quang ba (Park &
Lin, 2020; Zhang va cong sy, 2022). Do dé, gia thuyét Hs duoc dé xuét nhu sau:

- Gid thuyét Hs: TIS anh hudng tich cuc dén TIP.

2.3.  Moi quan hé gitra niem tin vao nguwoi ban, niém tin vao san pham va y dinh mua lai

Trong thuong mai dién tir tmyén théng, hanh vi mua lai biéu thi quyét dinh cia mot ca nhan mua
cung mot san phr?im hodc dich vy tir cung mét cong ty, dua trén viéc xem xét bdi canh hién tai va cac
kich ban tiém nang trong tuong lai (Yi va cong su, 2024). Trong thuong mai xa hoi, Shang va Bao
(2022) cho rang ¥ dinh mua lai 14 ¥ dinh mua cac san phdm hodc dich vu cu thé nhiéu 1an va van duy
tri mdi quan hé v6i ngudi ban. Y dinh nay hinh thanh xoay quanh viéc danh gia toan dién nhiing thong
tin hién tai va cac trai nghi€m trudc do.

Trong bbi canh LSC, khi ngudi tiéu dung cam thiy tin tudng vao ngudi ban va tin tudng vao san
phém dugc chung thyc, ho coi trai nghiém mua sam 14 c6 gia tri va hai 1ong, tir 6 hinh thanh y dinh
mua lai tir nguoi ban do trong cac giao dich sau nay. Macdonald va Sharp (2000) chiing minh ring
TIP tac dong tich cuc dén RI. Ngoai ra trén bdi canh LS, TIS ciing anh huong tich cyc dang ké dén
RI (Zhang va cong su, 2022). Vi vay, cac gia thuyét Hs va H; duoc phat biéu nhu sau:

- Gid thuyét Hs: TIP anh huwong tich cwce dén RI trong cdc budi LS.

- Gid thuyét Hy: TIS anh hwong tich cwc dén RI trong cic budi LS.
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2.4.  Bién kiém sodt vé nhdn khédu hoc

Nhiéu nghién ctru cho thay c6 sy khac nhau vé hanh vi, ¥ dinh mua lai d6i v6i cac nhém khao sat
gilta nam va nit (Frank va cong su, 2014; Nguyen va cdng su, 2021). Vi vay, nghién cuu nay ciling
xem x¢ét lidu co su khac biét giita cac nhém nam va nir hay khong. Tir cac gia thuyét trén, mé hinh
nghién ctru dé xuat nhu sau:

Kich thich (§) ~—» Téchitc (0) > Phan hdi (R)

Niém tin va chuyén

Dic diém cua LSC PO S Hanh vi khach hang
d6i niém tin

—— = = - — T p— _— = =g

Thl}yét phuyén

Tinh tuong tac | d6i niém tin

Niém tin
vao san
pham

Y dinh
mua lai

Niém tin

vao nguoi

ban

Bién kiém
soat:

. Gidi tinh

Gia ca cam

/—___\

- . E— S S B S B RS S RS S S S oy
~— ————

—_—— — —

ke e e e - —— - - ——

Hinh 1. M6 hinh nghién ctru dé xuét

3. Phuong phap nghién ciru va thu thap dir liéu

3.1. Phwong phap dinh tinh

Phuong phap dinh tinh dugc thuc hién bang cach thao luan véi cac chuyén gia c6 kinh nghiém vé
kinh doanh san phim thoi trang trén kénh LS va 30 d4p vién 1a nhimg ngudi di mua hang qua kénh
LS trén céc nén tang mang xa hoi. Muc dich 1a dé hoan thién cu triic tir ngir trong bang hoi, kiém tra
su phu hop ciia cac thang do, thong qua do tic gia da khing dinh dugc 4 nhan t& anh huéng t6i nién
tin phil hop véi bdi canh nghién ciru, du diéu kién dé dwa vao nghién ciru dinh lwong. Tt ci cac cac
thang do déu duoc ké thira tir cac nghién ctru trude, cu thé “INT” b&i Liu va cong su (2020); “VIS”
boi Sun va cong su (2019); “AUTH” bdi Song va cong su (2022); “PRI” bdi Kim va cong su (2012);
“TIS” va “TIP” boi Guo va cong su (2021); va “RI” boi Bueno va Gallego (2021).
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3.2.  Phwong phap dinh lwong

Nghién ctru str dung phuong phap chon mau thuan tién, dé tiép can ddi tugng duoc khao sat, thong
qua bang cau hoi dugc phat két hop ca truc tuyén va truc tiép. D4i twong khao sat chii yéu 1a nhirng
ngudi tiéu dung tré tudi da timg mua san pham thoi trang tir kénh LS, nhu sinh vién thudc cac truong
dai hoc, nhan vién van phong, lao dong tu do,... dang séng tai Da Nang. Pay 1a nhom c6 muc chi tiéu
cao nhat trong linh vuc nay (Viracresearch, 2021). Bang cau hoi dinh lugng dugc thiét ké véi 29 bién
quan sat, do bang thang do Likert 5 mirc d6 (1=hoan toan khong ddng y, 5=hoan toan dong ¥). Kich
thirc mau nghién ctru 1a 300, sau khi loai bo di nhitg dap tng vién khong di diéu kién, chua ting
mua hang théng qua LS (ty 1& phan hoi dat 97,6%), két qua thu vé 293 ban tra 151 hop 1é.

Dir lidu dugc phén tich bang mé hinh cu triic binh phuong nho nhit timg phan (Partial Least
Squares Structural Equation Modeling — PLS-SEM) 1a phuong phép hiéu quéa nhét khi phan tich cac
mo hinh céu trac tuyén tinh c6 cac bién tiém an (Garson, 2012), thong qua phan mém SPSS va Smart
PLS véi cac bude sau: (i) Thong ké mo ta mau nghién ctru; (i) Panh gia mé hinh do ludng; (iii) Panh
gia mo hinh céu trac; (iv) Phan tich da nhoém dé kiém tra sy khac biét giira cdc nhom gidi tinh.

4. Két qua nghién ciru va thao luan

4.1.  Két qua nghién ciru

4.1.1. Thong ké mé ta mau nghién ciru

Trong mau khao sét, nir chiém nhiéu hon nam véi 64,16%:; da sb c6 thu nhép dudi 10 triéu déng,
mua hang mot nam trén 10 lan chiém phan 16n (36,52%), s6 tién mdi lan mua giao dong tir 100.000
dén 500.000 VND.

4.1.2. Banh gia mé hinh do luong

Nghién ctru nay st dung ba tiéu chi bao gdm dd tin cdy nhét quan ndi bo, d6 gia tri hoi ty, va do
gia tri phan biét dé danh gia mé hinh do luong (Hair va cong sy, 2019).

Do tin cdy nhat quan ndi bo dugce danh gia thong qua hé sd tai ngoai ctia céc chi bao, Cronbach’s
Alpha va db tin cay téng hop (Composite Reliability — CR). Theo Hulland (1999) ci ba chi sb nay
phai 16n hon hodc bang 0,7 thi thang do méi dap ting do tin cdy nhét quan ndi bo. DY gia tri hoi tu
dugc danh gia bang hé sb phuong sai trich trung binh (Average Variance Extracted — AVE). Theo
Fornell va Larcker (1981), AVE phai 16n hon hoac béng 0,5 thi thang do méi dat dugc d6 hoi tu.

Két qua phan tich 1dn mét, hai chi bao bi loai bo vi c6 hé s tai ngoai nhé hon 0,7 1a TIS4 (0,440)
va VIS4 (0,678). Két qua phan tich 14n hai, cac chi bdo cua tat ca cac thang do déu dat do tin cy nhit
quan ndi bd véi cac hé s6 tai ngoai, Cronbach’s Alpha va CR déu 16n hon 0,7. Céc chi s6 AVE déu
16n hon 0,5 cho thy céc thang do ctia nghién ctru nay dat dwoc do gia tri hoi tu (Bang 1).
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Bang 1.
Két qua kiém dinh do tin cay nhat quan ndi tai va do gia tri hoi tu cua cac thang do
Hé s tai

[INT] - Tinh twong tac
(Cronbach’s Alpha=0,822; CR=0,882; AVE=0,651)
[INT1] Nguoi ban hang qua LS trén TikTok c6 twong tac tot voi toi. 0,831
[INT2] Nguoi ban ¢6 tuong tac tot véi khan gia. 0,766
[INT3] Noi dung LS cua ngudi ban cho phép t6i tham gia hi¢u qua. 0,848
[INT4] Khi twong tac v6i nguoi ban, t6i luén c6 thé dé dang nhan dugc thong tin minh can. 0,780
[VIS] - Tinh hién thi
(Cronbach’s Alpha=0,839; CR=0,903; AVE=0,756)
[VIS1] Ngudi ban qua LS trén TikTok cung cdp cho t6i hinh anh va video chi tiét vé san 0,862
pham.
[VIS2] Ngudi ban co thé cho t6i xem cac thudce tinh ciia san phdm, mau séc, kiéu dang, 0,856
chat liéu, kich thudc.
[VIS3] Ngudi ban cho t6i xem thong tin va cach st dung san pham. 0,890
[VIS4] Ngudi ban gitp 61 hinh dung dwoc san phim thyc té ngoai doi. ik
[AUTH] - Tinh xac thuc
(Cronbach’s Alpha=0,827; CR=0,896; AVE=0,743)
[AUTH1] Trong qua trinh LS, ngudi ban trén TikTok cung cip nhidu khia canh ctia san 0,851
pham.
[AUTH2] Cach nguoi ban LS gi6i thiéu khién t6i cam thiy san pham nay la that. 0,845
[AUTH3] Cach nguoi ban LS néi vé trai nghiém ciia ho khién t6i cam nhén san pham la 0,889
that.
[PRI] - Gia cdm nhan
(Cronbach’s Alpha=0,893; CR=0,921; AVE=0,701)
[PRI1] Gia cta san phdm qua LS trén TikTok cung cAp c6 tinh canh tranh. 0,844
[PRI2] Gia ctia san pham cung cap 1a hop 1y. 0,878
[PRI3] Gia cua cac san phdm cung cép déu phai ching. 0,826
[PRI4] Gia cta céc san phdm cung cAp 1a phi hop. 0,843
[PRI5] Cac bubi LS trén TikTok cung cip mirc gi4 chiét khau. 0,793
[TIS] - Niém tin vio nguoi ban
(Cronbach’s Alpha=0,878; CR=0,925; AVE=0,804)
[TIS1] Téi tin vao thong tin ciia ngudi ban qua LS trén TikTok cung cép. 0,894
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Hé s tai
[TIS2] Téi tin vao nguoi ban qua LS trén TikTok. 0,910
[TIS3] Téi tin ring ngudi ban qua LS trén TikTok 1a déng tin cdy. 0,886
[TIS4] Téi khong nghi rang ngudi ban qua LS trén TikTok s& loi dung toi. wk
[TIP] - Niém tin vao sin phim
(Cronbach’s Alpha= 0,853; CR=0,901; AVE=0,696)
[TIP1] Téi nghi ring céc san phdm ma t6i mua qua LS trén TikTok s& giéng nhu toi nghi. 0,888
[TIP2] Téi tin ring sin phim s& d& st dung nhu ngudi ban gidi thidu. 0,825
[TIP3] Téi tin ring cac san phdm t6i nhan duoc tir ngudi ban s& gidng nhu nhiing gi ho d 0,872
gioi thiéu.
[TIP4] San phim qua LS trén TikTok mang lai cho t6i 4n tugng dang tin cdy. 0,744
[RI] - Y dinh mua lai
(Cronbach’s Alpha=0,858; CR=0,905; AVE=0,705)
[RI1] Tbi s& can nhic tiép tuc mua cac san phdm thoi trang qua LS trén TikTok trong 0,862
tuong lai.
[RI2] T6i dy dinh s€ tiép tuc mua hang tir LS trén TikTok. 0,865
[RI3] Trudc khi mua, t6i s& tim kiém c4c san pham tir nhitng ngudi ban LS trén TikTok. 0,896
[RI4] Tbi du dinh s& tiép tuc mbi quan hé cita minh v&i ngudi ban hang qua LS trén 0,726

TikTok trong tuong lai.

Ghi chit: ***: hé sb tai <0,070

Dé danh gia gia tri phan biét, nghién ciru nay sir dung chi sé Heterotrait-Monotrait Ratio (HTMT)

(Henseler va cong su, 2009). Theo Henseler va cac cong su cho ré“lng khi chi s6 HTMT < 0.85 cac

thang do m&i c6 gia tri phan biét tdt, tuy nhién & ngudng 0.9 van c6 thé xem xét chdp nhan dugc. Két

qué cho thiy tat ca cic hé s6 HTMT déu nam trong ngudng chip nhan (nho hon 0.9). Do viy, tit ca

cac thang do déu dat gi4 tri phan biét (Bang 2).

Bang 2.
Gié tri HTMT cua céc bién trong mé hinh nghién ctru
AUTH INT PRI RI TIP TIS VIS
AUTH -
INT 0,549 -
PRI 0,643 0,769 -
RI 0,496 0,780 0,753 -
TIP 0,524 0,819 0,816 0,891 -
TIS 0,528 0,766 0,793 0,761 0,788 -
VIS 0,646 0,797 0,856 0,793 0,840 0,780 -
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4.1.3. Kiém dinh gid thuyét

Ban dau, h¢ s6 phong dai phuong sai (Variance Inflation Factors — VIF) duoc kiém dinh dé xem
xét hién tugng da cong tuyén gitra cac bién doc lap. Két qua cho thdy VIF cua cac ciu truc déu nam
trong ngudng chap nhan (VIF < 3). Vi vdy, mo hinh khong c6 hién tuong da cong tuyén xay ra (Hair
va cong su, 2019).

Bootstrapping (N = 5000) dugc sir dung dé kiém dinh lai cac mbi quan hé anh hudng trong mé
hinh va tinh toan gia tri t (Hair va cong sy, 2019). Két qua phan tich hé s6 duong din cho thiy 6 gia
thuyét duogc ung ho v& mat dit liéu c6 hé sb duong dan dat y nghia théng ké & mic 5%, mot gia thuyét
khong duoc tung hd vé mit dit liéu (Hinh 2, Bang 3).

Két qua phan tich mé hinh dwong dan (Hinh 2) cho thiy, ba yéu t§ “INT” (B=0,269), “VIS ”
(B=0,228), “PRI” (p=0,349) c6 tac dong duong dén “TIS”. Trong d6, yéu tb “PRI” anh hudng manh
nhit. Yéu t6 “TIS” (B=0,687) c6 tac dong duong manh dén “TIP”. Yéu t6 “TIS” (B=0,258) va “TIP”
(B=0,588) c6 tac dong cung chidu dén “RI”, trong d6 “TIP” ¢6 tac dong manh hon. Két qua thuc
nghiém khong ung ho cho méi quan hé gitra yéu té “AUTH” va “TIS”.

Bang 3.
Két qua kiém dinh cac gia thuyét nghién ciru
Hé s6 tac dong Do léch chuén Gia tri t Gia tri p Két qua
chuan hoéa (O)
AUTH > TIS 0,013 0,047 0,284 0,776 Bac bo
INT = TIS 0,269 0,056 4,788 0,000 Chap nhan
PRI = TIS 0,349 0,071 4,946 0,000 Chap nhan
TIP > RI 0,588 0,053 11,182 0,000 Chip nhan
TIS > RI 0,258 0,060 4,308 0,000 Chip nhan
TIS - TIP 0,687 0,039 17,624 0,000 Chap nhan
VIS > TIS 0,228 0,063 3,595 0,000 Chap nhan
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Hinh 2. Két qua phan tich md hinh duong dan

Pé kiém tra kha nang dy doan cia cAu trac noi tai, gia tri R? dugc st dung. Két qua R? cua cac
bién TIS, TIP, va RI lan luot 1a 0,576; 0,470; va 0,618 twong ng voi mic d du doan 1a trung binh,
cao (Henseler va cong su, 2009). Nghia 1a mirc d6 giai thich cua cac bién trong mé hinh 14 tdt.

Ngoai ra, nghién clru cling kiém tra murc do tac dong cua cac bién doc 1ap 1én bién phu thudc qua
chi s6 2. Két qua chi s6 f2 ctia cac bién “INT”, “VIS”, “PRI”, dén “TIS” lan lugt 14 0,084; 0,047; va
0,109, murc d6 tac dong tir trung binh dén thap. Muc do tac dong cua “TIS” dén “TIP” & muirc trung
binh (£2=0,092). Cudi cing, tac dong cta “TIS” va “TIP” dén “RI” ¢ mirc cao voi f21an lugt bang
0,892 va 0,482.

Dé danh gia d6 phu hop cua du bao, hé sb Q* dugc dung (Hair va cong su, 2019). Dya trén ki
thuat Blindfolding, gi4 tri Q? cua céc bién “TIS”, “TIP”, “RI” lan luot 12 0,459; 0,318; 0,429, cho théiy
mo hinh c6 kha nang du bdo & muc trung binh.

Tiép theo, nghién ctru ciing x4c nhan vai trd trung gian ciia “TIS” va “TIP” trong md hinh nghién
ctru nhu theo dé xuét ctia Preacher va Hayes (2008). Két qua cho thay tac dong gian tiép ¢ 7 mdi quan
hé con lai déu c6 ¥ nghia thdng ké véi gid tri p nho hon 0,05.  Cubi cung, dé danh gia su khac biét
vé gidi tinh d6i voi ¥ dinh mua lai, nghién ctru tién hanh phan tich nhom da nhom (Multigroup
Analysis — MGA) theo quy trinh ba budc nhu dwoc d& xuit boi Henseler va cong su (2016). Két qua
cho thay hé sb dudong dan twong tng vdi ca gidi tinh nam va nit bao gdm “TIS” va “TIP” anh hudng
dén “RI” déu c6 su khac biét giita hai nhom trong bdi canh LS, v6i mirc y nghia p = 0,000 < 0,05. Cu
thé, c6 tac dong tich cuc cua “TIP” ddi véi “RI” khac nhau gitta nam va nit (Buam- Bz = 0,395) va nit
s& bi tac dong nhidu hon boi niém tin vao ngudi ban (Baam-Poz= -0,568).
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4.2. Thado lugn

Nghién ciru nay sir dung nén tang cia Iy thuyét SOR két hop vai thuyét chuyén d6i niém tin dé
kham pha cac yéu t6 anh huong t6i y dinh mua lai qua LS trén Tiktok. Cac phat hién cu thé gom:

Thir nhdt, nghién ctru thira nhan 3 dic trung ciia nén tang LS 1a “INT”, “VIS” va “PRI” anh hudng
dén TIS va dan téi y dinh mua lai trén LS. Két qua nay gidng véi cac nghién ctru ctia Dennis va cong
sw (2009) va Jeon va cong sy (2017) vé “INT”; Sun va cong sy (2019) va Wongkitrungrueng va
Assarut (2020) vé “VIS”; Chan va Asni (2023) vé “PRI”. Con bién “AUTH” khong dugc ing ho vé
mat dit li¢u, twong thich véi nghién clru cua Zatori va cong su (2018). Két qua bac bd nay co thé xem
1a mot dic trung ctia nghién ciru ndy, phi hop véi dic diém tiéu dung cua gidi tré hién nay, nhiing
ngudi xem nhiéu trén LS. Ho hiéu dugc cac manh khoe ctia ngudi phat tryc tiép, nén thuong khong
tin vao tinh x4c thyc cua ngudi LS ma thudng di tim cac ngudn khac dé xéac thuc.

Thir hai, nghién ciru x4c nhan ca hai yéu t6 “TIS” va “TIP” déu anh hudng dén “RI”, phu hop véi
nghién ctru ciia (Wu & Huang, 2023). V&i lgi thé ctia LSC, cac san pham thoi trang khong chi duoc
hién thi qua hinh d4nh ma con duoc gidi thiéu truc quan, sinh dong bai ngudi ban qua cac thao tac nhu
cham, thir, va trinh dién. Tir d6 1am gia ting niém tin cho ngudi xem vé do chan thuc ciia san pham
va hinh thanh y dinh mua lai.

Thit ba, két qua nghién ctru khang dinh lai vai tro trung gian ctia “TIS” va “TIP”, phu hop voi
nghién ctru cia Chen va cong su (2020). Nguoi tiéu dung cang tin tudng vao nguoi LS, s€ tin tudng
vao san phim duoc d& xuét trong budi LS. Cho thay niém tin 12 yéu té then chdt trong LSC, thuc ddy
y dinh mua lai.

Cudi cing, két qua nghién ciru cho thay nam gidi c6 xu hudng tin vao san pham nhiéu hon so véi
nir gi6i. Nir gi6i lai ¢6 ¥ dinh mua lai dira niém tin vao nguoi ban cao hon nam. Piéu nay c6 thé Iy
giai boi nit thuong bi anh hudng nhiéu hon bai yéu td cam xtc trong mua sam.

5. K&t luan va ham y

Nghién ctru ¢6 mot s6 dong gop vé mit 1y thuyét. Thir nhat, déng gop vao tai lidu tham khao trong
linh vuc quang céo, ban hang trén nén tang mang xa hoi, bang cach kiém tra mot kénh ban hang mai
— LS trén Tiktok. Thir hai, nghién ciru mé rong pham vi nghién ctru cta ly thuyét SOR khi giai thich
dugc hiéu qua tac dong cua cac bién kich thich (cac khia canh cu thanh nén dic trung cta LS) dén
hanh vi phan hdi (R) (12 y dinh mua lai); théng qua trung gian (O) (1a TIS va TIP). Thi ba, két qua
dang chu y khac cua nghién ciru 14 sy xac nhan vai tro trung gian ctia niém tin thong qua 1y thuyét
chuyén giao niém tin anh huéng t6i y dinh mua lai. Két qua nay goi y ring dé gia tang TIS va dan t6i
TIP va hinh thanh RI, can phai cha trong dén cac yéu té nhu INT, VIS va thiét ké PRI phu hop trong
bdi canh LS.

V& mat thuc tién, nghién ctru cung cAp mot sé ham y co gia tri cho cac nha quan 1y trong linh vuc
thoi trang, trong viéc xay dung kich ban cho ban hang théng qua LS dé c6 thé nang cao niém tin
khach hang. Bén canh do, nghién ciru ciing chi ra gidi tinh 1a yéu t6 c6 anh huong déang ké dén y dinh
mua lai. Do d6, ngudi ban ciing cling can quan tim tdi sy khac biét vé tam ly gitra nam va nir dé co
thé gia tang niém tin va y dinh mua lai.
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Mic di nghién ctru di c6 mot s6 dong gop vé 1y thuyét va thyc tién, nhung van ton tai mot sé han
ché, nhu pham vi khao sat hep, chi tap trung vao nganh hang thoi trang va nguoi tidu ding tré tudi tai
Pa Néng, nghién ctru mdi can tap trung kham pha bdn dic trung ciia nén tang LSC. Cac nghién ciru
trong lai c6 thé mé rong mau khao sat, ap dung vao cac linh vye khac, mo rong thém céc yéu té khac
chi phdi anh hudng téi niém tin va y dinh mua lai dé co cai nhin toan dién hon.
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