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PIROVINCE'S TOUL

n Giang is located
Ain the southwest

of Vietnam be-
tween Tién and Hau Riv-
ers. The east and
northeast border on Péng
Thdp Province, south on
Cin Tho Province, west
and southwest on Kién Gi-
ang Province and west on
Cambodia with the 96.61
km-long borderline.

The province has an al-
luvial plain and a moun-
tainous area with a length
of 30 km and width of 13
km. That is Thit Son
mountainous area in Tri
Tén and Tinh Bién Dis-
tricts. The west of An Gi-
ang runs along the Vinh
T& Canal built in 1820
linking Chau Béc and Ha
Tién.

An Giang ranks first
among Vietnam's rice pro-
ducers, in addition, it also
has other farm products
and fresh water agro-
products including fishes
and shrimps of various
kinds. It is famous for tra-
ditional occupational vil-
lages such as Tan Chau
silk, Chau Péc salted fish,
Chg Thi woodwork, Phu

patty, dried beef and con-
sumer goods. Especially
the province is well known
for Champa minorities’
traditional handicraft tex-
tiles and raising fish in
rafts, a symbol of the river
production.

Long Xuyén is the
province’s township, lying
on the right bank of Hau
River, 189 km far from
HCMC and established in
the nineteenth century.

An Giang is also a re-
nown tourist destination
for local and foreign visi-
tors with such beautiful
scenery as: Mount Sam, Ba
Chia X Pagoda, Mount
Cam, caves, historical rel-
ics and other fine architec-
tures.

Moreover, An Giang
has 12,000 hectares of for-
est, in particular, natural
forests in Mount Phu
Cudng, Mt Cam, Mt Cé T6.
They are well preserved
and a good environment
for wild animals including
monkey, pig, weasel, rab-
bit, python and bird spe-
cies..The cajuput forests in
plain not only protect agri-
culture but also are ideal

cially, tens of thousands of  state-owned enterprises

birds and storks including
red-head cranes live in Tra
Su Cajuput Forest. In addi-
tion to good effects on en-
vironment, ecology and cli-
mate, forests also create a
lot of attractive tourist
sites.

Besides majestic moun-
tains and jungles, An Gi-
ang has abundant rivers
with 2,503 km of water-
way, especially large riv-
ers surrounding islets and
famous canals including
Vinh T&, Thoai Ha.'This
helps to boost An Giang’s
river tourism.

The An Giang tourism
has planned targets by the
year 2010 as follows:

1. To organize tourist ac-

tivities
E Establishment

of tourist forms: In the
market mechanism, the
establishment of tourist
forms depends on the law
of supply and demand. The
Government should man-
age the industry by institu-
tions, policies, regulations
and other factors and
should not apply adminis-

Tan glutinous rice chu- sanctuaries to birds. Espe-  trative measures. The
Table 1: Targets for An Giang tourism industry by 2010
2000 2005 2010
1. Number of visitors 2,500,000 3,474,000 4,516,000
- Foreign ones 16,000 61,420 3 330,000
2. Tourism receipts (VND 1,000) ;éa.ooo 2‘“2?9 ,000 6,900,000
3. Share of tourism industry in the pro- 2.02 28 4.48
vincial gross product (%)
4. Demand for hotel room 678 1.200 | 3,280
— Rooms of international standard 305 600 | 1,640
5. Expenditure per tcurist
" Vietnamese (VND1,000) 185 " 639 1,493
- Foreigner (US$)__ . 52 123 | 159

involving in tourism are
required to strengthen
their capacity in invest-
ment capital, human re-
source, and facilities. As a
result, they will face ad-
vantages when trading in
accommodation and hotel,
transport, entertainment
and recreation, sports,
travel services..

In the time to come, the
provincial authorities
should consider to estab-
lish more state tourist
businesses in combination
with focal tourist sites in-
cluding Mt Sam, Mt Cém,
Mt Sép..in order to fully
tap the province’s poten-
tials.

Given current condi-
tions of our country, pack-
age tours should be encour-
aged to meet  the
requirements of national
security, social order and
environmental protection.
Furthermore, this is a
measure to enhance the
state management in tour-
ist activities and balance
the supply of and demand
for tourist services.

- . Strengthening
the state management of
tourism in the province:
The state management of
tourism must be specified
in terms of functions, tasks
and powers of government
agencies in the province
for close collaboration and
combination between the
industry and the local gov-
ernment.

Based on determined
functions and tasks of
state management, state
agencies and companies as
well as private enterprises
involving in  tourism
should be restructured
with the aim to build a fa-
vorable tourist * environ-
ment, attract domestic and
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foreign investment capital,
and fully exploit the prov-
ince's tourist advantages.

2. To expand tourist

forms

Tourist forms are es-
tablished on the basis of
An Giang’s tourist re-
sources including human-
ity and nature. The provin-
cial authorities has
pointed out major tourist
forms as follows:

- Cultural tour-
ism (festivals, historic rel-
ics...)

- Ecological tour-
ism (rivers, orchards, for-
ests..)

- Entertain-
ment and recreation tour-
ism

- Refreshment
tourism

The provincial tourism
authorities should pay at-
tention to the following
measures to expand tourist
forms of An Giang:

- To continue in-
vestments in preserving,
restoring and upgrading
cultural and historical rel-
ics which have been recog-
nized by the central
authorities, especially
those in famous sites in-
cluding Thoai Ngoc HAau
Tomb, Ba Temple, TAy An
Pagoda, Mt Sam, Presi-

dent Ton Bic Thing
monument, relics in Tri
Tén and Pha Tan dis-

tricts. This is the greatest
advantage of An Giang,

- To expand the
ecological system of caju-
put and natural forests in
the two mountainous dis-
tricts with the aim to turn
them into attractive land-
scape.

- To encourage
businesses to build new
tourist forms: tourism of
ecology and refreshment,
and entertainment and
recreation  centers  in
towns.

- To increase
scale and attractiveness of
the  province”  tourist
forms; make close coopera-
tion with neighboring
provinces including Kién
Giang (Ha Tién beach),
Bong Thdp, Céin Tho,
HCMC, Ba Ria-Vung Tau,
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Lam Déng, even Cambo-
dia...

3. To diversify tourist

products

Vietnam tourism in
general and An Giang
Tourism in particular have
been developed on the ba-
sis of exploiting natural re-
sources and changing them
into tourist sites. Never-
theless, there are so far
signs showing lack of in-
vestment, preservation,
restoration, upgrading and
development. This is one
of main reasons that tour-
ist products become dull
and uninteresting and
many tourist sites down-

graded.
In regard to cultural re-
sources including tradi-

tional music and dance,
festivals, fine art handi-
crafts, the province have
not yet made appropriate
investments for tourism
development for many
years. In spite of diversi-
fied designs, fine art
handicrafts remain low
quality and unreasonable
prices. The forms of enter-
tainment and recreation
are modest, overlapping,
and uninteresting. Facili-
ties of hotels are still poor
and the service quality is
low.

All the above shortcom-
ings have hindered the
provincial tourism devel-
opment. To  overcome
these restrictions, the

tourism industry should
implement the following
measures:

- To conduct a
comprehensive survey on
the quantity and quality of
main tourist products of
the An Giang Province and
its untapped potentials.
The result will be firm
ground for making feasible
plans on creating high
quality products which are
able to compete with those
of other provinces, coun-
tries in the region and the
world.

- To soon . evalu-
ate and rate hotels and
services in line with inter-
national standard; issue
strict regulations on facili-

ties and service quality in

hotels and restaurants;
and finally make regular
inspections to secure the
quality of services and
products.

- To encourage
hotels and restaurants to
expand many services to
attract visitors.

- To give incen-
tives to refurbishment and
construction of entertain-
ment and recreation cen-
ters; and create original
products and services and
diversify forms and styles
to allure visitors.

- To plan  some
stages for traditional art
performance with a view to
meeting requirements of
foreign tourists.

- To systemize
and organize traditional

festivals regularly to serve
visitors.

- To open fairs
and exhibitions of fine art
handicrafts, local unique
souvenirs with reasonable
prices.

B To rearrange
traditional  occupational
villages (growing orna-
mental and fruit trees;
carving; painting; knit-
ting..)

- To cooperate
with other provinces rich
in tourist resources to open
inter-province and inter-
region tours to. provide
high quality tourist serv-
ices.

4. To develop tourism in

line with value of re-

sources

Based on specification
of values and allocation of
tourist resources, the An
Giang tourism will develop
special products and estab-
lish special sites including
recreation and sport cen-
ters, beautiful scenery, pil-
grimage area, cultural and
historical relics..

Nevertheless, the val-
ues of tourist resources de-
pend on their unigueness,
attractiveness, infrastruc-
tures, facilities, and serv-
ice quality. These factors
also help determine the in-
ternational, national or lo-
cal level of these resources.
Based on their develop-
ment potentials, the pro-
vincial tourism industry



will concentrate its invest-
ment.

Tourist sites of the An
Giang Province can be di-

| vided into two groups:

+ National level:

a. Tourist sites include
Mt Sam, Mt Cdm, Oc Eo
archaeological site and Tra
Su Cajuput Forest: They

. are famous landscape of

the province, 60 km far
from Long Xuyén Town-
ship and 4 km from Chéau
Péc Town. Many cultural
and historical relics are lo-

| cated in this area includ-

ing Thoai Ngoc Hau Tomb,
Ba Chia X Temple, Tay
An and Hang Pagoda..

b. The monument of
President Tén Dic Thing:
it is situated in the My
Hoa Hung islet (Long
Xuyén Township).

+ Local level: These
sites include Temple of
Trian Vian Thanh (a mili-
tary mandarin of the
Nguyén dynasty) in Chéu
Phi District, Dao Ndm Pa-
goda, Ba L& Pagoda and
Huynh Thi Huéng memo-
rial in Chg Mdi District,
Mt Cé Té in Tri Tén Dis-
trict, Mt Sap tourist site in
Thoai Son District; Gidng
Thanh Pagoda in Phi Téan
District; Champa textile
village in Tadn Ch&au Dis-
trict...

5. To build a safe tourist

environment

A tourist  product
though high quality and
cheap price is still unsal-
able if the tourist environ-
ment is not safe. As a re-
sult, to ensure security for
the tourist environment is
a must, so the local govern-
ment has to issue regula-
tions on organization and
management of tourist
sites across the province.
The management of over-
night guests should be per-
féeted with simplified pro-
cedures with the aim to
ensure security both for
tourists and local environ-
ment. The tourist sites
also need security guards.
This force is authorized to
settle violations of regula-
tions. Furthermore, the
government should com-
bine measures of educa-

tion, administration and
economics closely to estab-
lish a healthy and safe
tourist environment in the
province.

6. Straegies of marketing

and sales promotion

Tourist products usu-
ally see less change and
the resource is restricted.
Therefore, a focal market-
ing strategy is needed for
highest efficiency in the
tourist business. To attain
this target, the companies
are required to consider se-
lecting appropriate prod-
ucts and market strategies
as follows:

B 0Old
old markets

Over the past years,
the province’s tourist mar-
ket has attracted mainly
pilgrims, the amount of in-
ternational visitors has
not seen a high growth.
Most of these visitors re-
quire appropriate quality
and price of tourist serv-
ices and products. How-
ever, they have got used to
local products. As such,
this strategy needs proper
policies and investments
to improve the quality of
local tourist products. In
addition, prices of local
products need dropping to
attract more visitors.

- Old products,
new markets

The companies should
evaluate new markets to
allure international and
domestic visitors, and pil-
grims who have not been
to An Giang before. To im-
plement this strategy,
companies should launch
advertising campaigns and
diversify tourist services.

- New products,
old markets

This is a feasible strat-
egy because only product
and service expansion can
avoid dullness and decline
of old markets, at the same
time attract new visitors.

- New products,
new markets

This strategy requires
huge investments in prod-
uct diversification and ad-
vertisement to seek new
markets. Given current
conditions of Vietnam and

products,

_ An Giang Province, this
strategy finds it hard to
get large profits.

7. To develop human re-

source for the tourism

Like other industries,
the human factor is an ex-
tremely important and key
problem to development of
the tourism industry. The
tourism is an industry re-
quiring wide and direct
contact, so the employees’
professional  skill, and
contact style and behav-
ior, especially attentive-
ness of guides and recep-
tionists are  essential
conditions.

The qualifications of
current personnel are not
compatible with develop-
ment requirements. Today
when Vietnam  joins
ASEAN and its tourism is
integrating into the re-
gional and the world mar-
ket, the employees’ skill
must be improved to the
national and international
standards. To meet the ur-
gent requirement, the Gov-
ernment has to plan com-
prehensive programs to
train and retrain current
employees in the industry.
The training orientations
are as lullows:

- To investigate
and evaluate professional
skills of all employees of
the provincial tourism sec-
tor with the aim to make
detailed and specific train-
ing programs.

- .. "To cooperate
with other provinces and
cities in organization. of
courses to train workers in
accordance with the prov-
ince’s tourism develop-
ment.

- To expand
training forms suitable for
human capital and capac-
ity of employees.

- To encourage
higher education on tour-
ism for local workers with
a view to industrializing
and modernizing the prov-
ince tourism industry in
the future.

- To send young
employees and university

students to developed
countries for  tourism
study.

- To boost ex-
changes of experience and
profession wvia business
tour, seminars, and work-
shops in countries with de-
veloped tourism.

- To enhance
the consciousness of toup-
ism for local residents
through schools and mass
media.

8. To make access to
capital sources for tour-

ism development

- Funds from
the State budget: mainly
used for upgrading histori-
cal relics and building
more tourist sites. -

- Long - term
loans from banks: invested
in hotel construction.

- Other sources:
mobilized from enter-
prises, individuals, foreign
partners, share selling.

- In addition,
the BOT (Build-Operate-
Transfer) form should be
applied to the sector devel-
opment.

The An Giang tourism
is in the process of devel-
opment. Especially from
1996 until now, the
number of visitors, reve-
nues and facilities of the
sector has seen a high
growth. Nevertheless, the
growth is not compatible
with the province’s poten-
tials.

Besides its economic
profits, the sector also
helps introduce the provin-
ce’s people and culture to
domestic and foreign visi-
tors.

In the province’s tour-
ism development strategy
in the 2001-2010, the sec-
tor is required to become a
key industry which con-
tributing to the province'’s
economic restructuring to-
wards industrialization
and modernization. The
performance of An Giang
tourism is not dissociated
from that of other prov-
inces in the Mekong Delta
and even Cambodia. This
close relation is indispen-
sable to the tourism devel-
opment of Vietnam in gen-
eral and the Mekong Delta
in particular.®
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